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I heard it from an M.F.H. 

Who felled the local fauna, 

Who heard it from a District Nurse 
Who once played Desdemona, 

Who heard it from a Highland Laird 
Who laughed like a hyena 


“We know that you are always very proud of 
pulling power of advertisements in Punch, and 
although it doubtless will not surprise you we 
think you might like to know that we have this 
morning received an enquiry as a result of an 
advertisement which appeared five years ago” 
(For Flooring). 

“As an advertising medium ‘PUNCH’ ranks 
as one of the best — if not the best — paper we 
have used. An interesting feature is the enquiries 
we receive from people who have seen our 
advertisement in fairly old issues of ‘Punch’.” 
(For Domestic Lamps) 

And other advertisers report ads. still working 
1§ years after insertion 


won't be thrown away 
in PUNCH 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, “PUNCH”, 10 BOUVERIE STREET, LONDON, EC4 ‘PHONE: CENTRAL 9:6: 


hae eS a See gee ioelt Sa aT Saeint . % Oe ee oy : ' a A ys ae 
~C ena " be j - p oH 
Pe ns ; | rs ers 
it Bt 
yee oo 
‘ ra > a 
ee 7 sn 
= a eS 
Ae , 
wee ; 
a . 2 
a. 7 
ot aa _ 
ba - a 
ree 5 
ae \ sac 
aa : oe 
er: Hig 
v 3 : 
Be ee * 
oS 
iw tia 
ae A is 
= 2 _ 
5 « id * al 
> ‘ 
| anal — =f 
# TEC Chee 23 
— my s ria 
een” ee dd =: 
a hs 
Ta ny 
st ‘ ee 
a a _ 
va . q 
a fa 
y 5) ‘ie 
week’s ps 
ome ia 
+ Cua rr 
i 2 2 
je” . 7 
F a 
ie And said it was in - wit — < 
J ‘ ‘ . te 
me |, this week's PUN GY x 
ee ae: 3 eto, & “ff pe 
5 . ? * e 
Pa jem se ee te. 7 
3 ae jos lly ae 
ae : ew ce 
. fees ics 
anes .: * 
we. Ri. 
: - ag 
: - 
, u & . a 
aT this * 
a ia | 
a, } ’ 
Re 4) : 
i week’s : 
me * ° ‘AD 
ie ag 
a ie a4 
i « - ‘4 
me Pes 
nay i 
ol SBP Z 4 
ay - 2 
K ‘3 a 
ied re . 
ie i 
iS 12 
om q 
big 4 
* SC 2h 
ba hes iF 
> a atom - fA hae ame. a . rad f 
5 a , y Be es cans eZ ae a Bae Fi Fw eee a te er a ; : a" ’ Ne a” E ! ‘ ay 
a me Seat. ie. A, F ie is : i - cot a ee ae a "iil rome = moles < ae = oa, = en hae P . ty , i th = ey 
4 ee a Bae a ST sr a eg a N ey, ee 7 ee | eS in Ta 


ADVERTISER'S WEEKLY 


Cdverliling 
Designers 


a2 CHEMIES ST wes 
PHONE MUSEUM 744) 


JLTTER 


THE 


SOLTOR 


— 


Readership Or 
Net Sales? 


Sm,-—1 wish that when you 
wrote your editorial on Reader- 
ship Surveys, taking as text the 
Paul E. Derrick research on 
Punch, you had expressed your 
own opinion whether these affairs 
have any validity 

Please do not think I am be- 
littling the value of Punch as an 
advertising medium if | divide 
2,090,000 (which is Derrick’s 
estimate of the home readership 

f the magazine) by 162,636 

figures for Punch circula- 

The answer is, of course, 
if you assume that every copy of 
the magazine is tead in the home, 
which of courte isn’t so, but let 
that go, every copy is read by 
12-8 persons 

The average size of a family is 

well, isn't it about 3 point 
something? Now assuming the 
at present unfortunately high 
average of one (and literate) resi- 
dent domestic servant per family, 
that would stil require an aver- 
age of 8 callers per week who 
used your home as a free library 

The fallacy is still further il- 
lustrated by the fact that were 
the Radia Times (pre-supposing 
it were envious and saw no reason 
to adopt a lesser formula than 
its rival) to apply the 12-8 scale 
to its ABC circulation, the result 
would be a home readership 
more than twice the entire popu- 
lation of the United Kingdom. 

As a believer in the ABC, I 
sugeest that the only feasible 
formula is net paid sales 

CHARLES W. STOKES 
London, W.C.2. 


“ The Radio Would 
Boost Exports’ 


Sin.—-British exports are being 
penalised because of the oppo- 
sition to commercial broadcasting 
and television, Britain is missing a 
golden opportunity to advertise 


her products to the world, as she 
has the most popular medium to 
tell the peoples of the world 
through “London Calling”—or 
through a commercial radio 
system that could be inaugurated 

paricularly on its overseas 
short Wave services. 

Commercial radio would not 
involve Britain in any dollar 
spending or other foreign cur- 
rency outlay which the nation 
cannot afford 

With regard to advertising over 
the radio, there are spot an- 
nouncements and sponsored ses- 
sions in America, Canada, New 
Zealand and Australia It has 
often been said to me during my 
stay in Britain that “We British 
could not possibly tolerate the 
American system of commercial 
radio programmes.” My reply 
to that is, “Does the British 
system of advertising slavishly 
follow American advertising?’ 
Of course not 

Our radio advertising technique 
acquired and built up over the 
past 25 years has paid dividends 
to all concerned. Proof of the 
pudding is its popularity, and 
here is where Australian commer- 
cial radio has proved its undis- 
puted popularity over the years 
y achieving around 84 per cent 
listener acceptance compared 
with only 16 per cent by the 
A. B.C. National Service 

It is estimated that around £3 
millon i spent per annum on 
commercial broadcasting in 
Australia. for a population of 
cight millions, so that on a per 
capita basis British commercial 
radio could achieve around £20 
million a year 

Some newspapers may be sel- 
fish and say it would seriously 
affect them To-day in Austra- 
lia most big newspapers and a 
number of country newspapers 
own or have an interest in a com 
mercial station 

Not only can 
radio be effectively used to 
directly advertise products for 
sale, but indirectly radio has 
tremendous possibilities for sell- 
ing the story of British industry, 
best told by itself and not 
through a Government agency 
like the B.B.C 


commercial 


You cannot expect the B.B.C 


to advocate any change; that job 
lies with industry to sell itself 
and the Government. As other 
English speaking countries have 
made a success of it, why not 
Britain” 
OSWALD F. MINGAY 
Editor, Radio Electrical 
Weekly, Australia 
10 Salisbury Avenue, 
Cheam, Surrey 


What Price Public 
Relations? 


Sirn,—Two complaints about 
overcharging on branded goods 
reported to mz by my house- 
keeper this month, suggest to me 
that it is time that manufacturers 
made a point of including prices 
in their adverusing or on their 
packs 

It appears that now the control 
on retail prices of most foods 
has b.en lifted, the shopkeeper 
can charge whatever he can get 
for these goods and only risks the 
occasional complaint from the 
vigilant housewife, and while 
manufacturers refrain from mak 
ing known the recommended 
r.tail price, even she is com 
pletely at the mercy of the un- 
scrupulous few 

Even so, the situation would 
not be without hope if leading 
manufacturers were to take a 
firm stand in the matter, or if 
they were a little concerned about 
it all. But such is not the case 
The two cases mentioned above 
related to one product, retail 
price Is, 10d., sold at 2s. 3d.. and 
another, retail price 6d., sold at 
9id.—surely very sirious in 
creases But my letter to the 
manufacturers of the former is 
at least 14 days old and not yet 
even acknowledged, while a 
phone call to the makers of the 
latter soon gave me the impres- 
sion that they themselves were 
powerless, and that anyway the 
M.o.F. was to blame for lifting 
the control 

Is the consumer so very unim- 
portant, or were these people 
just not there when the gift of 
public relations sense was being 
given out? 

OWEN B. HALE. 
Philco (Great Britain) Ltd. 
92 New Cavendish St., W.1 
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Duty Of An Artists’ 


Agent 


Sirx,—Iin = to E. Dudley 
Pout (“Who Speaks For The 
Artist?” January 5), the artists 
“voice.” or that of his agent is 
very often “heard” but perhaps 
not blatantly raised in a scream 
of protest over the demands of 
an art director or advertising 
manager who “has an idea” to 
handle, but rather more subtly. 

Many a scheme has been 
greatly improved or even com- 
pletely changed by virtue of a 
chat between clients and an 
artists’ agent 

It is well to 
neither representatives nor 
artists’ agents “make anything” 
out of offering their advice, which 
is given only from the conscien 
tious viewpoint, and therefore it 
is wise to listen to their words, 
for only in co-operating in this 
way is sales pulling and decora- 
iively commendable advertising 
material produced 

Thus it can be said that the 
artists “voice” can certainly be 
seen if not heard 

There are of course many ex- 
tremely unfortunate advertising 
agents and managers who are 
hide-bound by their clients or 
“the board.” With these folk 
artists’ agents must regretfully 
share the misery and, in turn, so 
must the artist! 

The first duty of an artists’ 
agent is to give honest opinions 
and advice. Should this fall on 
stony ground. our second duty is 
to do our utmost to make the 
best of a literally “bad job” 

COLIN R. PAINE, 

Sales Manager, Astral 

Arts Group Ltd. 

245 Vauxhall Bridge Rd., S.W.1. 


remember that 


The sample of the next audi- 
ence survey to be made for 
Radio Luxembourg by British 
Market Research Bureau Ltd. is 
being increased from 2,500 to 
9,000. 


Pi SS ‘i seen aaaeeaie 
. HAWKE Oo | AWKE @ 
. io Da ae 
wy \ a one 
=k timivee /rimaereoc ; 
H = ‘a : ; x a | 
i‘ — - ’ 
{ ; 
| 
E | . d 
hes i 
i rae 
Peo ad 
ie oe 
%: : 
rt eS “s 
Fie ee oon — - _———- — ——- -—— . 
ie é: : sa . é ‘ 
a Me, \.\ ay) “> " sf M Gyno : a 
ae ~ Chg ideas, ||| ; : ||| studio prido 4 y 
a Coup, , P%e \ a 4 4 LBS Mi 
a eae MUD Te UD Be cfnito™ : 
/ i : ; 4 , . met 
Ee Fot ovet 40 yeqts — The HOME OF IDEAS — Let us help YOU / : 
y r . oe S, 
po ° cS a 


ie sriodt a ia pea i al 

comand for: Wamlaa: Own if inevitahia a more and mate copies become. 
cvailabte. @Upiiigha Ren; pls these important Cevelop ments, wll! rea low Chis-gres- 
mass oe Tae: ai emners Stal to Gvecigvectss of all Gamnpeign® ditt. 9 
woron, RAT Spaict grows daily. Mike cortein of your reqilirements >: 
spring an a id abet sin spate gma oom i ocgeaies Now! 


/ ema cian | Soe fF ef. 
eaters =i Ee: Seed be Ae Bel 7 ee wee Py i bd \ ee 
4 rhe , —_ _ at . — <capenndit 1S EP Sees ncaa Sel Sail ey “Si ‘ 2) ie 7 ae 
. KS 5 eee x feist =k = - — ; . ates = 
wae Pe 74 q Reena ae an eo FM ‘ : 
mn 4 4 ‘ a ket ae a, . : ery yee ane ‘ Rae a te BATE tp y eat | 
ore 1th AAS a UI ae Oi ea ee Be fh. + he. deo wae cee m ik. =m 
‘ae : Sap oem pepe oS Caco Yo ees 20: eleeet oe Pe Mates Dok) 0 ae . 
+ ee aps a Noa eae, To BANS ale bey fi. eles By ! ry mt $a 
z © ae pe ee : o fe a ee ‘ fare Tht men >) ose a Tet pe a f et -* 
aid foes th, ey | eee pee a: SD Go oe | 
- ‘ ¥ elie b Je at taal ie yey po Pas epee eas oS ee “ om 42) te ; ‘ge eal ’ 
bP “Aa BR A a aed ee Becks 2 ie ae = i id Ta ‘ P oa ae | 
4; oe ae a eee ee. eae igi Chen aes a i 
yo re a eM a Pi & Tid Oe Pus Asta Te ae : 2 5 : ue 
: ar aS Sade Te : . Pg es ae a pare ge) s ee, De ee aoe, 
Pr ggtie * a os peng pe ps ae a ou Re 5 Sis ee a4) “$i ! Kien, . ee ees 
a a BP SEO tetas, Oa f Spent ica ee ee wo & tS 
De mers ae! Sate EME 5 ee - Era FN don +e | aes vee “ie Fis 
7 = x Nr 29 tek Sey 2 tage | ee - Wie, : aes 
F F Mast bide cae A Son ie: 2 ee oe, a Pat TPE : Se 
¢ s ‘ Sa te ee : rth | ned + : ey As ee iat i) oi iio 
! at g ” on Ft aa | SURED: Pac etd Bt ; aN 1 esc ; Bilese Sees 
: : RS wey : : oy i: Bre is. nef Bos rte ae j b : ee 
>. ' ee Te meek eS oem 5 F a 
i Be re N we ih r ¥ a) ete ae eee ae 
a ey : ee P a : eee |e : fo5. : Z 4 
af ie a ie as * ; : Hi 3 Ce sah <i y - . SER 
i. ri iia “ bast ' ‘i FS Saar mF ire t Fg! Fe. “ ; y Ms, ee 
By. 4 . 4 “ae Ping a » ; ors rf . ae ae O@ 
— ft fa” ee ee ‘ =| coal ” 2 — Be: A ys re a. raid ae ae 
fg ‘ane = Bi Bib es eee awe te oe aly eihaee. ) one coy See ; ie ion ey 
iat ee Wiis vil: <= |, oe aA Ne el ad ia a Fes a : oe ; ne 
ia a ee ane ees a ete Wee |\ 2, le, Be Mi & . suet ia 
i. oe . . ~ . 4 iat an res iy fe ee ea cy : i re 
a “g me , Cae € erik : A Ss ato ae 
oe * Z nti i ow are... et i ee 3 De Oy i} ait 
SS ia Mali, sie We Is i See : > oe ; Bt’ 4 Tea en oe 
: <a 3 j : : ¥ epee ie ‘ & \ 4 al ae 
4 a NS b oy ee Ry , or 
. - Se eg : - % a : 4 ee] gE = 26 - eye ae ies €" Res ¢ 
aig ae A creo ee Pe i $ | f Bivins . Fed: ae oe ihe ay ee ie + 
: a 4 a Bt hs ee ee ‘ ges are Beth ee ae a 
2 e me. “A . rs ‘ 5 Ke le i ad ’ wae Ue * ig ee eS i a 
— : “gt pes 4 +e ) Lb seh et i + ee * Bee 
— . Pre id ars gu ae Sk Be ee ee 
oe on 4 } Bed eet ee) ip eco ae OSes oe ee 
ee ee ave c f ty eo aa & esagt LF Weg ate sete re ie. a aa 2 
eee vane 1 my > pa 5 Poe : PS eee > | FU g > B ¥ *. 7 ; : 
ee 5 ae sia - } “ay i aah are oe G wy) EPO : CO ee 
eee A ; 5 | ; 54 hea seed <) Se ae 1 yo Stag es ee: oP ore 
Z E a? | HE Lee iii 3 re rissa 3 Fess), see ed Ms ns oN Pa 
4 2a 4 Ae * a |e 4) Ve € tate fi at nt : a 
aie % y bie ics P ~ be SOY, : oy Aes ef ies * 
a | a Pr oe i eo | 5 “de 
Oy : od he fe boo rE be ae, ie 1 y =. 
vee ry i! a> 2 A Fes if * et spe 0 SN ER e * 
* ae aS he S. (3° Ssh 
x nu - ae ; a. mk 4 5 ae a. r 4: sa pe i 7 
‘as Pili ie a - yl See oe Ry Te Ae —~ Fat 
54 4 > e ST 3 ee 4 Tet aks b % eo vi ; rk mae f —— Mieet Z ; ~ 
Noe ia i S. pay yh ARF Ce " 5 Wes 1 ar Ss, a oy” ag ae 
. oe ; J ae mie tae TS Sei y Bae Se) a eee Soe ie : 
- ta pea oY eee dita Adare Wig See? A Fil oie 9 Sg gist ek a oil o> a * 
5 es we - Saeed Pte a ae Pa ile BA vie ei ee rm a 
Se “V ‘ re 1 fg aS 2 aici RAE gt. oP ‘ . he : 
€ ae 2 pay a AE ats oe iw Pert : Ve aS i Si eae se ze ily ’ Z 
ae & oe at % ee 4 é 
4 Bee uke et bs (3) 1 
— J —- : ’ of s P i P bi 2 Pr mo Dye ee Ay 
tae. : wy 5 a a =) asi ! a oe a 
a Tat . 2 | : Bs a. i a ee 
an ) P : ( t3i *. a A. a ite: 5 ; 
fae pe mm! oo . > . oe ‘ Ly 7 * : ahi 
| : ; py 4 ai x oe . é ae ; Fie 
! Veh We he ee — 
> a : 3 } “ae : ta 4 ’ oS wis if, 
p Fs ee rr . Ks ' j Mo Z wey 
‘“ , hee aa ashe i ‘ees PE =i Te wt : ie 9 
‘ q Oy eet Cee a ites § see r " ihe ie eo the et atl a gua rt | ae 
a A, is ee) ond oe pa ha ¥ i pe 4 ae > hs e bee 
eee, sid ? ee Aaa st 4 oy . ae my ct, "4 , Wi eae, 
a : iss i : I ie : i 4 a ae ae 
meh Ny, ‘ = ta BP 
le ‘ ~ 
ree | a 
: é a oi 4 3 p Bi 
care Bs ss ; b 
are: care Lee || 
Fa a : -p SM 
a Se es 
i ay 4 Le ; 3 
lh DS Acie. } q 
es is oe. pts ee em 
eR, i. Aree pe? |g 0 |S co : a moa ws? Y: oy 
a. me eee 
Ee ; a é * 7 at } oly Err 
S a o.. ; _ SOEs ae a 
oe? % ‘ aia ‘ P 
ae : : - ee 
& : ey ae 
y 2 age" ‘—_ 2 ac : 
ne a i Orem 
. < Be ~f 7 
ae Best's Jha 
j . z be ; 
- ’ > Eth ry 
* d es a 
7 “a . Sn ; 
ae seigrg ; 
Aye = : ing Vind : 
¥ 4 s as Cae r 
5 <7 = é 
hae ate / ote aL ; <j 
is rah . 
— SY ae 
oe ‘I ts : ibe a. he Z # : fi ‘ e a oe aa ie = 
i. ee : eka: Near Si oo 1 ie > Oe tee, a oe Hie > - \5G ss RESRARGe Ee, ae Lae : ie" mat + 3m 2 
ees te ESS ‘| see eae pre: : ies Geek ar dk Faye wh Sa SS eda i peeA ae Ss 
oe hae ame eo -?. te  atoes Ee Nis Ses ae, me et Sea jee eee tn ae eg A ee Ro ‘ 
ee 4s a" te See Bors ee aan ay, ” coe Po a ec a Ph. pias 
es. ay, oO 2 cers Rit i ah ee soi Siac a bo ty Se vf cae Ths ae i 
-m Rae a ee me. Se ae 5 a 3 ate eee Pawn. oe > j he 1, ‘ ge =e ics aes vocal 
‘vs Ree coe pe ST: aie hy ay bts A ee reer oie Saw ae Pie | : . caine - v P 4 
Re ae Pec dh e |- Ue OV ue als i Slee OD oe ee oe SD 
anh, Beas Bn tO oa 6 Se = 2 a a ea =P | Gegeer! ee ay soe Foe ee es =f AGN, : 
a PA ies ees Pet EN pea re Ra SS ae iar, Pie ahs gt ; 
Sey & ie are eS =) x eek ge ag { ‘ hy rider | 2 RS! el + ae mw ot) 
oa See Stuart ae ; ; e Mi J . + Hie, + te Pie ee ee _ Bet E. sy) & 
Sar ees : Bis er, fra atte sg ha Pae ake | I Be a 3 patel ae tape i 
. aes : Becieene sie: | : a ce ae ahaa ad ae Sai eats ‘~ 7 o> a 
oy op oan i we ee aE Ps = pe 4 Oe Sam my Hi. 
i. ahd eae 1 es ch ee MeL PS a gat x e Me tet eee, *S, % 
, “ ~ - RN yet EE ps Ae ae ra ei Paty Bi, r 
elt ee a axl Ce, « : — ry ere). 2) weile . 
a. , ‘tia = tae a : 


6,000,000 People 
Expect Great Things 


—and they're not disappointed. Once more in this week's issue we write 
“EXCLUSIVE TO ILLUSTRATED" under a great photo-scoop, the first 
pictures from Fontainebleau, where the military leaders of Western 
Union plan defence and strategy. Once more ILLUSTRATED goes 
right to the hearts of the British People with an exclusive story of 
one of their popular heroes. In this alert coverage of world 
events, ILLUSTRATED distinguishes itself every week. If 
you want your advertising to be among dramatic attention- 
getting features, place it in ILLUSTRATED. 
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Newspapers Will Be Bigger To 
Cover The Election 


MAY PRINT EXTRA PAGE PER ISSUE 


The Government has agreed to release extra newsprint for 
consumption during the General Election period. This extra 
tonnage will be sufficient to permit a general increase of one 


page per issue up to March 12. 


used as desired for any issues 
within this i 

In a letter to newspapers, Mr. 
F. P. Bishop, general manager, 
Newsprint Supply Co., in his 
capacity as chairman of the 
Rationing Committee, explains 
that to allow newspapers the 
greatest possible freedom the 
current rationing period is being 
extended to March 12. The con- 
cession applies to all newspapers 
carrying election news and an- 
nouncements. 

Newsprint saved by non-pub- 
lication at Christmas is not 
affected, as newspapers are per- 
mitted to print during the ex- 
tended period a total number of 
pages based, in the case of 
dailies, on the number they 
could have printed had they pub- 
lished on the two days of the 
Christmas holiday, plus 48 pages 
for the 48 publishing days from 
January 16 to March 12 inclusive. 

_The total of permitted pages 


 Equalised Price 
Down £1 5s. 


The Newsprint Supply Co. an- 
nounce that, from the licensing 
period which began on Novem- 
ber 6, the equalised price for 
lightweight newsprint (14 Ib. 
demy 500's) supplied on reels to 
all newspapers participating in 
the company’s scheme will be re- 
duced from £33 5s. per ton to 
£32 per ton. The new prices for 
newsprint of other substances 
will : 

144 Ib. demy $00’s £31 15 0 

15 Ib. demy 500’s £31 8 9 

This reduction follows the an- 
nouncement by the Government 
of a reduction of 15s. in the con- 
trol price of newsprint manufac- 
tured by the home mills. 


The extra pages may be 


for each class of newspaper dur- 
ing the twelve week 
period is shown in the schedule 
below. Small newspapers, i.c., 
with a page of 250 sq. in. or less, 
receive double the maxima for 
full-size papers. 

Newspaper executives are not 
yet prepared to say how the 
extra newsprint will be used. The 
size, number and dates of the 
larger issues will be influenced by 
special election features and in 
some instances, by demand for 
advertisement space, 

The Daily Telegraph, for ex- 
ample, states that the additional 
newsprint “will be used sparingly 
at first, gradually building up as 
the election campaign gets under 
way.” 


rationing * 


UNTIL MARCH 12 


dailies that 
aunched their first 
election features are the Daily 
Mail and News Chronicle, which 
are giving Opposing views of lead- 
ing politicians under the heading 
“The Great Debate”; the Daily 
Express, which has reproduced 
contributions from housewives; 
and the Daily Mirror, which is 
inviting readers’ views on the 
election. 

The Daily Mail announced its 
election feature “The Great 
Debate” with advertisements on 
Saturday in the Daily Herald, 
Star, and evening papers in the 
Northcliffe Newspapers Group. 


Among — 
have already 


SUNDAY TIMES — 
528,162 


Certified average weekly net 
sale of the Sunday Times for the 
52 weeks to January 1, 1950, was 
$28,162. 


SCHEDULE OF TOTAL PERMITTED PAGES DURI\G 
12-WEEK RATIONING PEXIOD 


English, Welsh, Irish mornings 


Scottish mornings 
Evenings ... 
Sundays .. 
Weeklies ... 


Price at January 1, 1949 
3d. 
696 


* ADVERTISEMENT DEPARTMENT REPRESENTATION ~- 


angles in eleven provoca- 
tive articles, all contributed 


editorial pages have been 
undertaken by the Circle. 


London Agent For 
Chicago Fair 


Mr. A. P. Wales (Temple Bar 
2972, Ex 14) has been appointed 
London agent for Dr foxmees 
Kunstenaar, director of foreign 
affairs, for the International 
Trade Fair to be held in Chicago, 
August 7-19, 1950, one of the 
main purposes of which is to 
assist Western European countries 
in need of dollars to sell their 
goods in the U.S. 


NORTHCLIFFE NEWSPAPERS GROUP 


M. C. MAUDE 


Representing 


Leicester 


Evening 


CARMELITE HOUSE * LONDON * E.C.4 CEN. 6000 
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ADVERTISER'S WEEKLY 


ADVERTISING AND THE ELECTION 


Ad. Plans of the 


“Pray For Us” Says 
Durant, Of Gallup Poll 


“Tell ‘em to 
This heartfelt 
been voiced to ADVERTISER'S 
Weexty by Dr. Henry Durant, 
director, British Institute of Pub- 
lic Opinion (“Gallup Poll”), one 
of the research organisations that, 
between now and the general 
election, will “indicate trends.” 
The Institute has no intention 
of repeating the failure of the 
American Gallup Poll at the last 
US. election, when it prophesied 
a runaway victory for Dewey 
At the last British election, we 
“weren't too bad,” said Dr. 
Durant. Maximum error in the 
Institute's estimate for any party 
was only 18 per cent. But, he 
emphasised, the public is not 
much interested in the closeness 
of the estimate; only in its value 


pray for us!” 
utterance has 


Three Parties 


The Conservative, Labour and 
Liberal parties are 
election advertising, including 
Press and posters, to constituency 
agents, who will take space only 
on local sites and in local news- 
papers. 

The Conservative party 
stopped pre-election Press and 
poster advertising on a national 
scale on the day the Prime 
Minister announced the date of 
the clection, and Conservative 
posters then in position were 
covered over 


as an indication of 
result 

The Institute's findings will, as 
usual, appear in the News 
Chronicle, There will probably 
be three or four published be- 
tween now and the election. The 
last investigation may take place 
during the week priceding the 
election, and the results pub- 
lished on the day before or on 
the day itself 


the final 


The Labour party has had no 

At least two other organisa- png F ates so he _ 
tions will be active. The Daily oe a, ae ae 
Express poll may publish its find- peopered a series of posters 
ings up to one a week which is being made available to 

Mass-Observation’s voluntary Labour agents in constituencies 
panel will investigate trends, pos- The Liberal party has prepared 
sibly with reference to some par- a number of double crown and 
ticular aspect, as, for example, 16-sheet posters, which it is offer- 
the Service vote, or the women’s ing to constituencies for local 
vote. use. 


Latest About Anti-Nationalisation Campaigns 


Lord Lyle’s statement that the 
anti - nationalisation campaign 
of Tate & Lyle Lid, would 
continue, “election or no 
election, urtil the threat is 
removed,” was implemented on 
Tuesday when national dailies, 
London evenings and a large 
number of provincials carried 
advertisements asking people to 
sign an anti-nationalisation 
petition A new leaflet 
addressed to housewives was to 
be sent out yesterday (Wednes 
day). But while organisers of 
the campaign were emphatic that 
there would be “no change at 
the present time,” they would 
give no indication of what they 
planned for the period after dis 
solution of Parliament 


This latter consideration 
applies to privately owncd water 
companies, who have just sent 
out 750,000 copies of a new 
leaflet; to the meat trade, which 
has issued another poster, and to 
ihe cold Storage interests who 
have only just entered the cam 
paign, with a poster 


Tate and Lyle’s Press cam 
paign apart, this matertal ts dis 
tributed entirely through “ free “ 
channe!s The cement industry 
has posters on hoardings 
throughout the country. “ These 
posters will be covered over by 
the date of dissolution of 
Parliament,” said Mr. H. §S 
Ruggles publicity manager, 
Cement Marketing Co. Ltd. The 
current Press advertising will 
continu but all reference to 
nationalisation will be deleted 
from copy. 

British Iron and Steel Federa- 
tion were reticent when asked 
about their plans. Their publi- 
city, a spokesman said, was a 
long-term project to keep the 
public informed of the industry's 


activities “In our 
ments,” he continued “we deal 
with topieal matters. When the 
House of Lords debated the Steel 
Bil! our publicity dealt with the 
subject of nationalisation. Tha: 
is no longer topical and has given 
place to the even more topical 
matter of steel production.” 


advertise 


PARTY MANIFESTO 
SAYS THIS! 


The Labour Party manifesto 
published yesterday (Wednesday) 
contains a reference to “ unscru- 
pulous advertising.” 

Under the heading * Value for 
Money,” it states: 

“An Independent Consumer 
Advice Centre will be set up to 
test and report on the various 
consumer goods on the market 
Good manufacturers will be 
protected, and unscrupulous 
dvertising will be caposed.” 


Mr. Sinclair Wood, vice-chair 
man, F. C. Pritchard, Wood & 
Partners Ltd., is to address the 
Manchester section of the Incor 
porated Society of British Adver- 
tisers, at Manchester on January 
26 on.”“Why do you advertise” 


B.F.M.P. EXHIBITION * PUTTING 


British 
Printers 


The 
Master 
exhibition 
ting it in 
on 


Federation of London 
first travelling 
the public, “Put 
Print,” was launched 
Tuesday. at the Federation's 


headquarters, by 
president, Mr. C. E. Pitman 
Among the 200 guests at the 
opening ceremony was Mr 
George Isaacs, M.P., Minister of 
Labour 

Culmination of the Federation 
Public Relations Committee's first 
year programme, the exhibition 
is intended to help members to 
interest the public in the printer's 
methods, materials and machines, 
his contribution to civilisation, 
and the potentialities of his in- 
ventions and research It com- 
prises twenty coloured panels, 
each four feet square, supported 
it vision level by metal poles 
The story is told by some hun- 
dred objects and in 3,000 words 
of lucid captioning 

“farewell” panel presents 

the visitor with a simple folder, 
designed to interest young people 
(and their parents) in the progpect 
of a career in the industry 

The exhibition was designed 
and constructed by Cockade Ltd., 
London, for flexibility of display 


the 


One panel illustrates the 
crafts that contribute their 
to the printing industry 


various 


skill 


leaving all 


January 19, 1950 


DUNBAR JOINS 
“COLLINS” 

Announcing that Mr. G. H. 
unbar, formerly director and 
general manager, National Trade 
Press, has been appointed 
gencral manager of Collins Maga- 
zine for 
veo Boys and 
~ Girls the 
publishers 
State that a 
circu lation 
campaign for 
: this journal 
e 
in 


F ollowing 
the lifting of 
paper Te- 
strictions for 
periodicals 
from March 
l, Collins 
Magazine for Boys and Girls, 
hitherto printed in Canada, is to 
be printed and published here at 
regular intervals (as briefly an- 
nounced last week). Full colour 
in editorial and advertisement 
pages is planned. 

Mr. Dunbar, who resigned 
from N.T.P, late last August, 
joined that organisation in March 
1947, and was appointed to the 
Board in the following year. He 
was formerly assistant general 
manager, B.B.C. Publications, 


More Candidates 


Advertising 


George Dunbai 


men who are 
prospective gencral election 
candidates, in addition to those 
named in ADVERTISER'S WEPKLY 
last week, are: 

Colin W. Carstairs Turner 
(Cons. Enfield East) a director of 
Colin Turner (London) Ltd., and 

Jack Davis (Labour Govan.) 
managing director of Jack Davis 
Publicity Ltd., of Glasgow. 


IT IN PRINT” 


in public libraries, art colleges, 
etc., and its pole-supported panels 
can be arranged to occupy any 
length from 100 ft. to 30 ft. It 
will be packed for touring in a 
single van. After display in Lon- 
don until January 27, it will tour 
provincial centres, 

Mr. Pitman introduced Mr. 
Isaacs, a former printing opera- 
tive, as ‘our Minister.” 

Mr. Isaacs welcomed the ex- 
hibition and hoped that it 
would encourage young people 
to join the trade 

Mr. W. Hope Collins, chair- 
man of the public relations 
committee, a Sir Stephen 
Tallents, past president, Institute 
of Public Relations, also spoke 
Mr. Hope Collins thanked Sir 
Stephen and Mr. R. A. Paget 
Cooke, former public relations 
officer, for their help in prepar- 
ing the exhibition. 


Radio Luxembourg Advertis- 
ing plans a repeat of last year's 
family audience survey. 
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January 19, 1950 


No Advertisements Uncontrolled, K.C. 
Tells Pembroke Inquiry 


OBJECTIONABLE ADS. REMOVABLE 
WITHOUT SPECIAL AREA ORDER 


There is no such thing as un- 
controlled advertisement, con- 
tended Mr. A. M. Lyons, K.C., 
when he appeared for the Out- 
door Advertising Industry 
Advisory Committee, at a public 
inquiry, at Haverfordwest, Pem- 
brokeshire, on Tuesday, held to 
inquire into an application by 
Pembroke County Council for 
confirmation of an order desig- 
nating six districts of the county 
as areas of special control, under 
the Control of Advertisements 
Regulations (1948). 

There was complete controi, 
said Mr. Lyons, both of existing 
and future advertisements, and an 
area of special control would not 
give one minute’s earlier riddance 
of what might be objectionable 
in it. 

The whole application was mis- 
conceived, and no grounds had 
been made out for an order. 

Going round Tenby, the main 
criticism waS against garage 
signs and similar signs, some of 
which should never have been 
allowed. Tenby received 12,000 
visitors every summer, but with- 
out encouraging commerce, which 
outdoor advertising supported, 
there would be no visitors, and 
in fact no Tenby. 

The inquiry was heard by Mr. 
R. D. Walker, who completed it 
on Tuesday, and said he would 
visit the area on Wednesday. 
The Minister's findings will be 
made known. 

The six areas covered by the 
proposed order include Tenby 
Borough, known to thousands of 
holiday makers as the Naples of 
Wales; the urban district of 
Fishguard, and Goodwick, and 
the rural districts of Haverford- 
west. Cemaes. Narberth, and 
Pembroke. All of these districts 
are in or border upon Pembroke- 
shire’s proposed national park 

Mr. E. Wynne Roberts, on 
behalf of the County Council, 
said it was the amenities of the 
areas concerned, which were of 
outstanding quality, that were 
the main reasons for the appli- 
cation. 

It was important to protect not 


Radio Luxembourg 
Poster Campaign 


A four-week national 


poster 
campaign using quad crown 
ysters is to be launched shortly 

y Radio Luxembourg Advertis- 
ing Ltd. 

This was decided at a recent 
meeting with advertising agencies 
whose clients take time on Radio 
Lux Agents for the 
a are Samucl Miles & 
San Lid 


only the proposed national park 
in Pembrokeshire, but also that 
part of the county which would 
adjoin it. “To avoid any doubt 
that may be felt by tradesmen.” 
he said “I will say that con- 
firmation of the Order will not 
prohibit them from placing 
advertisements on their own 
premises, although the size of 
lettering and the height of signs 
may be restricted.” 


The County Planning Officer, 
Mr. J. A. Price, was called as an 
expert by the County Council, 
and, cross-examined by Mr. 
Lyons, admitted there was little 
outdoor advertising in the county. 
He said that in Tenby there were 
about ten poster signs. 


“And not one of them can be 


seen from Tenby beauty spots,” 
suggested Mr. Lyons 

“1 deny that strongly,” replied 
Mr. Price. 

Confirmation of the Order, 
added Mr. Price, would mean the 
prohibition of commercia! adver- 
tusing on hoardings, but would 
not preclude the advertising of 
local events 

The objectors called Mr. E. F 
Ford, planning consultant of 
Coventry, who said the area 
required no special control, 
beyond that of the ordinary 
regulations 

The Outdoor Advertising 
Industry Advisory Committee 
represents the British Poster 
Advertising Association, the 
Electrical Sign Manufacturers’ 
Association, the Incorporated 
Society of British Advertisers, 
London Poster Advertising Asso- 
ciation, Master Sign Makers 
Association, Solus Outdoor 
Advertising Association, British 
Railways Commercial Advertis- 
ing Section, and the Advertising 
Association. 


I.A.M.A. Technical Advertising 
Committee Formed 


The national council of the 
Incorporated Advertising Mana- 
gers’ Association has formed from 
among its own members an “ ad 
oc™ committee to investigate 
and report on technical publicity 
for guidance of members who 
prepare advertisements and 
literature for engineering and 
other technical products, 

Members of the committee 
are: Messrs. R. A. Keir, Auto- 
matic Telephone & Electric Co 
Ltd. (chairman); W. M. Tribute, 
Hoover Ltd.; H. T. Parker, 
Plessey Co. Ltd; L. Hauser, 


BALE. Now Has 
London Branch 


A London and Home Counties 
branch of the British Association 
of Industrial Editors was formed 
at a meeting at Shell-Mex House, 
London, on Monday 

Officers and committee clected 
were: Messrs. Frank Batchelor, 
The Bay, chairman; P. W 
Flower, National Post, hon 
secretary /treasurer; J. P. Gaudin, 
Shell-B.P. News; D. H. Nichol- 
son, Maconochie Magazine; S. 
Smith, Minlabour; R. S. Young, 
The Window; Mrs. M Ss. 
Thompson, 7.M.C. News Letter 


“Birmingham Gazette” 
Rates Up 


Increased display rate of 30s 
per column inch for the 
Birmineham Gazette will come 
into effect on April 1. The 
paper states that when its cur- 
rent rate of 25s. was fixed in 
1942, circulation was 109,919 
Latest A.B.C. figures show a 
certified net sale of 181,661 

. 


Marconi Instruments Ltd; and 
C. Barwell, Mullard Electronic 
Products Ltd. 

As a first step the committee 
will issue a questionnaire to all 
members to ascertain the pro- 
portion concerned with technical 
products, as distinct from con- 
sumer goods advertised in trade 
journals, and to furnish informa 
tion as to the special problems 
which members encounter in 
securing expert assistance in the 
preparation of publicity material 


Farewell Luncheon 


To mark the retirement of Mr 
Ernest Hope Prince from the 
editorship of the Liverpool Echo, 
where he has been for 35 
years, the Cunerd White Star 
line gave a luncheon aboard the 
“Britannic” as she lay in Liver- 
pool docks, attended by many 
editors and prominent advertising 
men. The Lord Mavor of 
Liverpool (Ald. Joseph Cleary) 
made presentations to him on 
behalf of Liverpool! Publicity As- 
sociation aod the Liverpool 


ADVERTISER'S WEEKLY 


OUTDOOR 
ADVERTISEMENT 
CONTROL 


Minister To See A 
Deputation From 
Local Authorities 


The Minister of Town and 
Country Planning, Mr. Lewis 
Silkin, has agreed to receive in 
the near future a deputation 
from the Association of Munici- 
pal Corporations to discuss the 
Control of Advertisements Regu- 
lations under the Town and 
Country Planning Act 

This follows representations 
made to the Association by local 
authorities who are concerned 
because of the number of 
appeals against refusals of con- 
sent for advertisement sites 
allowed by the Minister during 
the past year 

These local authorities take 
particular exception to gable end 
sites and to advertisements on 
bombed sites, and their inter- 
pretation of the amenity clause 
in the Regulations appears to 
conflict with that adopted by the 
Minister. 


YORKSHIRE LS.B.A. 

The Yorkshire section of the 
Incorporated Society of British 
Advertisers will hold its next 
quarterly meeting, which will 
take the form of a discussion 
meeting, at the Grand Hotel, 
Sheffield, on January 30 at 
2.30 p.m 

Certified average sale of the 
Jersey Evening Post for Decem- 
ber 1949 was 15.277 per day, an 
increase of 850 on the previous 
December. 


To E. Hope Prince 


branch of the Incorporated Sales 
Managers’ Association 

Among those in this picture, 
taken at the luncheon, are 
Messrs. A. C. Douglass, R. L 
Martindale, Forbes Keir, Cecil 
H. Bullen, of Cecil H. Bullen Ad- 
vertising Ltd.. Robert A. Keir 
(Automatic Telephone & Electric 
Co.), the Lord Mayor, William 
Town, E. Hope Prince, and 
Edward Stuart (Lewis's Ltd. head 
office publicity) 

Mr. W. Shand. assistant editor, 
has succeeded Mr, Hope Prince. 
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ADVERTISER'S WEEKLY 


Exhibition Costs Cannot Be Cut By 
Eliminating The Agent 
And Designer 


E. C. 


The advertising agent, the in- 
dustrial designer, and the exhibi- 
tion contractor were all vigor- 
ously criticised, and defended, in 
a discussion following a challeng- 
ing talk on “Exhibition and 
Display Costs” given by Mr. 
E. C. Neale, advertising manager, 
Dolcis Shoe Co., to the British 
Sales Promotion Association last 
week. 

One member of the audience 
said that the advertising agent 
was often responsible for high 
costs. He worked on a percent- 
age, and it was to his interest to 
make the cost as high as possible. 
Agents had admitted to the 
speaker that they did not know 
anything about display, but 
would never admit it to the ex- 
hibitor 

Mr. Neale said without the in- 
dustrial designer, whom some 
people viewed with suspicion, he 
did not see how a good modern 
exhibition could be planned. But 
the exhibitor must insist on a 
better standard of design. Too 
often he got a copy of somebody 
else's work. “We are all getting 
this New York penthouse ap- 
pearance in stands,” he said. The 
designer was not going to get 
anywhere if he drew = arty, 
Matisse-like sketches that merely 
indicated, but did not specify 


Space at the Ideal Home Ex- 
hibition or the B.I.F. would cost 
about £1,000 The designer 
wanted approximately 20 per cent 
and with construction (not less 
than £1,000), staffing, publicity. 
and literature, the total would 
be around £3,220 

But exhibition display did 
things that a window could not 
It attracted attention from a 
source that might not be tapped 


On the “Boy's Own Paper” 
visitors were given the 
prizes, on the roller cycle test. 

the Royal Society 


opportunity 


NEALE OPENS A LIVELY DEBATE 


elsewhere; it provided opportuni- 
ties for meeting potential cus- 
tomers; and many more people 
saw a stand than a window dis- 
play Expenses could not be 
saved, said Mr. Neale, by cutting 
out the agent and the designer 
Were contractors qualified to de- 
sign stands? he asked 

Among the points made by 
members of the audience were 

The artist and designer should 
not be rated so highly as Mr 
Neale had done: they should be 
given a clear policy and a good 
drief; many people who bought 
exhibition and display material 
did not know enough about the 
subject; sometimes there was no 
need for originality—-often the 
best way to sell goods was to put 
up four walls and show the 
goods; sometimes one was offered 
a beautiful design that had ob- 
viously beea hawked around until 
“some mug” could be found to 
pay for it, though it might be 
totally unsuited to the product 


I.A.M.A. Hear About 
Organisation 


At a members’ meeting of the 
Incorporated Advertising Mana 
gers’ Association on Wednesday 
of last week, Mr. E. S. H. Janes, 
Dunlop Rubber Co., Ltd., opened 
a discussion on “How an adver 
tising department is organised.” 


Among members contributing 
to the discussion were Messrs 
E E Walker, Metropolitan 


Vickers Electric Co., Ltd.; C. Bar 
well, Mullard Electronic Products 


Ltd.; F. W. P. Corbould, Vick 
International Ltd.; C. J, Rose 
Scott & Bowne Ltd.; and W. M 


Tribute, Hoover Ltd... who pre 
sided 


stand at the Schoolboy's Own Exhibition, 


of winning a bicycle and other 


In attendance was an instructor from 
for Prevention of 


Accidents 


Co-Op. Men Elect 
Topple Chairman 


At the annual meeting of the 
Southern section of the Co-opera- 


tive Publicity Managers’ Asso- 
ciation, held in London last 
week, Mr. C. Topple, publicity 


manager of the Ipswich society, 
was elected chairman, and Mr. 
A. Moore, assistant public rela- 
tions officer of the London 
society, vice-chairman. Mr. 
J_H. Halliwell, public relations 
officer of the South Suburban 
society, was re-elected honorary 
secretary and treasurer 

Members visited the C.W.S. 
publicity department in London, 
and met the heads of the Press 
and publicity, exhibitions, and 
information and reception sec- 
tions. 


A mat service to newspapers 
has been started by Willis Eadon 
& Co., Ltd, blockmakers, of 
Rotherham 
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Where the 
“Daily Mirror” 
Sells 


The Daily Mirror has produced 
a Striking folder designed to show 
its penetration in different parts 
of the country. On semi-stiff 
paper, it claims, on back and 
front; “The Daily Mirror has the 
largest daily sale in the world, 
and the lowest cost per thousand 
of any national daily—-79 of a 
penny” constantly repeated. 

Inside, a map of England and 
Wales analyses circulation in 
each county. There are also 
quotations showing that purchas- 
ing power has passed from the 
salaried classes to the wa 
earners. Page size of the folder 
is 104 in. x 7% in. 

Mr. G. K. LeFevre is Daily 
Mirror advertisement manager. 


PACKAGING TEAM 
The packaging team which has 
been in America studying U.S. 
packaging methods for retail sale, 
arrives home on February 2. 


THE TEST OF GOOD COPY 


Those responsible for adver- 
tisement production should start 
at the “receiving end” and work 
backwards, Mr, F. Churchward, 
advertising manag:r, Co-operative 
Wholesale Society, told the Man- 


chester branch, Incorporated 
Sales Managers’ Association 
Students’ Society in a talk on 


“The Fundamentals of Advertis- 
ing.” 
As a test for 


copy, these 


To Study Packaging 
Mark Problems 


A joint committee and working 
party is being set up by the 
Institute of Packaging and the 
Institute of Export to examine 
methods of marking packages in 
foreign languages. It will con- 
sider to what extent foreign 
language markings are necessary. 
and if necessary to prepare a set 
of markings translated into 
forcien languages. 

Apart from the mote obvious 
markings such as “This Way 
Up.” “Sling Here.” “Do Not Use 
Grabs,” they will also review the 
marking of weights and address 
ing 


Harold Wilson To Open 
Catering Exhibition 


Mr. Harold Wilson, President 
of the Board of Trade, will open 
the Hotel, Restaurant and Cater 
ing Exhibition at Olympia on 
January 25 

The 250 trade exhibits will 
cover every phase of the industry 
In the “Hall of Opportunity” 
students from technical schools 
will demonstrate their work 


questions should be asked: Will 
it attract attention and strike a 
responsive chord? Does it express 
advertising policy? Is it enthusi- 
astic, sincere, dramatic, convine- 
ing? Has it news value? Will it 
sell? And, finally, will it be 
remembered for the product? 


Festival Goods For 
Home Market 


Many of the products shown at 
the Festival of Britain will be 
available for purchase at home, 
said Mr. A. W. Scott-Piggott, 
speaking at a meeting of the 
British Display Association last 
week 

Anybody will be entitled to use 
the Festival symbol, it was 
stated, and it was hoped that 
British mahufacturers would ase 
packing publicising the Festival, 
with or without the symbol, and 
that such packing should be 
used only for goods of which the 
country could be proud. 


B.D.M.A.A. Told “Be 
Thorough” 


“In all things thorough” was a 
motto given to the British Direct 
Mail Advertising Association by 
Mr. A. Campbell Gifford, adver- 
tising manager, the British Bata 
Shoe Co., Ltd., when he spoke at 
their tea-time talk at the Waldorf 
Hotel last week 

He stressed the importance of 
thorough and constant checking 
of mailing lists, and the constant 
search for new prospects in 
lapsed orders and quotations, and 
from field representatives. 


Ps 6 "Se ee av ef 2, : : ~] i - maul UF - -: 4 ‘ eK ’ rs - 2 aR » ae s , ¥ Pia} 
e CC 86 Pt ' 3 
ne > 
a 2 
& VS 
5 
a a 
€ eS pe 4 
abd ae 2 
* 
ao a: 
a 14 

: ? a 
Ree ine em 
— poe 
.. * : hic 
4 =o fe 
a ; i ra aera rd 
’ i i a 

aa ee 
% i ae 5 
ea is: 
t : oa 
4 _ 
" : ia 
os es 
ra — — _ eis. 
ri a. 7 I ea Nak 
eee a es re a = j “ os 
. Veo. RRC ™ 
ie i { ~, y Res = Ww <= rea 
ea ’ g ‘ ” 
ee = pe * Ne P| 2 
cae — f a 
i SF bee : Sor : saa 
| Be ; erat os Pal.) Por “4 r iy ee 

ee e og tae , y "ea 7 
a 5 aA & i> 4 : ~ |e . 4 es. ; b 3 
an 3 a fol | z , * om 
a \ eS : 2 J 

zs? a nN i ee 7 a a. 

‘ + ~ r u a 
jee ies 
is : a aan : : 
i 

ty 
ere , —— 
sell oie <4 - ‘ ‘ : “ . ioe tn: heap, Me ae e Sts, as oe 
Ree Ae Baty, = i Ser a py BE * oa eee > a el i ee = 
ei ele a ‘ier > & The + = F acs a el esc) sate, ” ear aia ass re] Tea 4 iee pee Pod "i _ ay con: won 


January 19, 1950 
CLUB NEWS 


Press Control If Labour 
Is Returned ? 


SOMETHING LESS PLEASANT THAN PRESS 
COUNCIL, SAYS SIR GEORGE WATERS 


If the Labour Party is returned 
after the election, they will take 
steps to impose on the Press 
some form of control which will 
be much less pleasant than the 
Press Council proposed by the 
Royal Commission on the Press. 
Sir George Waters, former editor 
of The Scotsman and a member 
of the Royal Commission, told 
the Publicity Club of Glasgow 
last week. 

The Press itself feared that the 
establishment of a general coun- 
cil would be the thin end of the 
wedge. No such thing, said Sir 
George. If the Government de- 
cided to impose control on the 
Press they would not trouble to 
insert wedges. 

Many believed that the British 
Press was sufficiently secure with- 
out any organisation to safeguard 
it, as a voluntary Press Council 
would. It was very optimistic to 
take such a view to-day. Al- 


First Meeting Held 
At Bradford 


At the first meeting of the re- 
cently formed Bradford Publicity 
Association last Thursday, Mr. 
Cc. G. Powney, chairman, an- 
nounced that Mr. Kenneth Park- 
inson, president, Bradford Cham- 
ber of Commerce, is to be the 
Association's first president. 

The Provost of Bradford, Very 
Rev. John G. Tiarks, spoke on 
“The Worm’s Eye View,” and 
was thanked by Mr. Reginald 
S. G. Boncey, hon. Press officer. 


Mr. A. G. Bitton, advertising 
manager, Ex-Lax Ltd., and coun- 
cil member of the Berks and 
Bucks Publicity Club, is to re- 
present the Club on the Council 
of the Slough Chamber of Com- 
merce. 


NORTH WALES 
CLUB 
INAUGURATED 
The inaugural meeting 
of the Publicity Club of 
North Wales was held on 
Monday at Colwyn Bay, 
when Mr. Arthur Chadwick 


represented the Advertising 
Association. There was a 


though it had taken many cen- 
turies to establish, the freedom of 
the Press might, and could be. 
taken away, as had been done 
over half of Europe, by the 
scrape of a pen. 


“Grouse” Session 
In Ireland 

There were more laughs than 
real deep-seated grouses at the 
“Grouse Session” which fol- 
lowed the luncheon of the 
Publicity Club of Ireland last 
Thursday 

The principal guest was Mr. 
R. M. Smyllie, editor of the 
Irish Times, who set the atmos- 
phere for subsequent speakers by 
his light style. Other speakers 
included Mr. Brian D. O’Ken- 
nedy, Mr. Frank Hugh 
O'Donnell, Mr. Frank Mullen 
and Major P. J. MacDonagh. 


Meetings of the public speak- 
ing section of the Publicity Club 
ef London are held on Tuesdays 
and Thursdays in Prince Henry's 
Room, 17 Fleet Street. Enrol- 
ment fee for the complete course 
is 10s. 


Speaker at the monthly meet- 
ing of the Publicity Club of Not- 
tingham was Mr. Arthur Chad- 
wick. His subject was “Direct 
Mail.” 


When the Club Development Committee met at Southampton on 
January 7 the Mayor of Southampton (Ald. P. W. Blanchard), 


welcomed the chairman, Cmdr. 


Hamp Hamilton, Glasgow; 


Alan Robertson-Macdonald (centre). 
Others in the picture, left to right, are: C. R. Gallant, Leeds: 


W. H. 


John Newcomb, Newcastle; Councillor 


C. L. Brighton (chairman, entertainments ana publicity committee, 


Southampton); Miss Edith Gott, 


H. F. S. Kimber, 


Newcastle; R. Williamson, Leeds; 
G. W. Sanders (Southampton chairman); 
Southampton; 


J. E. Ortton, Sheffield; 


H. Jackson Seed, publicity and 


entertainments manager (Southampton); CT. F. Carr, general manager 
and editor-in-chief Southern Newspapers Ltd. 


Legal Pitfalls In “Ad. Contracts 


“Don't put any word in an ad- 
vertisement unless you know what 
it means, and you are prepared 
to stand by its meaning,” said 
Mr. W. J. Leaper, of the Adver- 
tising Association, when he ad- 
dressed the Southampton Publi- 
city Club recently. He described 
the law as applied to contracts as 


“LONDON CLUB CUP 


Suggestions are being invited 
from members for nominations 
for the Publicity Club of Lon- 
don Cup, awarded annually to 
the person (not necessarily a 
member of the Club) who has 
made the most distinguished con- 
tribution to advertising. 


How British Railways Advertise 


Railway advertising may be 
divided into four categories, Mr. 
George Dow, public relations and 
publicity officer, London Mid- 
land Region, British Railways, 
said at a Liverpool and District 
Publicity Association luncheon 
meeting last Friday. 

They comprised: sales, sales- 
cum-goodwill, goodwill, and 
propaganda advertising. 

The railways made even greater 
use of Press advertising than tney 
did of posters, brochures and 
folders, he said. In 1939, the 
L.M:S. spent about £150,000 on 
Press advertising, and roughly 
£20,000 on posters. 

The bulk of advertising to-day 
related to sales promotion, ic. 
promotion of services, facilities 
and travel generally. The limited 
amount of prestige advertising 
was largely confined to posters 

In outdoor matters, the new 
organisation had brought new 
responsibilities, the regional pub- 
lic relations and publicity depart- 


ments being responsible, not 
only for the display of traffic and 
commercial advertisements, but 
for the siting, provision and de- 
sign of all public signs at stations 
and the siting of automatic 
machines and kiosks. 

“I can assure you,” he said. 
“that you are going to sce marked 
improvements in station appear- 
ance when plans we have already 
evolved come to fruition.” 


Cardiff Club—1LS.M.A. 
’ Meeting 

The Publicity Club of Cardiff 
held a joint mecting with the 
Incorporated Sales Managers’ 
Association on Tuesday, when 
Mr. T. Longvitle Bowen, director 
and editor, Merthyr Express, Mr 
T. Mervyn Jones, chairman 
Wales Gas Board, and Mr. Peter 
Scott, managing director, Welsh 
Agriculture and Industries Ltd 
were the speakers 


superficially quite simple but full 
of traps and fallacies. 

Advertisers should take a 
wider interest in the law in order 
to protect their interests, he said, 
and urged members to make full 
use of the advertisement investi- 
gation department of the Adver- 
tising Association. 

“To call in a lawyer after the 
damage has been done is like 
taking out a fire insurance policy 
after your premises have been 
burnt down,” he a ee 


Silver - Ashires s For 
Cup Holders 
Every holder of the Publicity 


Club of London Cup, presented 
annually by the Lord Mayor of 


London, is to receive an in- 
scribed silver ashtray. These will 
be presented to past holders, in- 
cluding Lord Woolton, Mr. F. ? 
Bishop and Mr. Arthur Chad- 
wyck, stated the December issue 
of The Announcer, the journal of 
the Club. 


BATTLE OF WORDS 

The Publicity Club of London 
is to meet Southampton Publicity 
Club in the first round of the 
National Public Speaking Con- 
test, a Southampton, on Febru- 
ary 3 

* * * 

The Publicity Club of Leeds 
has decided to participate in the 
Contest. Volunteer speakers are 
invited to provide a team of three 
to mest Hull on February 6. 

* * 


The public speaking section 
of the Southampton Publicity 
Club met on Tuesday, when 
members were each ced to 
make two two-minute speeches 
designed to inform and entertain. 

The Publicity Club of London 
is to hold a photographic exhi- 
bition in April. 
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Advertisers and Agents 
Should Press For 
More Information 

E. R. BROUGHTON CRITICISES PUBLISHERS 


The paucity of information 
available on the circulation, 
readership and distribution of 
“far many really good 
publications” in this country was 
attacked by Mr. E. R. Broughton 
of Aeowlinson-Broughton, when 
he addressed the Incorporated 
Advertising Managers’ Associa 
tion in Manchester. He also dis 
cussed what an agent should ex 
pect from his client , 


too 


Even rate cards were deficient 
in many respects, said Mr 
Broughton, and contrasted Eng 
lish journals with technical and 
trade journals in the USA 
which furnished in detail most of 
the data essential to the adver 
tiser and advertising agent 

“So good are they, in fact, that 
certain of our clients have asked 
us to take space im American 
technical journals in order to ap 
proach overseas markets outside 
the United States,” he said 

“If every advertiser, every ad 
vertising manager, and = every 
advertising agent were to press, 
and continue to press, for A.B.C 
certificates, for greater detail of 
editorial policy, for clearer and 
fuller technical information and 
mechanical details from cach 
journal, then the sombined pres 
sure would in time have its 
effect.” 

The agent should obtain from 
the client a clearly delineated 
policy. Full details of each in 
dividual product should be col 
lected and agreed upon, he said 
All mechanical data should be 
ivailable not merely upon in 
quiry, but should be already in 
cxstence 


THREE BRITISH 
Mr ( 
lisher The 
which 


Millington, pub 
Dollar Market 
appear in about six 
months crreulation m 
America, i this year to give 
three awards to American adver 
using and promotion organisa 
tions, for their work on behalf of 
the British export drive 

Awards will be made for the 
best piece of advertising promo 
tion matter, the best advertising 
for British services, and to the 
organisation n America doing 
the best job for Britain 

Mr. Millington will make the 
selections hiniself ind the 
awards will be presented in the 
name of The Dollar Market 
interest in The 


r has been 


Considerable 
Dollar Marke aroused 
among the heads of American 
chain stores, and American im 


Clients should clearly under- 
ind the time and thought ex 
snded by an agent in the pre 
iration of ideas Many clients 

to consider that the ideas 

get can be just turned 

out in order to be altered for the 
sake of a Whim or personal fancy 
one department or another, 
he said The result is that the 
idvertisement loses its freshness. 

All too frequently advertisements 
ire submitted to committees or 

panels within the organisation 

These people usually have insuf 

ficient appreciation to be able to 

comment properly on the 
submitted.” 

A complete set of photographs 
of new products shouid be avail 
able as soon as the products 
come into being Again, works 
photographs of interesting of 
unusual operations could often 
form the basis of a really good 
idvertising Campaign 

The ee¢ent should be adv 
the methods of distribution so 
that he could direct the advertis 
ing to the right quarter 

One of the biggest causes of 
trouble in advertising is over 
enthusiasm on the part of clients 
with interesting new lines he 
said. “ Frequently the advertising 
campaign ts begun without 
proper consideration of the prob 
able results, and without know 
ledge as to whether the works 
meet the increased 
demand.” 

Finally, Mr. Broughton advised 
szen's to keep files of competi 

xdvertisements, but added 
should be no attempt to 
them, or to combat com 


petitors’ schemes by ‘knocking’ 


ideas 


ised of 


can 


AWARDS FOR U.S. 


states Mr 
America 
Millington 


porting organisabhons 
Millington When in 
late year, Mr 

made the first award on behalf 
ot The Dollar Market, to the 
National Council of American 
Importers They are to 
: silver plaque 
ilver dollar 

The Dollar Market i to be 
circulated among buyers 
und importers likely to be in 
terested in purchasing goods 
Britain Advertisements 
will give the price of products at 
unit landed in New 
York, and descriptive editorial 
ibout the goods will be pub 
Full 


last 


receive 
incorporating a 


jobbers 


from 


cost’ per 


lished colour, on heavy 
paper will be available for 
editonal and advertisements. Mr 
M gion 61s 

ywaign 


facturers 


now starting a 


cam among British manu 
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VEWS ABOUT PEOPLE 


A 


J. B. Hunt 


J. 1, N.C. Saunders 


Miss Jo Woodward 


John Hunt Advertisement Manager at Bristol 


“Evening World”: V. 


C. Stevens becomes 


Advertising Manager, Smith & Walton: 
Saunders from Dorland to White & Carter 


The Bristol Evening World has 
appointed John B. Hunt as adver- 
lisement manager to succeed 
G. Meayers who recently resigned 
to become advertisement manager 
of the Times of Ceylon 

Mr. Hunt has been associated 
with the Times and Mirror, the 
Evenine Times and Echo, and, 
recently the Evening Post, all of 
Bristol He started with the 
Manchester Guardian and Even- 
ing News Ltd., in the advertise- 
ment department 

* . » 

J. LN. C. Saunders, formerly 
in account executive with Dor- 
land Advertising Ltd., has moved 
to White & Carter Ltd. in a simi- 
lar capacity. Mr. Saunders joined 
Dorland in 1934, then left to 
join the sales department of 
Caribonum Ltd. He returned to 
Dorland Advertising Ltd. after 
war service 

* * * 

Frank Gearon, an American, 
has joined Legget Nicholson & 
Partners as an account executive, 
ind as head of the merchandising 
department. His appointment is 
in keeping with the agency's 
policy of utilising American ad 
vertising and merchandising tect 
nique within a British structure 

> > 

Ron Moody, of 
& Co., Ltd, which he joined in 
1936, 1s leaving to jom the pro 
duction department of Young & 
Rutmcam Lid. soon 


. 
John Haddon 


* * * 

Charles Fawkes has joined 
Austin Miles Ltd.. block makers 
He retains his po on the 
Board of World avelles 

* * * 

Noel Mayne, formerly senior 
Bassano Ltd, has 
joined Baron Studios, where he 
will be resident fashion and still 
iife photographer 


operator at 


Vv. C. Stevens has relinquished 
the position of publicity mana- 
ger, Squires Gate Holiday Camp, 
Blackpool, to become advertising 
manager, Smith & Walton Ltd., 
of Haltwhistle, Northumberland 

* * + 

Mather & Crowther Ltd. 
announce the appointment, in the 
capacity of personal assistant, of 
Miss Jo Woodward, former air 
hostess, who has flown more 
than half-a-million miles. 

* * * 

The world publicity campaign 
for the British Industries Fair in 
London and Birmingham is 
handled by the information divi- 
sion of the Board of Trade. 
Neville Shepherd, recently 
appointed deputy chief informa- 
tion officer, B.o.T., has in conse- 
quence increased his range of 
duties, though he is still respon- 
sible for the B.1.F. campaigns 
W. E. Sloan is now responsible 
under him for the work of the 
B.1.F. publicity section 

* * * 

D. M. Hayward and W. J. 
Hollis have joined the production 
department of Auger & Turner 
Ltd Mr. Hayward was with 
Samson Clark & Co., Ltd, and 
Mr. Hollis was with Mather & 
Crowther Ltd 

* * * 

Michael Clark-Hall has been 
appointed P.R.O. to the Berkeley 
Coachwork Ltd., Biggleswade 
(See “Mainly Personal,” page 
118.) 

* = * 

Clark Matthew = has 
Associated Iliffe Press 
where he was Press officer 

* al * 

Alex Smith has joined Lambe 
& Robinson Ltd., as account exe- 
cutive He was previously a 
copywriter with the Robert 
Freeman Co. Ltd 
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— The cheapest rate 
per 1,000 of any ninepenny 
magazine on the market 


MY HOME 


Sales now exceed 


400,000 


copies every month 


wale AGM only £120! 


But an increase in rate will soon become 


imperative. Meanwhile, what a marvellous ' 
opportunity for you to prove (like so 
many other astute advertisers have already 
done) that there's nothing like 


MY HOME for sheer unbeatable value! 


an A.P. pusrication 


NINEPENCE MONTHLY. PAGE RATE £120 


CHAS. E. MANDER, ADVERTISEMENT DIRECTOR 
THE AMALGAMATED PRESS LTD. THE FLEETWAY HOUSE, LONDON 
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Advertiser's 
Weekly 


180 Fleet Street, E.C.4 


40)- A Year Post Free 


"Phone: Chancery 8844 


45/- Overseas 


JANUARY 19, 1950 


Time To Advertise 


HEN, last November, newspapers most needed to increase 

size, owing to seasonal pressure on their advertisement space, 

their request for a bigger newsprint allocation was not 
granted. Now, because there is a general election pending, they are to 
be allowed an average of one extra page per issue until March 12. 
Since, if past experience is anything to go by, demand for space 
tends to flag during an election period, advertisement executives 
may regard this as somewhat ironical 

But can pre-war experience serve as a reliable guide? Condi- 
tions to-day, when space in so many newspapers remains difficult to 
buy, ars very different from those before 1939. While a few adver- 
tisers may hold back because they believe, rightly or wrongly, that 
a change of government may give new impetus to business activity, 
others are more likely to take the view that the time to advertise in 
the Press is when newspapers are both bigger and more interesting, 
and when newspaper sales are likely to be boosted by public excite- 
ment over political controversy. 

To stop or cut down Press advertising just now, unless there are 
special reasons for such a course, appears irrational. Quite the 
contrary course would seem to be indicated. And any who may 
hesitate because of political uncertainty should remind themselves 
that, whoever wins the election, economic and budgetary policy 
must still be broadly determined, not by what political parties would 
like to do, but by the compulsions of economic circumstance 


Clients Misled Would Become 
Clients Lost 


ANY advertising agents will read with indignation the remarks 
reported elsewhere as having been made by a member of the 

audience at last week's meeting of the British Sales Promotion 
Association 

This speaker expressed the view that agents are often responsible 
for high costs, because they work on a percentage and “‘are interested 
in making the cost as high as possible.” He also said agents had 
admitted to him that “they did not know anything about display.” 

Such statements should not be allowed to go unchallenged, for 
they reflect adversely, and most unjustly, on the integrity and com- 
petence of advertising agents as a body. The man who voiced them 
has evidently been unfortunate in his experience of agents, and by 
arguing from the particular to the general has perpetrated a fallacy. 

No advertising agent with a sense of responsibility towards his 
client would tender advice which, though its acceptance might net 
him an easy penny, would involve that client in excessive expendi- 
ture. He would be deterred not only by his integrity as an expert 
adviser, but by a realisation that clients misled are only too liable 
to become clients lost. And if some agents may not themselves be 
specialists in display, it certainly does not follow that they are 
incapable of choosing the type of display most suited to a client's 
purse and purpose 

The moral for the advertiser is to entrust accounts to an agent who 
can prove by the business he holds and the time he has held it that 
he is worthy of confidence 
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To-morrow’s Topics 


THERE 1S NO gencral indication 
yet of a falling off of advertise- 
ment volume owing to the 
general election, though a few 

new campaigns 
STOP have been post- 
ORDERS poned, and there 

have been a small 
FEW number of stop 

orders. These are 
to some extent offset by the fact 
that certain advertisers believe 
the election p.riod to be a good 
one for Press adver:ising. One, 
for example, has booked a full 
page in the Daily Graphic for 
February 23 


—~ eee 


One section of the advertising 
industry awaiting the result of 
the el.ction with somewhat mixed 
feelings is that concerned with 

outdoor advertis- 


POSTER ing. It is a fairly 
INDUSTRY safe bet that very 
POSER few owners of 


executives of 
poster or sign 
bisinesses share the political 
'eliefs of the 
ment, but 


present Govern- 
they are wondering 
with some anxiety whether they 
would fare b.tter or worse under 
a Conservative regime 
The Control of Advertisements 
Regulations, as administered by 
the Ministry of Town and 
Country Planning under Mr. 
Lewis Silkin, have so far proved 
far less onerous, from the point 
of view of outdoor advertising. 
than anyone at the outset dared 
to hope. The Minister has been 
strictly fair and has shown 
genuine understanding of the 
needs and rights of adv.rtisers 
and those who serve them. His 
impartiality has in fact evoked 
protests from local authorities 
who are disgruntied to discover 
that the Regulations give them 
No power to repr.ss, but only 
control with due regard to 
amenity and public safety. But 
Silkin may not, even if there is 
another Labour Government, 
remain in this post after the 
election Much would dep. nd 
on the interpretation of the law 
adopted by his successor 


BUT THE POSSIBILITY 

to deal with a new Minister is 

not the only cloud on the hori- 

zon There is another, and a 
more 


threat. ning 
PLANNING one The Con- 


ACT 
MIGHT GO like the Town and 
Country Planning 
Act so much, because of its provi- 
sions as they affect property 
owners, that they intend if in 
power to ripeal it. This would 
mean that the Advertisements 
Regulations would go too, and 
that outdoor advertising would 


of having 


servatives are 
understood to dis 


be thrown back into its former 
state of uncertainty and chaos. 
The prejudices of local authori- 
ties, mstead of the terms of the 
Regulations, would determine 
decisions. The amenity clause in 
the Regulations, which has proved 
a boon to outdoor advertising be- 
cause it has so often been easy 
to prove a proposed site in no 
way detrimental, would be lost. 
It might be, of course, that new 
legislation would in time restore 
the situation, but no assurance 
exists that a Conservative admin- 
istration would regard it as part 
of its duty to consider the in- 
terests of the outdoor advertising 
industry. Some of the bitterest 
opponents of this form of adver- 
lising profess right wing politics, 


ON ANOTHER ground, too, the 
pending clection has caused 
some concern to outdoor adver- 
using, particularly among the 
poster contractors 
ELECTION No one has fol- 
POSTER lowed more closely 
he controversy 
PROBLEM about when it is, 
and when it is not, 
legally permissible to incur elec- 
tion <xpenses, for if there is an 
infringement of the law, media 
owners as well as advertisers are 
held responsible. Thus the out- 
door advertising undertaken by 
the political parties, as well as 
that by comm_rcial interests op- 
posing nationalisation, must be 
closely watched. Not only must 
its timing conform with the law. 
in so far as the law gives any 
guidance, but care must be taken 
to see that all charges are strictly 
at the full rate—not always such 
a simole matter as it sounds. The 
difficulty is that, the law being 
so obscure, legal opinions can 
only be provisional until doubt- 
ful points are settled by the 
Courts. 
_— —_— _— 


THe Brains Brush Manufac- 
turers’ Association is very anxious 
to combat mis-description of its 
members’ products. With this 

aim, it has printed 
HOG and circulated a 


’ 
leaflet, with the 
PIG OR title “Warranted 
BOAR 


Pure Bristle,” con- 

taining a report of 
a Court case in which the defend 
ant was fined £10 and £21 costs 
for applying a false description 
to a brush, contrary to the Mer- 
chandise Marks Acts, and a 
further £5 for selling a brush 
thus wrongly described The 
brush was marked “warranted 
pure bristle.” but an expert wit- 
ness said it comprised 52 per 
cent horsehair and only 48 per 
cent of bristle—ie.. the hair of 
the hog, pig or boar 
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PUBLISHED EVERY MONTH! 


Last September, the initial print order of 100,000 copies was exhausted almost overnight. 
And no wonder! VANITY FAIR, brilliant with colour, bright with ideas, gay but practical, 
too, has a special appeal for the younger smarter woman who plans her life intelligently. 
VANITY FAIR'S Overall page size (10}" deep, 8}° wide) offers excellent creative scope, 


while the page rate at £100 is a value-for-money‘ buy’. FEBRUARY 10 is press date for 


the APRIL issue. VANITY FAIR is produced by the publishers of GOOD HOUSEKEEPING 
and HARPER'S BAZAAR. 


PRINT ORDER FOR APRIL ISSUE WELL OVER 


100,000 COPIES! 


THE NATIONAL MAGAZINE CO, LTO. 


» 28/30 GROSVENOR GARDENS, LONDON, Swi 4590) 
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ADVERTISER'S WEEKLY 


HE makers of soaps and 

soap-powders and other 

cleaning materials § are 
scre ming so raucously in the 
new papers that it is becoming 
quie a task for the innocent 
onlooker to hear himself think. 
For the life of me | cannot re- 
member which product made 
clothes “whiter than white” and 
which made them “whiter than 
new,” which “does the big wash” 
and which doesn't. 

What the housewife makes of 
it all is a major mystery, though 
I have some slight reason to be- 
lieve that she placidly continues 
to buy Lux until her grocer is 
out of stock or her ration is spent 
up, and then-—muttering “a 
plague on all your powders” 


takes the first 
catches her eye. 

Certainly I have seen no recent 
advertising in this field that 
seems even half-likely to sweep 
women off their feet. 

Before the war We used to 
spend a great deal of time and 
ingenuity in the hope of touching 
a responsive chord. Not so these 
soap boilers: they seek to achieve 
their results with a bludgeon 
“Why woo a woman,” they seem 
to say, “when it’s so much 
quicker to bang her hard on the 
head and drag her away to one’s 
cave?” 

The makers of Wisk, for ex 
ample, can scarcely believe with 
any degree of seriousness that 
“Anglo-American Agreement” is 


substitute that 


| 
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LOOK! OXYOOL NOW GIVES [136 


TO YOUR WHITES! 


PONOL er MO wer eme es — 
wileowl Lace 


tun soerne (armen 
O0T8 CLOrmes Cocamen 


GIVES WEW LIFE TO WHitEs: 


a headline that appeals to 
women's fundamental fears or 
desires, or even to their curiosity 
“Anglo - American Agreement 
about Nylons” would strike a 
sympathetic chord, but will the 
headline as it stands make any 
woman's heart beat faster, or 
make her pause in her pastry- 
making when she sees it spread 
before her on the kitchen table? 
* * * 
BEFORE THE war we used to 
try to express our headlines in 
the kind of language our audi- 
ence would normally use—the 
words that were frequently on 
their tongues. Can you imagine 
any—or many—housewives say- 
ing “How lovely! Soon we won't 
have to accept any substitute for 
extra-soapy Sunlight.” Accept- 
ing substitutes is an advertising 
expression, not a housewife’s. 
Do you find the copy in this 
Sunlight advertisement insuffer- 
ably patronising—and quite un- 
commonly ungraceful? Some- 
body should explain to the adver- 


Review of 
Advertising 
by 
COPYTASTER 


tiser that his advertisement will 
probably appear alongside some 
fascinating murder case. Or per- 
haps some really thrilling instruc- 
tions for knitting jumpers, or 
planting window-boxes. His copy 
has to compete for attention not 
only with Wisk's or Dreft’s copy 
but with the editorial columns 
Can such prosy stuff as this come 
off anything but second-best? 
Incidentally, if he was deter- 
mined to buttonhole his readers 
in this Victorian way, why didn’t 
the copywriter go the whole hog 
and begin: “Yes, Gentle Reader 
on 


I particularly like the writer's 
delichted discovery that Sunlight 
is “so cleansing.” Surely even 
the dimmest of readers could 
have been trusted to accept that 
without being specifically told 


HOW LOVELY! Soon we won't have 
to accept any substitute fer 


extra-soapy 


SUNLIGHT 


- ~ 


+ LV ER pected 


Above: “A weird 
other-worldly 


and almost 
effect.” 
Below: “Do you find the copy in 
this Sunlight advertisement in- 
sufferably patronising?” 


REMEMBERING the Radio 
Times's insistence that advertise- 
ments on the programme pages 
must maintain the highest pos- 
sible standards of dignity and 
restraint in art-work and typo- 
graphy, I am singularly interested 
in the dignified and restrained 
half-page for Oxydol with its 30- 
point Grotesque headline and its 
atomic explosions on the front 
of the pack and elsewhere. This 
kind of advertisement is always 
worth studying, in any case, like 
the blue-bottomed baboon at the 
Zoological Gardens. 

The question I always ask my- 
self is whether such layouts 
spring fully-armed from = an 
artist's head, or whether he is 
presented like a jig-saw puzzler 
with a variety of bits and pieces 
and asked to assemble them into 
an advertisement. Whichever the 
method, it has certainly pro- 
duced a weird and almost other- 
worldly effect 

Notice that in at least six dif- 
ferent places you are told that 
Oxydol “gives new life to whites.” 
Most of us would have been con- 
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Something out of the ordinary 


—the third volume of 
MR. WINSTON CHURCHILL'S 
War Memoirs will be published 


exclusively in The Daily Telegraph 


starting January 26th. 


Once AGAIN The Daily Telegraph offers something 


of particular and lasting interest to the discriminating 
public. Through The Daily Telegraph you can reach 
that public. 


Che Daily Celegraph 


In a class ty ukself 
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ADVERTISER'S WEEKLY 


R. H PENNEY, 
GROUP 1 mD., 


Get hn 
i A the * 
“tet Provinces. 


Advertisernent Director, NORTHCLIFFE NEWSPAPERS 
‘ _armelite House, 


London, BCA Telephone CEN 


4000 


“We raise ows "hats to Men's B Hat Promotion Lemvited 


tent to say it 
Oxydol people 
argued—and who can gainsay 
them?—that very few people begin 
an advertisernent of this size at 
the beginning and plough solidly 
on until they reach the end. 
People dodge about in an extra- 
ordinary way—very often missing 
the headline completely yet 
reading quite thoroughly a 
5-point italic caption under a pic- 
ture. So Oxydol have determined 
that wherever a reader's cye 
alights it will see 


but the 
have clearly 


onec, 
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the adjectives. If it is good copy 
copy that tells the reader what 
the product will do for him—it 
will still be powerful and persua- 
sive. But if it is bad copy—copy 
that merely praises the product— 
it will seem anemic and empty 
without its adjectives 
. * * 
Murrny Rapio’s agent has 
complained that while 1 have 
more than once spoken well of 
Murphy's copy I have never given 
credit to the agency that wrote 


at least that Oxy- 
dol gives new life 
to whites. 


A queer thing 


WOMEN HAD TO QUEUE 
FOR THE TRUTH! 


wn oe ae ewe enns ~ 


about 


advertisements 

the fact that one is 
never quite sure 
which are the 
soapless ones, Oxy- 
dol does, it is truc, 
use the adjective 
“soapy,” but even 
that does not en- 
tirely remove 


How new millions 
discovered what 
washes whitest 


THEY PLUMP FOR 
PERSIL! 


TLLIONS mere women 

have now discovered the 
truth about washing powders! 
And, oddly enough, it was the 
soap shortage and the queves 
that did it. 


t years women nave had to buy 


we as 


" 


; REALLY WHITE. 


mun m0 THOUGHT JOYS nignrie 


doubt from one’s : 
mind. It is curious, | nithvone 
too, to find that | — ts 
Oxydol nowhere 
tells you what it is 
or how you use it 
Surely they cannot 
assume that every | 77. 
reader KNOWS | ©7 eusion women 
whether it is a wow say. 


your ero er fe 
is out of stock. ask him 


bt, what washes 


¢ Persi} cow If he 


knew thee a 
~ 


to order mere 


.. PERSIL WASHES 


powder, flakes, or 
liquid 
* * * 


advertisement, illus- 
is much less of an 
Oxydol's, and the 
readable and clear, 
though I cannot believe that 
many women will want even to 
put one toe into the first para- 
graph 

Ask yourself why it is that this 
copy is so easy to read and I 
think you will decide that the 
almost complete absence of ad- 
jectives has much to do with it 
Good copy chiefs usually try to 
cull out a fair number of the ad 
jectives from copy they are 
editing, but even then they leave 
too many behind—usually be- 
cause the copy will not stand on 
its feet without them. When next 
you have pritten some copy, try 
the experiment of removing all 


PERSIL'S 
trated here 
eye-sore than 
copy is very 


it This is a matter that has 
troubled my mind many times, 
and | have always decided that it 
is better not to name the agencies 
concerned with copy iat is 
criticised here. One reason is the 
difficulty of tracing the agency 
concerned—particularly when an 
account is split among several of 
them. Another reason is that 
some agencies would be reluc- 
tant to be named unless they 
could see a proof of what was 
being said. Again, it is possible 
that one or two. agencies 
Murphy Radio's for cxample— 
would be named again and again, 
while others. doing very good 
work, would not be mentioned 
once in five years. 

Obviously 1 couldn't write 
these articles on a rota system 
to ensure that everyone got a 
fau crack of the whip 


Drip Mats As An Ad. Medium 


Brewers throughout Britain, 
who during the past twelve 
months have almost unanimously 
re-adopted the “drip-mat” as an 
effective and utility advertising 
medium, learned recently that 
purchase tax on this popular 
publicity line has been reduced 
from 661 to 334 per cent 

Among the post-war pioneers 
in pushing the drip-mat business 

n . Britain was the Burton-on 
Trent firm of (Printers) 
Ltd through subsidiary 
(Tresises Company) 


l resises 
their 
Drip-Mat 


Leading Burton breweries took 
the initiative by giving the mats 
a trial. Millions of mats are now 
in circulation 

Tresises were in the vanguard 
of prompt and decisive counter- 
action by the Drip-mat Associa- 
tion when purchase tax on the 
mats was quietly raised 100 per 
cent. Unable to meet the manu- 
facturers’ challenge that the drip- 
mat was (1) utility and (2) adver- 
tising, Customs and Excise ex- 
perts gracefully climbed down 
and the Drip Mat Association's 
appeal was upheld 
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tribute to Harry Longley, Governing Director of H. G. Longley Lid. 


farry Longley has the air of a man who has attained 


og his ambitions and is proud of having done so. He is 
a . . . 
"bet a great believer in good-will and believes that an 


agency should be regarded by its clients as part of 
their organisation. **An agency grows as its clients’ 
businesses grow’’, he says, and it is true to say that 
most clients stay with Longley’s for good. 

Harry Longley is London-born but has come to 
regard Birmingham as his home and he was first 
President of the Birmingham Publicity Association. 
His is one of the biggest agencies in the country and 
he believes that one of the reasons for its success is 


that he is essentially a business man and has brought 
a business man’s logic into advertising. Amazingiy 


. 3a ae = eee on kee att Mes 


every one of his accounts has done each month. He 
knows, in fact, before the auditors produce their 
monthly report. 

With such a head for detail and figures, it is no 
wonder he makes suck good use of the ‘*Mirror’’. 
Figures like these are not likely to leave him unim 
pressed : . 

(a) The Daily Mirror's average daily sale of over 
4} million is the largest in the world. . 

(6) The Daily Mirror's space rate 0) ‘79d. per inch per 
thousand is lower than that of any other National 
daily. 


Ses hethodical, he knows to the nearest penny how rf a : I y MM i r r °o r 
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keep your name to yourself 


Your personality is the public-relations side of your business. 
A plain paper wrap can do nothing whatever for your reputa- 
tion. A well designed and lively paper is an obvious improve- 
ment. . . . And a paper which is not only attractive but 
distinctive, which carries your name, your device, the very 
stamp of your personality into highways and homes of the 
world — now that is best of all. 


have your own 


exelusive box paper! 


SANDERSON 


SIGNATURE PAPERS 


whether you use them for packs or for wrapping, take care 
of your public appearance. An extra charge on the first 
thirty reams covers costs of design and special printing 
rollers. After that they’fe as inexpensive as any other of 


Sanderson's famous range 


ARTHUR SANDERSON & SONS LTD 


5? BEANERS STREET. LONDON, W.!. TELEPHONE: MUSEUM 7800 
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Plain Names And No 


Nonsense 


HE only difference, so 
they say, between a rut 
and a grave, is the depth. 
Well, | don’t know whether 
they are all dead or not, but 
it seems to me that a large 
number of national advertisers 
are in a rut so deep—so far as 
packaging is concerned — that 
they cannot see over the sides 
Just look at the collection of 
tube-size cartons—which took 


- REVIEW OF 
PACKAGING 
by Ronald Vickers 


less than three minutes to gather 
in a chemist’s shop—illustrated 
above Can you see, apart 
obviously from the name, much 
difference between them” 

Years ago, in the’ clever 
thirties, when simplicity was all 
the rage and designers vied with 
each other in reducing the 
amount of print used on their 
packs, this type of layout had at 
least the excuse of “modernity.” 
Now it is no longer modern: it 
is not even popular with con- 
sumers in general 

A little research would have 
informed the plain letter enthus- 
iasts that people don't want this 
type of design any more. They 
are bored with copybook word- 
ing: it reminds them of utility 
products and all the unpleasant 
associations that go with that ap- 
propriately horrible word And 


| if the tube-size carton users are 


suffering from such a paucity of 
original ideas that they feel com 
pelled to go on copying each 
other, they might at least adopt 
reasonably high standagds of 
lettering and print 

The professionally designed 
lifprd carton has the merit of 
good lettering. lively colour and 
high standard printing. but the 


Brylshave and Brylifoam packs 
(they are not the only ones) can- 
not even claim these attractions. 
The only relief from the dul! 
monotony of the Brylfoam pack 
is provided by an unintentionally 
funny illustration on the instruc- 
tion leaflet they enclose—which 
shows a tobacco addict who has 
learned to shampoo his hair, dis- 
play his front teeth and smoke a 
cigarette all at the same time 
* * * 


Bur THE reat deficiency of 
the plain-name-and-no-nonsense 
packs does not become apparent 
until one considers what can be 
achieved by a really positive 
packaging policy. A very good 
demonstration of the opportuni- 
ties missed—until a threat from 
the Government woke them up 
to the fact that customers have 
votes as well as sharcholders——is 
provided by the Tate & Lyle pack 
anti-nationalisation campaign 

The average British manufac- 
turer's ignorance of the purpose 
and value of public relations has 
many unfortunate results—one 
of them is a failure to appreciate 
that packaging is a ready made 
vehicle for inducing brand 
loyalty. But suddenly, in the hour 
of danger, it has dawned upon 
this august organisation that a 
pack is the best and the only 
free advertising space they have 

Most people, of course, see in 
the Tate & Lyle campaign only 
an advertising or a political issue, 
but to the wise it will be a re- 
minder that every pack is the 
manufacturers own broadsheet, 
with distribution free. 

However, it is not sufficient to 
consider the pack as a platform 
for political persuasion, or a 
placard on which to write “Dear 
Customer, We love you wh 
little guile or subtlety is required 
We must get the customers to 
like us by satisfying a real or 
imaginary want 

* * a 

ONE VERY GOOD way, not new. 
but none the less effective for 
that. of creating lasting goodwill 
is used by Grape Nuts on their 
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A single insertion 


in the 


RADIO 


TIMES 


is a 


national campaign 


for a 


The Radio Times has the highest circulation 
ever achieved by a weekly periodical in this 
country. It is read regularly by 7,776,982 
families, providing a constant and receptive 
market of nearly twenty-four million people. 
Published on Friday, the Radio Times re- 
mains in the home for at least nine days, during 
which time it is referred to many times a day 
by all members of the family for details of 
programmes and 


performers, and scanned 


week 


closely in between times for its radio news and 
special features. It is the only publication 
that can offer advertisers an almost hourly 
readership throughout a 174-hour day and a 
9-day week. 

So large is the Radio Times circulation, so 
stable and so truly representative of all stan- 
dards of British home life that a single in- 
sertion in it is a national campaign for a 
week. 


MEMBER A.B.C. 


ADVERTISEMENT DEPARTMENT, B.B.C. PURLICATIONS, BROADCASTING HOUSE, PORTLAND PLACER, Lo~wpDON wW,.] 
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FAMOUS NAMES ARE PRINTED ON CLYDE PAPER 


when you see 
me, you see Clyde 


aper at wor 


Why do great firms — like Colman's, 
Eno's, Imperial Tobacco — use year after 


year Clyde Paper for their labels, wrappers 


8 na EO AAP BAI A WOT 


and packets? The answer is that they know 
from experience that Clyde Paper has the 
consistent fine quality they need. Clyde Coated 
Paper Labels and wrappers do more than identify 
a product they add a subtle suggestion of 


quality. Specify this fine paper for your next job. 


Makers of CRYSTAL ART—a genuine coated paper 
Agents -- — 
Lenden — johnston, Horsburgh & Co. Led., 20 Queenhithe, E.C.4 
Provinces —Percy Westbrook & Co.. 301 4 Corn Exch. Uldgs.. Cathedral Sc.. Manchester 
W ivetand SE re-—G. A Keaunge, Craigiea, Furry Park, Raheny, Co. Dublin 


breakfast food carton, illustrated 
below 

Children, it is true, don't buy 
breakfast cereals; they are not 
even quantitatively the chief con- 
sumers. But there is no doubt 
that they have a major influence 
upon the brands purchased 
Alfred Birds, who market Grape 
Nuts in this country, ascertained 
their facts by research and then 
went ahead with a programme 
calculated to make lasting friends 
among the younger generation 

Consider the advantages of 
these packs 

1. They are distinctive—.ec. 
they are quite different from the 
other cereal packs They will 
therefore make a definite impres- 
sion, even in the households 
where there are no children, as 
“the packet with the pictures on 
the back.” Thus something 
tangible, apart from the name, is 
provided to register on the 
memory of the housewife and 
user. 

2. They are interesting to 
adults. Grown-ups are keen to 
be “educated.” provided no 
mental effort is required; if you 
don’t believe this, just look 
through this week's radio pro- 
gramme 

3. They obtain the goodwill 
of the parent by showing a real 
interest in something in which 
the parent is also vitally in- 
terested—their children 

4. They make a specific and 
positive appeal to a large section 
of the community—a _ section 
which not only affects present 
buying habits, but will itself form 
the wage earners (and wage 
spenders) of to-morrow 

This specific appeal is 
often in a lasting form (e.g. the 
game of snap on the Post Toasties 
pack), Thus it remains as a con- 
stant reminder of the product 
long after the contents have been 
consumed. 

6. The company’s own sales- 
men are provided with an excel- 
lent talking point—a most impor- 
tant consideration in selling 

7. Even if it turned out that 
the idea of making friends with 
the younger members of the 
family failed to pull the expected 


“ This pack would have made a 
much stronger impact without 
the fussy extras.” 


results, which I do not think in 
the least bit likely, nothing ar all 
has been lost! The Grape Nuts 
and Post Toasties packs cost no 
more to print than a straight- 
forward design 

* * * 


Wuite the problem of work- 
ing out a satisfactory pack for 
a new cigarette is always a diffi- 
cult one, it is surprising that a 
firm like Players have not done 
better than the pack illustrated 
above. 

There is no doubt that the 
pack has been designed; indeed 
it has been over-designed. Like 
a Victorian lady placing objets 
dart in her drawing room, the 
designer has been at pains to 
leave no corner without its 
squiggle, no square centimetre of 
surface without its artistic diver- 
sion. 

The main conception, consist- 
ing of the R.A.F. bulls-eye and 
the all-over lines, is excellent, and 
the colours are both appropriate 
and attractive. But the jig-saw 
shaped namepiece for “ Players,” 
the floating clouds, and the 
curved diagonal line make pic- 
torial unity impossible 

Not only would the pack have 
made a much stronger impact 
without these fussy extras, but 
the impression of cheapness, 
which I doubt if Players intend. 
might have been avoided 

* . * 

Do you REMEMBER those pre- 
sentation tins containing choco- 
lates or cream biscuits, or other 


READY -70- “ar 
BREAKFAST FOOD 


“140 we, 
tase? Otmeee 


Consider the advantages of this pack (illustrated back and front) 
It obtains the goodwill of parents by showing a real interest in their 
children.” 
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The Midlands is an agricultural as well as an industrial region. Its farming community 


is prosperous and mobile. Midland farmers as well as Midland industrialists read the 


Post—sometimes they are combined in the same individual. The very latest national 


and international news, plus authoritative comment on regional affairs makes the 
Birmingham Post—daily—one of the few great “ provincials”’ that are essential for “ A” class 
marketing in town and country. 


* Diagram based on population of selected Midland 
tewwns tasen at last census. Hirmingham appro cunate() 


ome wnel! som 


To cover the Midlands first cover Birmingham 


The Birmingham Post 


Morning Daily Member of A.B.C, 


Birmingham Mail Birmingham Weekly Post 
Evening Daily The Family Journal 


38 NEW STREET, BIRMINGHAM 2 London Office: 88 FLEET STREET, E.C.4 
Branches at Blackheath, Bromsgrove, Coventry Dudley, Kidderminster, Leamington Spa, Redditch, Tamworth, Walsall and Wolverhampton 
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sentative to call 


and, you need photo- 
graphic material for che 


B.1.F., ask our repre- 
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reproductions 

in any quantity— 
MONOCHROME 
OR COLOUR! 


* 
100% Service for Agents 


DIRECT MAIL SHOTS _ 


ART REPRODUCTIONS 


ANYTHING PHOTOGRAPHIC! 


ROTARY PHOTOGRAPHIC CO 


IMPERIAL HOUSE BO82 REGENTST. LONDON, Wl REGENT?2) 


» A Re ) 


such luscious things, and printed 
in full colour, which used to sell 
by the million during pre-war 


| Christmases? They usually 


depicted subjects of hackneyed 
sentimentality and great popular 
appeal, such as “The Cottage in 
the Valley” and “Her First 
Pony.” 

Now, although it is not the job 
of the manufacturer to elevate 
the public’s taste in art—and he 
should never allow his designer 
to persuade him that it is—a 
manufacturer who aims at the 


| highest level of design and re- 
| production, while keeping to 


themes which have both meaning 
and pleasant associations for the 
wsthetically uneducated, will find 
that his trouble is worth while 
Although the man in the street 
cannot look at a printed picture 
and tell you whether it has been 
well or indifferently reproduced, 
he has only to see it side by side 
with a better or worse competitor 
to be sharply aware of the differ- 
ence. And the quality of the pack 
is, to most people, a sure indica- 
tion of the quality of the contents. 
The Metal Box Company's 
new process by which colour 
photographs are beautifully re- 
produced direct on the metal re- 
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This picture on a Sharp's toffee 

tin, suggests Ronald Vickers, is 

an improvement on “ the treacly 

themes" used by some firms in 
in the past. 


moves all possible excuses of 
technical inadequacy in this field, 
and Sharp's, the toffee people. 
have used a tin depicting Bodiam 
Castle with great success in their 
export markets. 


It remains to be seen whether 
dther users of this process will 
avail themselves of the vast range 
of unhackneyed subjects avail- 
able, or whether they will con- 
fine themselves to the treacly 
themes of the past. 


1950 Calendars 


Another Selection Of Those Received By 


Newspapers all over the coun- 
try. have issued calendars of 
various styles and all with strong 
local flavours. Doncaster Free 
Press: A bold effort in red, 
white and blue. Manchester City 
News: A simple card, with the 
whole calendar on two sheets 
lrish News: A distinctive calen- 
dar, with emphasis sensibly 
placed on the readability of the 
dates. Shrewsbury Chronicle 
The Shropshire Calendar, issued 
by this journal, includes a series 
of delightful county views 
Luton News: Large and attrac- 
tive with twelve exceptionally 
good pictures reproduced § in 
different colours The North 
cliffe Newspapers Group have 
issued “Our Provinces,” a calen- 
dar illustrated with ten crests of 
cities covered by the group's 
journals . 
- *. * 

An exceptionally attractive 
calendar has been prepared for 
Rotol Ltd.. manufacturers of 
aircraft propellors, by Crane 
Publicity Ltd. in co-operation 
with Mr. Tom Cruwys, Rotol 
publicity manager The theme 
of a series of unusual illustra- 
tions-—-specially drawn by 
Gwynn—is Propulsion Through 
the Ages. 

* * * 

David Brown Tractors, of 
Huddersfield, have a large attrac 
tive calendar illustrated in full 
colour with farming scenes show 
ing the various uses to which 
their tractors are put. Dates are 
shown two months to a page. 
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with one month in white and the 
other in black on grey 
* * * 

An original painting by S. J. 
Lamorna Birch, “in the Avon 
Country,” is reproduced on the 
Avon India Rubber Co. calen- 
dar. The painting was specially 
commissioned by the company 
Monthly date pages hang be- 
neath. 

* * * 

The King’s Head Hotel, New- 
port, with a 1797 impression of 
the hotel is illustrated calendar 
with date pages fixed to the base 
The history of the hotel is told 
on the back, with a picture of the 
building as it is to-day. 

* * * 

A. W. Duncan & Co., Liver- 
pool printers and publishers, 
favour a larger than usual type 
of standing desk calendar. Daily 
tear-off pages are flanked by 
monthly dates. On the back 
there is a selection of type faces 

* * * 

Schweppes have issued a sport- 
ing calendar, with racehorses 
illustrating each page in full 
colour. A full racing diary is 
given. 

* * * 

Jack Olding & Co., agricul- 
tural equipment manufacturers, 
have given a seasonable touch to 
their calendar, copies of which 
have been sent all over the 
world A colour illustration 
shows snow-capped peaks and 
trees on white slopes. Repro- 
duction is excellent. 
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SALIGNAC 


A superb brandy known and 
enjoyed by connoisseurs for 
more than a century. 


The effectiveness of SALIGNAC advertising lies in the happy 
choice of the colourful central figure. Essentially French in 
conception, it symbolises the tradition and the quality of this 
superb cognac. It has become the focal point of a British campaign 


which brings an aura of Paris and the Metro to metropolitan London. 
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INCORPORATED PRACTITIONERS IN ADVERTISING 
Greenly'’s Led., 5 Chancery Lane, London, W.C.2. Hol: 8400 
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THE ADVERTISING DEPARTMENT, — 


THE BET FEDERATION ITD 


88, KINGSWAY, LONDON, W.C.2. TELEPHONE: HOLBORN 7888 


Controls advertising space on 
6,500 Buses in 24 Counties 
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Need For Balance 


Between Economic 
And Amenity Values 


HEN the control of 
Advertisements Regula- 
tions came into force, 
they found the outdoor adver- 
tising industry and planning 
authorities both unprepared to 
cope with: the resultant mass 
of administrative work. The 
trouble was that no one had a 
really clear idea of what was ex- 
pected of them, least of all the 
planning authorities. Since then, 
however, numerous planning de- 
cisions have been contested, and 
the results have cleared up some 
of the doubts and given an in- 
dication of the effect and working 
of the control. 
From the outside, the elaborate 
administrative machinery appears 


to be working smoothly, and 
quite fairly, but exceedingly 
slow. The long delays in reach- 


ing decisions is a matter of great 
concern for outdoor advertising 
interests. The time lag—often ex- 
ceeding six months, between the 
lodging of applications and 
notifications of the decision-—is 
far too long. The loss of revenue 
to the whole industry through 
such delays must be considerable. 
and spotlights the need for closer 
co-operation and better under- 
standing between plapning auth- 
orities and outdoor advertising 
interests 


What are the chief causes of 
these delays? First, and most 
important, is the ignorance among 
the many local authorities of the 
economic value of outdoor ad- 
veruising Through this ignor- 
ance, many of them are unablg to 
hold a proper balance between 
the economic claims of outdoor 
advertising and the opposition on 
the score of amenity When 
these economic aspects of out- 
door advertising are better under- 
stood by planning officers and 
local councillors, appeals should 
be fewer The British Poster 
Association is at present conduct- 
ing a campaign which will help 
considerably in achieving this ob- 


ject. Each display tells the pub- 
lic that poster advertising can 
result in lower prices. But this 
is not enough, for many local 
councillors will continue to op- 
pose advertising for purely 
political reasons. There is need 
on this score alone for a first- 
class public relations campaign 
to popularise the poster industry 

Much of the detailed work and 
protracted discussion could be 
eliminated if planning commit- 
tees would co-opt one or two 
representatives of the outdoor 
advertising industry in an ad- 
visory capacity. These represen- 
tatives could give first hand 
impressions to doubting authori- 
ties. 

For their part, the outdoor ad- 
vertising industries have ap- 
pointed a committee represent- 
ing the poster industry, signs, 
electric signs, shopfitters and 
direct advertisers (Outdoor Ad- 
vertising Industry Committee). 
The committee is mainly con- 
cerned with.questions of principle 
arising out of the Regulations, 
and can give valuable guidance 
to planning authorities on the in- 
dustry’s point of view. Some 
authorities do consult the com- 
mittee, and in most cases the dis- 
cussions have proved helpful to 
both sides. There is a real need 
for this type of understanding 
and co-operation in many parts 
of the country What are the 
planners going to do about it? 

Another factor which causes 
considerable delay and fosters ill- 
will is the practice of some local 
planning authorities of not giving 
a decision within the prescribed 
period of two months which they 
are allowed for consideration of 
an application. This failure in- 
volves numerous contractors im 
individual appeals to the Ministry 
of Town and Country Planning, 
and involves further complicated 
administrative work 

Then again, the Regulations 
appear to have created much 
more paper work than the pre- 


OUTDGOR ADVERTISING 
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Only when the economic value of outdoor advertising is appre- 

ciated by planning authorities will appeals against planning 

decisions become fewer. Closer co-operation between authorities 

and outdoor advertising interests could eliminate many of the 
present delays. 


sent staffs of the planning auth- 
orities are able to deal with in 
a reasonable time. Besides being 
an imeconvenience, this aspect 
raises an important issue, for it 
gives some indication of the ex- 
tent and density of outdoor 
coverage. But it raises an even 
uglier spectre for 1951, when 
literally thousands of sites will 
be contested. At the present rate 
decisions may take anything up 
to two years to be recorded. It 
would be interesting and useful 
to know what plans the authori- 
ties have made to meet this situa- 
tion, Will it mean that the in- 
dustry and authorities will have 
to engage large staffs, or will the 
system have been streamlined by 
the operative date, or will local 
authorities have achieved a better 


understanding of the needs of 
outdoor advertising? 
Outdoor advertising interests 


have given adequate proof of 


their desire to improve outdoor 
advertising from the amenity 
point of view, Authority seems 
to have littl argument on that 
score. Already there are many 
excellent examples, upon whose 
design and planning much 
thought and care have been ex- 
pended. Their value to the com- 
munity, and as a marketing 
method, and the interest displayed 
in them by the public is clearly 
evident 

Provided planning authorities 
can come to understand the 
economic aspect of outdoor ad- 
vertising, there seems to be no 
reason why displayed hoardings. 
bulletin boards and other out- 
door advertisements should not 
be designed to fit in with the 
schemes of the town planner and 
architect, so that agreement can 
be reached without difficulty. 


Proof Of Desire To Improve 


New style poster site at Lloyd Avenue, Ipswich. Standing 
in front are Angus Angrave (on the right), who designed 


and built the 


flower pieces, and P. J. Kelly, Ipswich 


group manager, Mills & Rockleys Lid., who was respon- 


sible for the construction 


by Mrs. Capi, of Yardleys Ltd 


Design is from an original 
Sign painted by F. S. & 


G. E. Goddard. « 


oninine st 
Sechadien — 


G L. McLELLAN 
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G. A. Shankland Ltd 


GRAFTON WORKS, GRAFTON RD., N.W.5 
GULLIVER 5595-6 


Advertising Agents !! Send your next enquiry to 


' €CELLGRAVE CO-LTD 


PRIATERS & ENGEAVERS ON ALL PLASTICS: METAL WOOD GLASS 
, r: A" OWN WORKS - G AN -S-e- 


@: Quarter of a Century 
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POSTER ADVERTISING 


by Mills & Rockleys 


tation Approach, Taumon. Just one example of how ordinary hoardings 
are being improved. “ Cheek by Jowl ” posting has become a thing of the past. 


it & our constam aim Ww provide 
an outdoor advertising service 
which is unrivalied and cqually 
efficient throughout the whole of 
our territory To this end 
new suggestions and ideas are 
continually being considered 
Whether a client takes a 
complete ordinary display. a 
solus display, or just a single site, 
for a long of short period, he 
May rely upon it that our full 
resources ate at his command 


- Mills & Rockleys Ltd. 


| enteral Offices) 21 QURENS ROAD COVENTRY = 


Posters in 
Sheldons 70 
industrial 
fowns are the 


best fest for 
new products 


| bese towns cover a great industrial belt of Yorkshire and Lancashire 


towns containing nearly ten million population and are frequently 
used as a testing area. 


SKeldons I 


Established 1840 
SHELDON HOUSE, QUEEN STREET, LEEDS | 
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The Advertiser 
And The 


Control Regulations 


HE advent of the Town 

and Country Planning Act 

appears to have passed 
almost, unnoticed in advertising 
circles; jit is only just beginning 
to be realised by some that this 
Act has many implications for 
the advertiser, as opposed to the 
poster contractor 

The fact that outdoor adver- 
ising organisations have 
well represented through 
various trade bodies, has 
duced a situation in which 
might well think that the only 
people affected by the regulations 
are the poster-site owners and 
the sign trade. 

What of the advertiser who 
maintains certain of his outdoor 
advertising on premises where 
his goods are sold? From my 
experience, the advertiser has not 
yet fully realised that he, like 
his poster-site colleagues, is much 
affected by the Regulations 

A customer to-day may offer 
space for a board between his 
windows at first floor level, for 
a panel to go on the wall, or even 
a paper poster to be fixed in 
either position Even if that 
space is as small as 12 ft. square 
or less, the advertiser is still 
liable to seek “consent” from 
the local planning authority be- 
fore he can pul up a poster, or 
painted panel 

To do this, the first task is to 
find out which local planning 
authority is concerned (which is 
frequently not the same as the 
“local authority”), and obtain 
an application form, in which a 
great number of details of the 
proposed panel are required to be 
furnished. 

Exactly the same complex 
procedure would be required if 
you were secking to paint the 
entire gable-end of a customer's 
premises! These dissertations 
are upon spaces which have 
never before carried advertise- 
ments, or at any rate were not 
carrying an advertisement on the 
day the Regulations became effec- 
tive 

If lucky enough to find a 
space whith was occupied by a 
long defunct advertiser, and which 
still remained visible on the day 
the Regulations became effective, 
this can be treated as an “exist- 
ing” advertisement, and provided 
it is not proposed to put up any 
thing larger. a sign can be put 
over it, with the knowledge that 
it is safe from challenge until 
August 1951 

propose to 


give some ex- 
amples of my 


experience in 


obtaining consent for new ad- 
vertisements later in this 
article, but at this stage | should 
like to jump ahead and envisage 
the situation as it may be after 
August, 1951. Some local plan 
ning authorities in August 1951 
may “get the bit in their teeth” 
and challenge every existing 
advertisement in their arca 

It may even produce ultimately 
a sort of “black market” in out- 
door “sites.” In, say, 1953, a 
town (having an active local 
planning authority, who have 
successfully challenged many 
advertisements in the town) where 
there are, a8 a result, only two or 
three good sites left, these may 
be “bandied about” among the 
highest-bidding advertisers! 

{ am particularly interested in 
painted and other advertisements 
which are placed upon the 
premises of trade customers. In 
fact, in all applications and 
appeals, it is stressed that the 
goods which are proposed to be 
advertised are those which are to 
be purchased from the shop 
which constitutes the premises on 
which the proposed advertisement 
is intended to appear 


What Will Happen 
In 1951? 


In the present position, we can 
only wait until August, 1951, to 
see what onslaught will then 
descend upon our heads in regard 
to “existing” advertisements 
although it might be a wise 
advertising manager who installs 
additional staff, during (say) May, 
1951, to cope with the Vast 
amount of administrative work 
which may well be involved, once 
the August of that year comes to 

Ss 

Much additional administrative 
work has, in fact, already 
descended upon our heads in 
connection with that part of the 
regulations which already oper 
ates, namely the secking of con 
sent for new advertisements 

With notable exceptions, some 
local planning authorities are in 
clined to disallow every advertise 
ment submitted to them, and some 
at least of these authorities appea’ 
to take the attitude that they will 
arm to banish outdoor advertise 
ments entirely from their district 
despite (or maybe in ignorance 
of) the Minister's statement that 
the aim of the Regulations is “to 
contro] and not to suppress.” 

My advice to other advertising 
managers is, therefore, to appeal 
to the Ministry in any case where 
it is thought that any reasonable 
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It is only just beginning to be realised by advertisers that the 
Control of Advertisements Regulations have many implica- 


tions for them, says G. A. BOND, F.LA.M.A. 


Mr. Bond is 


advertising manager of Spratts’ Patents Ltd., but has written 

this article purely in his personal capacity. His views on the 

Regulations represent his own pinion, and should not 
necessarily be regarded as autho, itative. 


Painted signs such 
ag this, like poster 


sites, are affected 


by the Centrol 


of Advertisements 


Regulations 


person would allow an advertise 
ment 

Almost always the local plan- 
ning authority rejects the adver- 
tisement on the grounds that 
amenities” will be prejudiced 
We have had cases of the 
amenities being considered to be 
gravely threatened by the local 
planning authority in the cases 
of busy shopping streets of highly 
urbanised industrial towns, in 
which an advertisement would 
have done much (and, thanks to 
the Minister, is now doimg) to 
brighten up and thus add to the 
amenities of an otherwise drab 
neighbourhood 

My experience is that the 
decision, when it emanates from 
the Ministry by way of an Appeal, 
is dealt with very fairly indeed 
| feel convinced also that the 
Ministry's decision is arrived at, 
hy the most fair and careful 
evaluation of the exact circum 
stances of the Therefore, 
all advertising who 
receive the nicely printed “Re- 
fusal of Consent” from a local 
planning authority, should go 
forward immediately with an 
appeal to the Ministry of Town 
and Country Planning 

Appealing to the 
means still more administrative 
work, for plans have 
supplied, and there are 
number of forms to 
pleted, but it is well worth while 
doing this, if the advertisement is 
ultimately permitted 

It seems that, after some 
months of working with the 
Town and Country Planning 


cus 
managers 


Ministry 


Regulations that the intention is 
excellent, but their working is 
regretfully cumbersome, and 
imposes an unnecessary amount 
of additional administrative work 
on the advertiser 

A preferable 
would be for 
contractors to 


arrangement 
advertisers and 
“seek consent,” 
only in areas which shall have 
heen declared areas of special 
control, It seems to me all wrong 
that one should have to go to so 
much trouble, to obtain authority 
to put up a 6 ft. by 4 ft. board 
between the first floor windows 
of a premises in (say) High Road, 
Kilburn, to have the application 
rejected, and have to go to the 
Ministry on an Appeal to obtain 
the right to fill that particular 
space in that particular district 


Poster Greetings 


OME poster contractors 
at least one local authority 


and 


used posters as a vehicle for 
Christmas and New Year greet- 
ings to the general public. The 
General Billposting Co., Ltd., 
Aberdeen, used some 250 sites 
extendiag from Inverness in the 
north to Saltburn in the south 

In Coventry, Mills & Rockleys 
Ltd. erected a temporary panel 
in the mew city centre to carry 
the good wishes of the Mayor 
and Mayoress. The panel was 
designed and created within a 
few days, The use of aluminium 
sculpture and roman lettering 
gave the display a dignity essen- 
tial to its position 
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OUTDOOR ADVERTISING 


More Appeal Decisions 


1. Refusal on grounds that the proposed sign would injuriously 
affect the amenities of the locality, The appeal was allowed, the Minister 
Stating that the display of panels of the type suggested, restricted to the 
purpose for which they were intended would not be out of keepingewith 
the locality or prejudicial to amenity. Both illustrations at top of page. 

Mills & Rockleys Ltd. Site: Mansfield. Authority: Mansfield Town 
Council, 


2. Refusal on grounds that they would be prejudicial to the 
amenities of the neighbourhood. The appeal was allowed, the Minister 
stating that the display of information panels would not be out of keeping 
with characteristics of the locality concerned. 


David Allen & Sons Lid. Site: St. John’s Lane, Liverpool. Liverpool 
County Borough. 


3. Refusal on grounds that it would be prejudicial to the amenities 
of the neighbourhood inasmuch as there is already sufficient number of 
advertisements being displayed in the locality. The appeal was allowed, 
| the Minister stating that the display of information panels would not be 
out of keeping with the characteristics of the locality concerned 


David Allen & Sons Lid. Site: Bullen Road, Liverpool. Liverpool 
County Borough. 


4. Refusal on grounds that it would be prejudicial to the dwelling 
house portion of the premises. The appeal was allowed, the Minister 
) stating that the panels would not be out of keeping with the characteristics 
of the locality. 


David Allen & Sons Ltd. Site: Smithdown Rd., Liverpool. Liverpool 
County Borough. 


5. Refusal on ground that it would be prejudicial to the amenities 
of the adjacent large block of modern flats, The appeal was dismissed, 
the Minister stating that the panels would not be in keeping with the 
characteristics of the locality 


David Allen & Sons Ltd. Site: St. Oswald Rd., Liverpool. Liverpool 
County Borough. 
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A GOODMAN 


“QUIZPLAY’ 


chocolate biscuits? 


What's your idea about the objects in this 
picture? Do you think they are waffles or 
chocolate biscuits or neither? You'll have an 
idea, of course, but perhaps you're not quite 
sure whether it’s the right idea. 

How often that happens in point-of-sale 
Display. A display piece may be quite good 
in itself and yet not have been planned with 
the retailer's requirements or limitations in 
mind. So, however good the idea it’s still 
not the right idea. 

Here, at Leon Goodman's, we've built up 
a creative team that just sizzles with ideas, 
brand new ideas, eye-catching ideas — ideas 
that persuade and sell. But because we've 


LEON GOODMAN DISPLAYS LTD 


had more than twenty-five years of experience, 
we know how to tailor these ideas to fit the 
advertiser's marketing policy and his retailers’ 
requirements. 

That is planning in point-of-sale Display, 
and unless your Display material is planned 
as carefully as your Press and Poster adver- 
tising its future lies mainly in the dealer's 
lumber room. 

If you want new ideas in planned Displays 
that really pull sales — well, ‘phone Euston 
5351. We're here to do just that job. Oh! 
The picture — actually, they're the heads of 
small nails. That's the idea—hit 
the nail on the head, every time. 


119-125 WHITFIELD STREET 
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MANCHESTER BILLPOSTING CO.L" 


29 BOOTLE STREET 


DEANSEATE 


MANCHESTER 2 


PUBLICITY HOUSE.CORNWALL ST. BIRMINGHAM 3. 
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The Artist’s Touch 
can be sure of 
ney’s Water Colours 


For 160 vears, the House of Rowney 
has served the practising artist in all 
hix needs. 


Row 


These have been years of 
steady achievement in pursuit of the 
same policy—to produce materials 
that meet the highest standards of 
purity and permanence, abetting the 
artist's skill by their case and con- 
venience in use, their sympathetic 
response to the demands of individual 
style and technique. 

Danels of artists have been con- 
more and more 
rigorous tests have been devised to 


ensure 


sulted for advice; 
dependability; chemical 
analysix and research have played a 
continuous part. The rcsalt is a range 
of unsurpassed artists’ materials, each 
one true to ite task-—and to the 


famous name it carries 


Rowney s 


triste’ Water Colours undergo 
exhaustive tests for permanence, perfection of 
tone, depth, chemical purity, and transparency 
They are ground to extreme Aneness, give « 
flat, even week, ond take cantly to the brush 


for the finest artists’ materials 
GEORGE ROWNEY & CO. LTD. 
10-11 PERCY STREET, 
LONDON, W 


A 


7 
Seeing the Sites 


? 


WEVE MANY 
“BEAUTIES” 
i” 


LANCASHIRE 


THE (DEAL posrer COWATY 


TER ADVERTISING 
POs SSOCIATION 


ATES1T poster for the 

National Savings Commit- 
tec features Davy Lump. 
humorous cartoon figure from 
the Coal Magazine Davy is 
carrying a large piece of coal, as 
well as savings books, stamps, 
and certificates. The poster is 
printed in cight colours. 


* * * 


HREE types of rail locomo- 

tion, steam, diesel, and elec- 
tric are featured in a recent 
poster issued by British Railways 
for display on station sites 
throughout the country 


* * ¥ 


REDITABLE effect with only 

two colours has been ob- 
tained in a poster issued by the 
British Button Industry From 
an original by Ganley, the poster 
is a clever combination of needle- 
work accessories. It was designed 
and placed by Rathbone Publi- 
city Ltd., and will be used in 
connection with National Sewing 
Week. 


January 19, 19 


MORE COAL 


AnD MORE 


EEP-ETCHING and effective 

toning accentuate the ultra- 
smart “hair-do” of the model 
featured in the latest Jamal 
posters and tube-cards designed 
and produced by Gordon & 
Gotch Ltd. 
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Among its innumerable uses perhaps the most important 
Masts af tok hs eo eee Ae It is 
paper that helps you sell to the markets of the world. 
Important, then, is the choice of paper, upon which a 
first-class printing job depends. 


Te Inpeitance FS 


SMOOTH 
nparce%} MELLOTEX 


Fine quality paper helps the printed word. Mellotex 
Smooth Pure White, and Mellotex Matt Pure White 
are new additions to the Mellotex series. Ask your 
wholesaler for sample sheets together with details of 
weights and sizes —ideal for letterpress and litho printing. 
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ADVERTISER'S WEEKEY 


WANTED 


FOR 


INTAM SOUTH AFRICA 


The rapid growth of Intam South Africa (Pty) Ltd., 
established just over a year ago in Durban, now calls for 
the segregation of Copy Detail as a separate departmental 
function. 


We are looking for a young man with two or three 
years’ experience in the Copy Detail Department of a 
reputable London agency behind him. His immediate 
job will be to take over our copy detail function single- 
handed. Ultimately he should be capable of training 
locally-recruited assistants and becoming the head of his 
department. 


An orderly mind and a sound knowledge of printing 
and reproduction processes are ‘musts’. In addition the 
applicant should be young (22 to 27 years would be 
considered ideal) and preferably single. The successful 
applicant will be required to take up his duties in Durban 
as soon as possible. 


Applications, in writing to *S. A. Copy Detail’, co Intam 
Lid., 112 Park Street, London, W.1, should be received 
not later than Wednesday, 25th January. Applicants chosen 
for interview will be seen during that week by the Managing 
Director of Intam South Africa (Pty) Ltd. at present on a 
visit to London. 
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| 2,400,000 


OUTOOOR ADVERTISING 


January 19, 1950 


An Idea Here For Poster 
Contractors ! 


HE Lionel Corporation, 
New York, manufacturers 
of model railroads and 


equipment, recently distributed 
“O°” gauge poster 


| panels in 300,000 sets of eight 


| designs in 


with 
Advertising, 


co-operation 


Standard Outdoor 


| Inc.. and seven leading national 


advertisers. The triple tic-in was 


| designed to strengthen home in- 


| of — the 


terest in outdoor advertising as 
part of the nation’s identity 
Standard Outdoor Advertising. 
Inc.. is an organisation devoted 
to the development of a better 
understanding and appreciation 
outdoor advertising 


medium. The organisation was 


| founded four years ago and is 


| owned by 


| the U.S.A 


ten of the biggest 
poster advertising companies in 
Together, these com- 
panies annual budget of approxi- 
mately £30,000 (at the current 
rate of exchange), for buying 
space in trade publications and 


| providing funds for projects that 


engender outdoor advertising 
goodwill. President of the asso- 
ciation is Edward C. Donnelly. 
one of America’s largest outdoor 
advertising operators. Parker 
James, formerly managing editor 


nyoy Chewing Wrgiey 
PEARMINT 
GUM 


of Advertising & Selling, and 
editor of Modern Distribution, is 
Standard Outdoors Executive 
vice-president 

The miniatures in the unique 
project feature poster designs ad- 
verusing Ford cars, Wrigley's 
Spearmint Gum, Kellogg’s Corn 
Flakes, Nash cars, Heinz soups, 
Kleenex Tissues, and Baby Ruth 
Candy, and a special design for 
Lionel Construction Kits. The 
cost of the project was under- 
written by the advertisers, Lionel. 
and Standard Outdoor. 

The eight designs are repro- 
duced in full colour, including the 
poster panel, on sheets of high- 
grade, white cardboard. The unit 
includes instructions by which 
model fans can separate the 
posters and convert them into 
units that can be arranged along 
the line of traffic to blend with 
other effects and add to the 
realism of the whole miniature 
Setting. (Specimen below.) 

Most of the 300,000 sets will 
go into homes where the model 
railroad system is a family pro- 
ject, with the interest of relatives 
friends and neighbours. Is there 
an idea here for British poster 
contractors? 
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January 19, 


ADVERTISER'S WEEKLY 


An Important Announcement 


W E are pleased to inform our advertisers and their agents of the addition to 
our group of newspapers of the 


Lincolnshire Free Press 


This provides a valuable extension of our group territory in that the eastern and 
southern boundaries of the 600 square miles of one of the richest agricultural areas in 
the country served by this influential and popular weekly newspaper is contiguous to 
the area already covered by The East Midland Allied Press Group. 
As from January Ist, 1950, group orders will include the Lincolnshire Free Press, and 


the group rate will be increased by 7 - s.c.i. only, making a flat rate of £3.10.0 s.c.i. 


East Midland AMlied Press Lia 


Neb Sabed exceed 225,000 cofred per <dbue 


Member of the Audit Bureau of Circulations 


RATE £3.10.0 S.C.1. FLAT 


INDON 
rae GROUP NEWSPAPERS MANCHESTER 
Advertisement Manager Northamptonshire Evening Telegraph. Peter- Advertisement Manager 
borough Cittren & Advertiser (twice weekly). 
GEORGE JACKSON Kettering Leader & Guardian. Wellingborough W. NOEL YULE 
News Rushden Echo & Argus. Thrapston, Raunds 
CLIFFOROS INN & Oundle Journal. Lynn News & Advertiser (twice c/o HILTON & KAY 
FLEET STREET weekly). Bury Free Press. Suffolk Free Press. isle 
. of iy x Wubews Advertiser (twice weekly) 4, WATER STREET 
LONDON, €E.C.4 Newmarket Journal Market Harborough Adver- 
oan : Padiend tell “‘hinbaiaie Gat Press MAN ¢ HE STER 3 
pened Monoging Director Telephone BLA 0402 
HOLborn 3611/2 RP. WINFREY, MA. LLB 


ONE ORDER ONE ACCOUNT ONE RATE ONE MATRIX 


Our Readers Produce 


@ Boots and Shoes @ Canning @ Bricks @ Railways @ Manures @ Mats 


@ SugarBeet @ Clothing @ Fruit @ Timber @ Flowers @ Engineering 


® tron & Steel @ Docks @ Forging @ Seeds @ Agriculture @ Brewing 
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January 19, 1950 


In The Provinces 


. . Its Different 


In addition to writing frequently for ADVERTISER'S WEEKLY, 
Mr. Fletcher has written articles for other trade papers in . * 
this country and abroad. He has also addressed numerous ‘LOCALS’ MAKE ees hte 


elub and association meetings throughout the country. 


‘ Wes . * 
GOOD SHOW “=8@e — 
HORTLY, I return to a ‘knocking copy” and, in any ae A Ph ap 
newspaper office. Back to ase, good sense made that quite ] OCAL newspapers displayed oo ~ os 
the smell of printer's ink "mecessary. The provincial Press 4 characteristic resourcefulness = 2 
that I knew as a youngster, oyeey branch of it, whether during Christmas and the New a %. 
when pedalling round the dis- eave Saeee Mae oe eae Year by incorporating many ee - 
ict escking 004 pocagraghs ae a =p - oa cane wit out special editorial and advertising =: hall 
from benevolent old parsons, and “"Y "Se 10 Kock competitors features ‘ Pr ie = 7 =e i 
getting cups of tea from. the Sometime ago when addressing The Molesey Advertiser and ~ pee ~» 
leaders of local life. There is Birmingham Rotary Club on Thames Ditton News have ba aaa “ane 
an intimacy about weekly news- The Freedom of the Press,” an quickly capitalised the lifting of = os mieten, 
paper offices that does not exist awkward question was asked. The the ban on outside advertising by a me _. 
in the most friendly of daily Stoner wanted to know how newspapers by going into local —— ze 
s newspaper offices—the chairman ¢ could help the Press in its buses with a “This is News” ap lon Sele ~ tii . 
of directors and the junior are — “od yw A. me tine peal poster oe ~ : 
7 4 é assing to those of us who like 
equally colleagues to regard the Press as all-impor-. * * * 


tant. My questioner was evidently A COMPOSITE advertising Composite page in recent issue of 
sutisfied with the reply he re page in the December 31 The Warrington Examiner 


By LEONARD FLETCHER ceived, and since then has writ. '8U¢ Of The Warrington Ex 


A : int- ‘en whenever my outpourings "er, is a further example of 
who has — bie = have appeared in a canal of the high standard of service now ceived twelve food parcels 
ment as In sev . publications being given by local newspapers 77, the Australian Women's 
to the Newspaper Society to The most embarrassing moment _'@ oth national and local adver- Weekly, Sydney, New South 
become director and senior in my dealings with local news- tssers Most of the a Woeles, ‘at the end of last year 
executive in charge of the PuPers was when a well-known ments echoed a personal note by These were distributed early in 


P - . : : the fact that they were hand +t - 
advertising and editorial de- advertising agent in the front row weltion the New Year to deserving 


TIYHE Eastbourne Courier re- 


Of 4 provincial meeting pulled families in Eastbourne 
partments of a group of Home —,,.,; j)\. watch as | sat yo after * * * This provided the topic for 
Counties local weeklies. talking about my close study of N conformity with a policy John Bridge, the Courier's fea 
" . zs the American Bureau of Adver of keeping abreast of modern ture writer's page in the January 
tising in New York, He came printing techniques, the Lincoln 6 issue 
ie tha former Be pro to me after the meeting He shire Free Press, changed over. This gesture further demon- 
gramme “Welsh Rarebit” there apologised, and, as 1 had spoken in its first New Year issue, to a strates the spirit of public service 


was u character whose stock line [OF 45 minutes—much longer new printing arrangement which which eminates from local news- 


nes but it’s different in than usual—was gratified to hear has enabled the company to give paper offices 
Dudley.” Sometimes I felt that [!™ Say, “I looked at my watch — readers the largest possible paper # * . 
ay tiends in Dediey ware almost because I thought you had hardly permitted by newsprint restric NOTHER outstanding ex- 
slandered, but | wish more of the ‘SFfted. You seemed to have tions. The newspaper has been £% ample: of local newspaper 
been talking about ten minutes ven ‘new look,” by the in- — — 
London advertising agents studied eee aitiaes Teams tch * oven & me ane LP initiative and enterprise is that 
the provinces and understood oO S SUIpriae IkOm my Wwaten troduction of news stories and of 7p, Galloway Gazette, which 
them betier. For, thinking of life But it is & sign of weakness illustrations on the front page in ‘Wander ene your, Wie the 
in London and in and around and old age to be reminiscent with only two solus advertising phoenix, has risen from the ashes 
Fleet Street, | must admit—-what Despite years in the provincial positions These innovations iF 4 fire which consumed the en 
{ have told in a hundred different Press | hate to see the editor of — have aroused wide local interest tire premises in December 1948. 
ways during my five years with 4 local weekly writing his reminis The use of Times Titling Bold In spite of the difficulties occa 
the Newspaper Society that ceneces, even though they are to — give the headlines a clean, sharp sioned by this catastrophe, the 
it’s different in the provinces.” be published by his firm in due appearance, and extra legibility paper has always published on 
When speaking or writing for course in book form. But | have To facilitate and maintain these time At the end of 1949. the n 

the Newspaper Society over the learnt enough of the Press of the improvements, the newspaper newspaper moved into its new 
past five years | have often asked Provinees ve evening = now pb ry or ane wes offices In an article which ap 4 

J ~ on " . o , : , te: yd after a 
myself whether my audience was 1 oe how , w a ws . ne ad ~ € " , per my . ae : aa peared in the December 24, 1949, F 
saying to itself Yes. of course wenest regat anc te cCueve noon esent edit« c ¢ pape issue, the editor paid tribute to 
he's got his tongue in his cheek with the Newspaper Society, that is Mr. C. W. H. Aldridge readers and advertisers who re- 
He's bound to say that He's where there's a shop there's a 


mained true in the trying days 


l . . ] , ° 
paid to say it by the Newspaper local newspaper a slogan immediately following the fire 
ee: Society which employs him.” adapted from Americanese if local Government then, as a fiy, copies of the newspaper 
a Of course. | was paid to say Every public relations officer local Government officer He destroved in the fire have been re, 
: it And, after twenty years in should be qualified to take a job should know his subject replaced by copies kept by the ¥ 
provincial newspaper offices, | in the trade or business he is to thoroughly, and be a better man late Sir Herbert Maxwell. and 
believed it was true. | was never publicise. If he is publicising the for Knowing something of the the late Mr. A. S. Morton 
allowed to indulge in anything provincial Press he should have difficulties other persons have EAG 
which might be likened = to worked on the provincial Press experienced etme 
‘ 


CASTLE GREEN. TAUNTON --- 231.STRAND. 
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Jantiary 19, 1950 


These Are 
The 


Advertising In 


W eeiclies 


Among the many new schemes beginning this month 
LONDON REP. notes an increase in brewery advertising. 


HE list of new and renewed 

advertisers this month 
hardly reflects the true weight 
of advertising going into weekly 
newspapers. There is also a ten- 
dency towards larger spaces. 
Eleven triples and even larger 
spaces are frequent occurrences 
these days. The indications are 
that many new schemes will be 


NEW ADVERTISERS 


Dolcis Footwear, Bullseye Boots, 
Carr's Vitamin B Tonic Food, 
Chivers Jellies, Kit-E-Kat (cat- 
food), Hypon Tablets, Sofono 
fire, Meadows Generating Sets, 
R.G.D. Television, B.N.E. Elec- 
tric Cooker, Warsop Power Tools, 
Multi-Rest Mattress, City of 
Birmingham, Victory Brushes, 
Colman’s Mustard, Murdochs, 
Hodder & Stoughton, Hammer- 
ton’s Stout, Mann's Cream Label 
Old Charlie Rum. 


starting later this month. Inter- 
esting feature of late has been 
the increase in the number of 
brewery campaigns now going in 
weeklies. 

Meantime, it is pleasing to wel- 
come back several advertisers 
who used the wecklics a great 
deal in the past. Among these 
is Dolcis, back in newspapers 
covering towns where there is a 
Dolcis footwear branch,  six- 
inch doubles being used 
Murdochs, the piano and music 
firm, another in this category, 
began taking space before Christ- 
mas, their announcements in 
Midlands weeklies featuring T.V 


Day for the Sutton Coldfield 
Transmitte; used = eight-inch 
doubles. 

The B.N.E. Electric Cooker 


(British National Electrics Ltd.) 
was the subject of some six- 
inch doubles in certain areas, in- 
cluding the West country. Hod- 
der & Stoughton six-inch singles 
for the “West in English History” 
used Western weeklies. Still in 
the West, there is a campaign for 


the City of Birmingham The 
City’s Information department 
took eight-inch doubles headed 


‘Why not spend a week-end in 
Birmingham?” the copy listed 
the pleasures the city offers, such 
as pantomimes, football, grey- 
hound racing, the City’s symphony 
orchestra. Some North Wales 
weeklies also carried this adver- 
tising, which seems to be a new, 
and a good idea. 

The Sofono fire (Grangemouth 
Iron Co., Ltd.) is being adver- 
tised in four-inch doubles in 
country weeklies. In these rural 


newspapers also appears a cam 
paign for Meadows Generating 
Set. The theme is to secure im 
munity from “Load Shedding.” 

Warsop Power Tools have ap 
peared in weeklies for some 
ume Their three-inch doubles 
are now appearing on an ex- 
tended list 

Carr's Vitamin B tonic Food 
is a new campaign to local 
weeklies, six-inch doubles ap 
pearing in the Greater London 
area. In the North-West weeklies 
there is a laundry campaign 
using five-inch doubles, which 
had the dual purpose of stress 
ing the value of laundry service 
to the housewife, and modern 
laundrycraft as a career for those 
willing to learn the technical 
skill it requires. The series are 
issued by the Institution of 
British Launderers Ltd 

Among _i renewals, Dryfoot 
Boots are back with four-inch 
singles, T.V.O. Vapourising Oil 


four-inch doubles in farming 
areas. 

The Daily Express recently 
used six-inch doubles to announce 


the Mid-Century 
Evening News announced “My 
Life Story” by Michael Wilding 
in London and Home Counties 
weeklies, while the Manchester 
Evening Chronicle used papers 
in that area to announce publi- 
cation of extracts from Wilfred 
Pickles’ new book of his life 
story. Raphacl’s Almanack 1950 


edition was the subject of four- | 


inch singles in many weeklies 

In the clothing trade the fol- 
lowing were prominent in many 
areas: Sally Slade models four- 
inch doubles, Hepworths the 
tailors, featuring a January sale 


Express The | 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


Intensively cover the populous and 
prosperous area of South-West 
Middlesex. 


NET SALES 


41,869 


A.B.C. 


13% HIGH STREET 
HOUNSLOW 
Phone ; HOUnsiow 0016-74 


Rendon : Gosege foatren, 

Cliffords inn, E.C.4 HOL stl 
Founder Member Londen Suburban 
ond Home Counties Press Group 


**B.M.D.’S” 


are the hallmark of 
| a paper’s quality 


Essex County Standard 


(issue Degember 23, 1949) 


109 * 


(59 inches of 6pt.) 


¥& 4 Births, | Coming of Age, 8 Engagements, 4 Marriages, 3 Wedding 
Anniversaries, 5 Silver Weddings, 7 Golden Weddings, 16 Deaths, 
46 In Memoriam, 15 Thanks. 


THE 


WELLINGTON JOURNAL 
& 


SHREWSBURY NEWS 
NET SALES 54, | $2 WEEKLY (A.B.C.) 


London Representative : 


DAVID L. CLACKSON, 80, FLEET STREET, E.C.4. (ceNero/ 2626) 


LARGEST NET SALE IN THE COUNTY 


KENTISH TIMES 


SERIES 
A.B.C. CERTIFIED NET SALES 
cores 


Weekly 
Advertisement Flat Rate 20/- per s.c. inch 
TIMES BUILDINGS SIDCUP Tel. : Foots Cray 3077 (3 lines) 


London Office: 329 High Holborn W.C.1 Tel: Holborn 2730 
also at Bromley, Orpington, Eltham, Bexleyheath, Erith and Dartford 


TO PUBLISHERS | CLELAND 
Perss=| PACKAGING 


Cartons. outers and display preces 


6. F Phy LTD. P 
50/3. Grove Send pos sn mmaculate tye and nthe 
Leytonstone, E11 LEY 1164-5 ——-t 4 and visually. 


WM. W. CLELAND LTD 
|] STAPLE HOUSE, HOLbern 282! 
|] CHANCERY LANE, W.C.2 & BELFAST 
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NEW BOOKS REVIEWED 


During this time he has plenned and written 
many importent campaigns for 
@ sound and logical analysis of 
market ond of particular merchandising and 
sales problems. When the occasi 


made successful presentations to 
clients at top level 


To any agency o: sales export 
seriously interested in the North 
market, we recommend him 

43 @ man with an intimate knowledge 
American buying habits and 
sound advertising ex 
you're interested in talking to him, 


O’BRIEN ADVERTISING LIMITED 


Bagincers contribute engineering articles of real 
technical interest for all ather engineers t read 


» MECHANICAL WORLD 


AND ENGINEERING RECORD 


IDEAL ADVERTISING MEDIUM 
TO APPROACH THE ENGINEERING INDUSTRY 


to eighty. L. J. Wolff, the 
800 W ays To biologist, is responsible for half 
of the dozen articles, by various 
Cut Costs hands. Simply and interestingly 
written, they deal with landscape 
contin, “St Gamer? ike tia", and seashore, wild and farm 
Wagnails Company, New York, 38. 64) animals, trees, wild flowers, and 
This volume runs to nearly pond and river life—M.H. 
500 pages, and the authors claim 
that it reveals more than 800 a 
economy devices for more 


efficient selling. Everyone every- In Brief 


where who makes something to 
sell is advised by the authors to inns of Sport (produced by 


put them into immediate opera- Adprint for A. N. Holden & Co., 
tion to cut costs and make pre- Ltd, 5s.) is No. 7 in the Whit- 
sent selling efforts more effective. bread Library. Continuing the 
The devices range from time- aim of taking the reader behind 
savers and money-savers to the the scenes for a glimpse of the 
most efficient tie-ins with the history and present-day working 
newest developments such as of one of Britain’s oldest indus- 
robot selling and other self- tries, the brewing trade, it tells 
service outlets. something of those “inns of sport” 
Important chapters deal with ‘which, in town and village, are 
market research and the value of Part and parcel of the tradition 
good packaging. Six case histories of English life. What would the 
are given of successful market country be without The Fox and 
research. Hounds, The Bat and Ball, and 
This book is what it claims to The Falcon? A far less pleasant 
be—not a complete treatise on all Place. 
the many facets of sales manage- 
ment, but “a focused approach 
to specific lower costs in the field The International Mercantile 
of selling.”-—-W.A.C. Diary and Year Book, 1950 
(Syren and Shipping Ltd., 30s.) 
now in its 34th year, continues 
its good work of providing 
Willing’s Advice To exporters with the information 


they require regarding export 


. 

Advertisers documentary procedure, every 
Willing’s Press Guide, 1949-50. cOuntry of the world being dealt 
(Willing’s Press Service. Lid., 1%s) with in turn Foliowing the 
Three-quarters of a century's index and gazetteer is a summary 
unbroken publication, even of the requirements of leading 
through two world wars, is the countries for goods sent by bill 
remarkable record of this famous of lading. “ Merchant Banker” 


reference book, The introduction contributes his usual article on 
reports that “even in a year the finance of exports. 
notoriously difficult for new 
journals” there has again been an ee ee 
increase in the alphabetical list The Holite Handbook (The 
of publications, which now num- — Holite Press) gives interesting in- 
bers 168 daily papers; 18 Sun- formation about plastic plates J 
days; 1,318 London, suburban. and useful instructions for their 
county, and local newspapers; use. Holite was invented in 1924 
4,219 periodicals, magazines. re- hut “nothing less than a world 
views, and trade, technical. war was needed to win any wide 
religious, and specialised journals; recognition for the idea.” Dlus- 
and 1,351 annuals etc. Also, the trations in colour contrast reoro- 
dominion and overseas sections duction from the original copper 
have been extended. plates and from a set of Holites 
One is glad to observe that taken from them. 
journals depending in the main 
for revenue on charges for blocks 
at considerably higher than In Innocence is No Protection 
Federation rates are excluded  (gvivan Press. 6s.) John Parsons 
from the lists, and “advertisers },,. provided humorous line- 
are advised to consult their agents drawing illustrations to 26 pro- 
before agreeing to the suggested verbs) Mr. Parsons is a prolific 
insertion of any article ,'@ advertising artist and also contri- 
journals unknown to them. butes to Vogue, Contact and 
M.H. Lilliput, 


For Nature Lovers — The Amazing Adventures of 
| ‘ . Rufus and Flook (Associated 
a ae oy Py Comes Newspapers Ltd., 9d.) is a re 

avishly illustrated with scores print in book form of some of 
of drawings, photographs, and the strip cartoon series by Trog, 
colour plates, this book will de- which have appeared in the Daily 
light the nature-lover, from eight Mail. 
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In Britain—wet flong, but 
dry flong overseas. . . 


Recently we enjoyed a rare experience . . . an abusive letter which Hi 


came to us by virtue of the words “ Layton, London ” impressed 
on a mat : this from the Middle East. A printer. it appears, had 
the very devil of a job piating from a wet flong mat. It reminds 
us to remind you, when ordering mats for dispatch overseas, to 
specify wet or dry flong, or, better still, consult us beforehand. 


wr 


From our experience we find that dry 
flong matrices are more suitable for use 
overseas, especially to those places where 
stereotyping facilities may not be of the 
best. “Wet Flong’, as used in Britain, 
has a tendency to absorb moisture in, or 
passing through, more humid climates. 
If this is not thoroughly dried out before 
casting “blistering” of the mould will 
result. 


LONDON 
Standard House, Farringdon St., London, 
E.C.4. Telephone: CENtral 2020. 


BIRMINGHAM 
65 Livery St., Birmingham, 3. Telephone: 
CENtral 7971. 


BRISTOL 
16 Temple St., Bristol, 1. Telephone: 
BRISTOL 21873. 
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BRITAIN’S KEY 
INDUSTRIES 


The industries indicated by the journals 

Published from this OMee are distine- 

tive through the key positions they 

ocoupy in the lite and well-being of 
the country 


The Railway Gazette 
A journal of Railway Mana: mt 
Engineering, Operation and Railway 
News, Single copies is 
Prepald Annual Subscription £2 $1. 0d 
Diese! Raitway Traction 
A monthly review of world-wide 
developments in dicsel-engine de- 
ign and diese) railway traction oper 
ation Single copies 2s 
Prepaid Annual Subscription 20s 
ang Record 


A journal of Shipbuilding, Marine 

Engineering. Docks. Harbours and 

Sh.pping. Single copies Is 

Prepetd Annual Subscription £2 5s. 0d 
Power and Works Engineering 

A practical journal for Plant Owners 

Engineers, and en peanngen 


Prepaid 

The Crown Colonist 
The only journal exctusively covering 
the Colonial Empire as a whole 
circulating monthly throughout 40 
territories, and having for its princi 
pal object the welfare and develop 
ment of the Colonies and of British 
and Colonial trade and “cas 


Subs 20s 


Subse: viption 205 
cotlery Engineering 
A practical journal for Colliery 
Managers and Engineers, and manu- 
facturers of Colliery Equipment 
eaat 
ubscription 205 


A technical journal dealin, with the 

sciemific and technical probiems in- 

volved in the production of coke 

and gas in coke oe and gas 

works, Single co, 

Prepaid pe gy Subscription 205 
The tndusirial Chem 

A journal recs mt the progress 

of applied Chemutry and Engineer 

ing. Single copies 2s 

Prepaid Annual Subscription 20s 
Bul * 


A practical journal devoted ww 
Architecture and Building Practice 
Single copies 2s 
wend id Annual Subscription 20s 


A practical journal, authoritatively 
written, superbly illustrated. dealing 
with the growth, marketing and use 
of wood in = AL forms 


a 2s 
ar b I ubscription 20s 


A journal devoted to the manufac 

ture, packing and marketing of pro- 

cessed foodstuffs, and of the an 

value to firms supplying eq 

or pees | for the food i 

le coptes 2s 

Prepaid p—— Subscription 20s 
Water Power 

A technical journal devoted to the 

study of all aspects of Hydro- 

Electric Development Published 

alternate mooths 

Pre Annual Subscription 20s 
bs allway Magazine 

a papain magazine containing illus 

trat articles on Railways and 

Locomotives Published =month'y 

Single copies 2+ 

Prepaid Annual Subscription My 


3, TOTHILL ST., LONDON, 8.w4t 


COPYWRITER 
WANTED 


HE ROBERT FREEMAN 
T COMPANY requires an- 
other copywriter. The 
type of man we have in 
mind will probably be 
between 25 and 30. He 
may now be working 
with a small agency 
perhaps mainly occupied 
on technical or trade 
accounts. He will have 
shown his ability to dig 
out and digest facts, 
sense the news interest in 
them and use it effect- 
ively. 


The opportunity open 
at the Robert Freeman 
Company is for a man 
with this kind of experi- 
ence but also a keen de- 
sire to take on greater 
responsibilities. 


+ 


If you are interested 
write to 


COPY CHIEF 
ROBERT FREEMAN 


COMPANY 
22 HILL STREET, W.1 


giving brief details of age, 
experience to date 


Please do not ‘phone 


January 19, 1950 


Newnes’ Encyclopedia An Aid To 


Better Packaging 


A number of British products 
new invading the American mar- 
ket have been criticised for their 
unattractive packs The second 
edition of George Newnes’ mas- 
sive Packaging and Display 
Encyclopedia should help manu- 
facturers, where necessary, to 
apply the corrective 

To be published on January 
19, this exhaustive survey of the 
latest developments and trends 
in packagiag and display will sell 
at 63s. a copy Those familiar 
with the first edition will discover 
that, in addition to complete re- 
vision, several hundred pages of 
new material have been included 

Edited by Mr. E. Molloy, the 
contents of the second edition 


Aim To Attract Ad. 
Students 


The encouragement of entrants 
to advertising has been exercis- 
ing the advertising and publishing 
section of the Manchester Cham- 
ber of Commerce. 

The section’s annual report 
states that the committee is at 
present examining indentures 
used in other parts of the country 
with a view to discovering 
whether greater incentives might 
be offered through the medium 
of more complete training and 
better prospects of established 
positions at the end of the 
training period 


Packaging Material 
Is Insect Proof 


A new insect proof packaging 

material, through which, it is 
claimed, not one insect has ever 
penetrated in numerous labora- 
tory tests, has been developed by 
the Pest Infestation Laboratory 
of the Department of Scientific 
and Industrial Research. 

It comprises several layers of 
cellulose wadding impregnated 
with D.D.T., and is cheap, easy 
to handle, and can be used by un- 
skilled labour. It is suitable for 
export 


Questionnaire On 


. 
Press Council 
The Society of Editors has 
sent a questionnaire to its mem- 
bers, asking for opinions on the 
proposed formation of a Press 
Council 
At the next meeting of the 
Society, at Stationers Hall, E.C.4, 
on January 18, the Press Coun- 
cil will be discussed 


ISMA-US Conference 
Date of the Anglo-American 
conference on “Sales Planning 
for the Dollar Markets” to be 
held by the Incorporated Sales 
Managers’ Association and the 
National Sales Executives of the 
U.S. at the Connaught Rooms, 
London, is February 13-14 


have benefited from the authori- 
tative scrutiny of a strengthened 
advisory pancl of 17 experts. 
Contributors number 41, and the 
Encyclopedia contains 22 separ- 
ate sections plus directories and 
index. Its 864 pages include 179 
pages of advertisements, more 
than 80 being in colour. A novel 
feature is the inclusion by some 
advertisers of actual specimens 
of their products—fancy paper. 
wrappings, seals and foils, etc 
The volume is lavishly illustrated 
by photographs and diagrams. 


Two More Works 
Booklets 


Gavin Starey—Industrial 
Liaison Ltd, have produced 
another two in their series of 
works booklets, designed to meet 
the constant need for some piece 
of literature describing the works 
and its processes which is met in 
any industrial organisation, Most 
factories have a stream of visi- 
tors, customers, prospective em- 
ployees and so on; while in the 
present days of labour shortage 
most firms also try to make con 
tact with the local education 
authorities and give the children 
of the district some impression 
of the factory, and what it does 
even before they leave school 

Experience shows that a book 

appears to be large or 

is of little use for this 
purpose, as the works executives 
tend to “save it up” for special 
occasions, with the result that it 
seldom gets distributed at all 
The Gavin Starey booklets are 
comparatively inexpensive and 
are produced in vest pocket size 
(54 in. x 3 in.), in two colours on 
art paper 

The latest addition to the range 
are: Pottery, produced for Alfred 
Meakin (Tunstall) Ltd., Tun 
stall, Stoke-on-Trent, and The 
Story of Plywood, produced for 
Thames Plywood Manufacturers 
Ltd., Barking, Essex. Each book 
let describes, with many action 
photographs, the precesses in 
volved in manufacture. 


TRISH SCREEN AD. 
RIGHTS SECURED 


Exclusive rights for advertising 
on the screens of cinemas con- 
trolled by Odeon (Ireland) Ltd 
and Irish Cinemas Ltd., available 
to advertisers for the first time, 
have been leased to Cinema and 
General Publicity Ltd., Dublin 
Screen advertising rights in 220 
cinemas throughout Ireland are 
already controlled by this com- 
pany, and this brings in an 
additional audience of about 
500,000 a week 

The deal includes the largest 
theatre in Ireland, the Theatre 
Royal, two other leading first 
run cinemas in Dublin. first-run 
cinemas in Cork and Limerick. 
and other cinemas 
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Se"ing to Canada 


To coincide with the Canadian International Trade Fair at 


ADVANCE DETAILS 


Full pages only will be Toronto this Spring MACHINERY LLOYD will mail a 
included, in black and white : MS : i= 

at £30 or in colour subject to special additional issue of editorial material and advertise- 
a surcharge of £10 for each 

additional colour after the ments to over six thousand addresses in Canada (total to be 
first. A reduction in the 

basic rate will be extended to printed—7000). This figure represents the approximate maxi- 
all clients receiving a series 

discount on current long- mum in first-class material for this market. Space bookings 


term contracts for their 
normal advertisements in 
MACHINERY LLOYD. 
Size of page: 7}" x 43”. 
Sereen for half-tones 120. 


Closi , and = . : : 
blocks” fat g te My publicity in Canada is now being planned. 


already received indicate that the issue will be truly repre- 


sentative of the British Engineering Industry and advance 


This issue will be received in Canada by all the leading buyers, users and 
importers of machinery, tocls, and engineering and electrical equipment. 


To avoid omission, reservations should be made now. 


MACHINERY LLOYD toxtona'tixenm oi | 


SO | may, 


a Ny “iy 


Y 


| 


Plan ahead 


| for Nineteen - Fifty 
ie y j These two great family newspapers 
ee ' be | have the qualities you are seeking - 
é oe - a wise and strong circulation, and a 
sei reader confidence firmly established 
ad 6 ¢ Wt | among <’ classes ; 
ES AN t $ | | 
by Sag INTERESTING [- | EVENING NEWS | 
e NEWSPAPER | PORTSMOUTH Hh 
* | 
‘ Under the personal direction of its owner, Senator Mahmoud HAMPSH | RE TELEGRAPH | 
na! a Abul Fath, “AL MISRI"’ maintains a standard of local and j 
foreign news, exclusive British pictures, interviews, short } AND POST 
he stories, reports from its Roving Correspondents, Churchill's 


Memoirs (exclusive among Arabic newspapers), which is 
unequalled in Egypt. 


Because of its large circulation, its rate per inch is very 


| Members cof the Audit Bureau of 
advantageous. 
| 


Circulations since 1932 
Service Agency Led., 110 Fleet Street, E.C.4. 


advertise in 


Daily Edition 85,991 Saturday Edition 115,534 


HEAD OFFICE ; 92 Shorie Kasr ef Eini, Cairo. 
LONDON ADVERTISEMENT OFFICE : Overseas Publicity & 


LONDON OFFICE 
85 FLEET ST..E.C4 Telephone CENtral 2845 
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Mainly Personal— 


By CONTACT 


leaving school. Working hours 
were 6 a.m. to 6 p.m., and on 
Saturdays they finished when all 
posters for that week were up 
The only son now in charge of 
4 poster advertising business 
Frank will mext year have com 
pleted 50 years since he was first 
appointed manager and secretary 
BENEFITING from Thomas German and Italian P.O.W. of Heywood | Billposting Co 
Hedley & Co’s. policy of filling ‘#™ps- On his return to New Three of Ben's grandsons are 
their ‘higher executive posi- castle at the end of the war, be now in charge of important 
reformed the 9th D.L.1. into the Poster advertising branches, and 


tions with men who have i2th Bn. Parachute Regimem. the family have a collective ser- 
made their career with the com- himself making cight parachute vice in Management of close on 
pany is J. Campbell Slight, now jumps, although over the age 400 years! Frank's sister, who 
director of advertising limit hopes shortly to celebrate her 

He has been with Hedley'’s for 7 oa *” golden wedding. was possibly the 
19 years When he started in first woman to be employed as : 


1931, he had already had two CLAIMS of uniqueness are clerk in the trade; his foreman 


years’ teaching experience in an always risky. Recently | men- R. E. Tomlinson, will shortly 
elementary school in Surrey tioned that Edward Charles complete his half-century with 
after securing a diploma in the Hale—who has been fifty years Morisons Poster Advertising 
University of Reading. He was with Willing’s Poster Service Agency, a Mills & Rockieys 
also an honours graduate inecon- and whose service, plus his branch; and there are six em 
omics of Durham University. In father's, will soon equal a cen- ployees with a total of more 
1935 he became manager of the tury with one firm—believes him- than 200 years with the same 
Hedley market research depart self to be the first man ever ap- branch! 
ment, a position he held till tak prenticed to the poster trade. | oe + 7 
ing over control of brand pro- have now received from Frank 
motion in 1948. Early in 1949 Kay, Mills & Rockleys’ group WHEN E. R. Theodore. of 
he became advertising manager director, a letter that certainly Australian Consolidated Press, 
An active member of the Ter embodies a remarkable record was over here at the time of the 
ritorial Army for more than Frank is the son of Ben Kay. Buxton Conference, 1 mentioned 


twenty years, Slight had a not who in November 1884 took 
able war record, being awarded charge of the newly formed 
the DS.O. in the desert and Rochdale Billposting Co. Five 


that he had told me about the 
Contact Club, an advertising 
club that had been recently 


subsequently the ferritorial of Ben’s sons started as billposters formed in- Sydney and that 
Decoration He was wounded before the end of the last cen boasted 140 members 
and evacuated from Dunkirk tury and the youngest early in Lindsay Husband, who repre 


and in 1942 was again wounded this century All had learned 
in the desert fighting near Mersa (on Saturdays and on holidays) 
Matruh and spent three years in to fold and mark posters before 


sents Australian Consolidated 
here, has now passed on to me 
further details of the Contact 
Club sent him by Ned Theodore 
It now has two hundred mem- 
bers, men and women, the presi- 
dent being L. C. Haynes, 2GB 


y sales manager Theodore sends 

| a description of a very enjoyable 

a” & j tf WLEL : day's golf—“in a lot of ways i 

; CCC ‘ € , d reminded me of the Fleet Street 


Column Club and ‘NAGS’ golf 
‘ ‘ days”—-and also a leaflet giving 
This new colour quarterly which is making | details of the club, the excellent 


its first appearance in March is devoted 
to embroidery, knitting and crochet and 
edited by Britain’s foremost designers — 


object of which is to “associate 
itself with all other advertising 
bodies, supplanting none, but 
rather seeking to provide facili 


~y | ties open to ill 
J AN E KOSTER | Sounds most inviting, and I've 
no doubt any British advertising 
& | man or womin visiting Sydney 
could count on a real Aussie 


MARGARET MURRAY | welcome 
r * 2 


RECENT announcement that 
The magazine's circulation of | Francis C. Millington, of Milling- 
Public is to launch a 


50.000 new journal, The Dollar Market, 


comes as no special surprise, for 


will reach a specialised feminine market Millington has been active in 
of wh ch the interests are concerned with promoting the sales of British 
good r many vear 7 
dress, cosmetics, food and the home goods for many years. As soon 
is the war was over he started 
8 | Far East Trade as a monthly 
Printed in London in both 
Space reservations are now being made and 7 1g ot and ¢ ( — 1 appears 
advertisers are reque ted to contact the advertising On” sy rk vere ; ] 
department of the publishers without delay. the Far East, and particu 


larly China, Millington is an ex- 
pert. An art master in Shanghai 
ity 1914, he returned after the first 
(DREWS & WARBURG LIMITED pan tcelngee Ahn prey Pa eB 
gunner omeer) oO Decome car- 

alana -- baad pognnd W.e2 toonrst on the North China 

— Daily News and, later, the 

Shanghai Times. He also started 


Further details from Mrs. Elizabeth Sambidge 


January 19, 1950 


the Willow Pattern Press, which 
specialised in high-quality adver- 
tsing print 
ing, securing 
150 news- 
paper adver- 
tising 
accounts m 
English, 
Chinese, 
German, 
Russian and 
French 

Building a 
radio station, 
launching a 
municipal 
orchestra, 
F.C. Millington and running 


an exhibition 
not to mention being Boy 
Scout Commissioner for 


Shanghai for 15 years—these 
have been among his multifarious 
activities. 

Much interest has been 
aroused by his plan to offer 
prizes for sales and advertising 
campaigns and for stores that 
promote the sale of British goods 
in the dollar area. 


x * * 


P.R.O. WORK for the young but 
remarkably successful firm of 
trailer manufacturers, Berkeley 
Coachwork Ltd., has been en- 
trusted to Michael Clark-Hall. 
Road transport is Clark-Hall's 
forte For four years he was 
PR.O. to the British Road 
Transport Federation, co-ordinat- 
ing public relations for more 
than a hundred national trade 
associations. 

He set up on his own nearly 
1 couple of years ago and is a 
P.R. consultant for a number of 
road transport firms, as well as 
motoring and political correspon- 
dent for nine journals. 


x 8.8 


NO FEWER than 15 people who 
have been with Keliher, Hudson 
& Kearns Ltd. (their names were 
printed on the back of the menu) 
attended a dinner given by the 
firm at the Falstaff, Fleet Street, 
recently to launch the company’s 
profit sharing scheme, Doyen in 
service is T. H. Broomfield, with 
67 vears! He is still in the 
company's reading room doing a 
full-time job. 

Edwin Keliher and Robert 
Paterson represented the direc- 
tors at the luncheon. 


WEEKS WISECRACK 


“So many of our directors 
are standing for Parlia- 
ment I’ve decided to 
run a course of evening 
classes in baby-hkissing. 
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PUBLICATIONS NEWS AND NOTES 


“Times” Survey To 


ry . 
Attract Tourists 
Come To Britain, a survey by 
The Times, in co-o;eration with 
the British Tourist and Holidays 
Board, consists of 56 pages plus 


covers, 25 pages of which are 
advertisements. 

Both editorial content and 
advertisements appeal specially 
to the American tourist. There 
are ads. for sea and air trans- 
port companies, stores, banks, 


and assurance companies, also a 
special three-page feature of 
massed small display ads. for 
hotels. 

Lavishly illustrated articles 
paint an attractive picture of 
Britain, and plans for the 1951 


Festival are given prominence. 
There is a travellers’ guide, and 
hints on how to spend an 
economical holiday in Britain. 
Agricultural shows are listed 

A front cover illustrating 
Piccadilly Circus in full colour 
completes an outstanding 
production. 


New Quarterly Due 
In Mid-March 


The first issue of the quarterly 
Needle and Thread is to be pub- 
lished by Andrews & Warburg 
in mid-March. Jane Koster and 
Margaret Murray are responsible 
for editing and design, and ad- 
vertisement manager is Mrs. 
Elizabeth Sambidge, who also 
looks after the Minerva Knitting 
and Crochet Books published by 


the same firm. Format of the 
new journal! is 9 in. x 74 in. and 
type area 8 in. x 6 in Four- 
colour half tones can 
accepted. 


‘Woodworking Industry’ 
Larger Page Size 


The January issue of The 
Woodworking Industry (Trade 
Chronicles Ltd., 180 Fieet Street, 
E.C.4) sees the adoption of a 
larger format——-9} in. x in., 
type area 84 in. x 6} in.—and a 


big improvem_nt in make-up and 
general presentation The 70- 
page January issue features well- 
iHustrated articles by technical 
specialists in various branches of 
the woodworking trade. Three- 
column setting is used, and better 
quality paper gives crisper half- 
tones There are 37 pages of 
advertisements Advertisement 
director is Mr. Dudley Aspa 


As from Janus y, Ballet and 


Opera is being split into two 
publications, Opera and Ballet 
respectively. The joint editors of 
Ballet and Opera will become 
editors of their respective sub- 
jects, Richard Buckle, dance 
critic of the Observer. being 


editor of Baller and the Ear! of 
Harewood. president. London 
Opera Club. editor of Opera. 
Ballet will continue to be pub- 


lished monthly at 2s. and Opera 
will appear every other month 
Starting February, and will be 
similar in size and number of 
pages to Ballet. Opera will be 
puolished and distributed by 
Sport-in-Prim Ltd. for its asso- 
ciate company, Ballet Publica 
tions Ltd. 


Ihe Wholesalers’ Gazette & 
Export Record has been incor- 
poraied with the Small Irader & 
Shopaeceper to form the Small 
Irader and Shop. eeper, from the 
January issue. Editor is Mr. R 
Clyde Beech, and advertisement 
manager Miss E. Rogers. Format 
remains unchanged 


As from the January issue 
Industrial Buyer's Digest will be 
known as Purchasing. No change 
in editorial policy or face size ts 
being made, but the number of 

is substantially increased 
subscription raised to 35s 
a year Purchasing % read by 
purchasing officers, buyers, sup 


plies officers, estimators, and 
contract officers 
Welcomed by Nehru, firs: 


issue of The Indian at Home and 
Overseas contains political, econo- 
mic, and historical notes. Size 
9} in. xX 64 in., 20 pages plus 
covers, with advertisements only 
on inside and back covers; pub 
lished from 2/4 Brittons Court, 
EC4 


= Ss ae 

East Africa and Rhodesia, 
which claims to be the first news- 
paper in the world to establish 
an air mail edition before the war 
is about to restart one 


Advertising rates of Amateur 
Gardening are to be raised from 
£60 to £80 per page from March 
7 issue 

As from January issue, the 
type area of the Mining World 
and Engineering Record is 
reduced to 10 in. x 7 in. and the 
front design has been 
revised. Space will be available 
for colour advertising on art 
paper 


- 


cover 


Feature of the 
Ambassador is “The 
Atlantic Triangle.” Introduced 
by messages from the President 
of the Board of Trade, the 
Canadian Minister of Trade and 
Commerce, and the U.S. Secre 
tary of Commerce, it deals with 
U.S. and Canadian exports and 
imports Reorints are being 
widely distributed in Canada and 
the U.S. Part of it is translated 
in this issue into French, Spanish 
and Portuguese Of the 178 
pages plus covers, 120 pages are 
advertisements 


New page size for Dairy 
industries from the Aor! issue is 
11} in. x 8} in.: type area. 7 in. x 
10 in Page for single in- 
sertioys is increased by £5 to £275 


MORE PUBLICATIONS NEWS 
ON PAGE 120 


ADVERTISER'S WEEKLY 


Who is *Copytaster”? 


I don’t know. I do know I read his reviews with 
pleasure, even when there is little doubt that I am the 
fellow described as “definitely a suitable prospect for the 
Club of Queer Trades” in his article published on 
December 29th 

If | remember my Chesterton rightly, this was a de- 
lightful group, uniquely free from the Club Bore, and I 
have no complaint if [ qualify for membership. But I 
really do not see what is so odd about offering a Life 
Insurance Scheme for sale to an advertising man. 

I have never known a man (even in the advertising and 
journalistic professions!) whose bank balance was so 
enormous, whose investments were so profitable and 
sound, whose survival to complete his savings plan was 
sO certain, that it was not worth his while at least to 
listen to a few details of the only way in which he could 
guarantee his retirement income, or his family's financial 
well-being, IN ADVANCE and THEN pay for it in 
instalments. 


Aren't you interested in a retirement income 


THREE TIMES THAT WHICH CAN BE 

OBTAINED BY ORDINARY INVESTMENT? 

Just complete and post the Coupon below, and make 
sure you are not left out in the cold. There will be no 
high-pressure salesmanship applied to induce you to 
buy, but you will be sure of obtaining the facts. Even 
“Copytaster”, whose shadow should never grow less. 


John Newman 


MANUFACTURERS 
INSURANCE LIFE COMPANY 


INCORPORATES IN CANADA WITH LIMITED LIABILITY 


City Branch: 
MOORGATE HALL, 153 MOORGATE, E.C.2 
Established 1887 Assets Exceed £100,000,000 


f° “Enquiry PGR 2 oe eee See ST 


Please let me have Life Income Policy details 1 
without obligation i 

1 

! 
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ADYERTISER'S WEEKLY 


CURRENT ADVERTISING 


New Aspirin To C. Vernon: ‘Major’ Pen 
Goes To W. H. Emmett | ¢: Feb 


ACCOUNTS MOVING 


lo W. H. Emmett & Co., Ltd: 
Major Pen Co 

lo Dorland Advertising Lid: 
Harcourts Lid., manufacturers of 
electrical equipment, who have 
recently been taken over by 
Edison-Swan Electric Co. Ltd 

lo Press & General Publicity 
Service Ltd.: Markham skirts by 
Harry M. Brown Ltd. Women's 
journals and trade Press. 

lo Winter Thomas Co. Lid.; 
Ideal Capsules. Colour pages in 
trade, technical and = export 
journals, 

lo G, Street & Co. Ltd: 
Tokalon Ltd., manufacturers of 
cosmetics. 


NEW_ ACCOUNTS 


To C. Vernon & Sons Ltd.: 
Angier’s Junior Aspirin, which is 
to be launched shortly 

lo George Murray (Advertis- 
ing) Ltd.: Birley’s Antacid Ltd 
and Gordon Murray Lid. 
Personal columns of nationals, 
provincials and London evenings 

lo G. Street & Co., Ltd: 
Asthmador asthma relief, distri 
buted by Fassett & Johnson Ltd 

lo Lawson Trout Publici 
Ltd., Birmingham: Mothercraft 
Exhibition, Bingley Hall, Birm- 
ingham, February 25 to March 7 

to S. D. Toon & Heath Ltd., 
Solihull: S. C. Larkins & Sons 
Lid., wholesale drapers and 
warchousemen. Colour pages in 
selected trade journals 

lo General Advertising Co., 
Ltd.: Rose Petal Production Co., 
manufacturers of Rose Petal 
Wash for nylons Trial cam 
paign in nationals, and trade 
Press 

lo Charterhouse Advertising 
Service: Madison's of Westmin 
ster, makers of corsetry and 
lingerie Nationals, general in- 
terest magazines and women's 
journals 

To Rathbone Publicity Ltd.: 
Smart & Brown (Machine Tools) 
Lid; J. Evans & Sons (Ports 
mouth) Ltd 


NEW CAMPAIGNS 


For Robbialac paints  pro- 
duced by Jenson & Nicholson 
Ltd., in national dailies, London 
evenings, general interest maga 
zines, and specialist journals 
Agents: Alfred Pemberton Ltd. 

For the Home Office and the 
Scottish Home Department, to 
draw attention to the Register of 
Electors, 1980 now open 
for inspection, 3 in. dic. spaces 
in selected national dailies and 
Sundays, provincials and Scottish 
papers, Agents: Service Adver- 
tising Co., Ltd. 


For Ajrborne = shoes, = in 


| nationals, selected provincials, 
| full colour 


pages in magazines, 
and home and overseas trade 
Press. Agents: Gee Advertising 
Ltd., Leicester. 

For Litesome supporter for 
men, manufactured by Fred 
Hurtley Ltd., in national dailies 
and Sundays, general interest 
magazines and sporting Press 
Agents: Nevin D. Hirst (Adver- 
tising) Lid., Leeds 

For State Express “555” cigar 
ettes, in selected “class” nationals, 
one London evening, and weekiy 
and monthly periodicals. Agents 
lownend-Smith Ltd. 

For Singer Sewing Machine 
Co, home dress-making courses, 
in nationals, provincials and 
women's journals. Agents 
Wilkes Bros. & Greenwood Lid. 

For T. H. Lawton & Co 
(Wholesale) Lid., distributors of 
the new Midgie folding um- 
brellas, in trade Press and 
selected “class” publications. No 
agents appointed yet 

For Westminster Touring As- 
sociation Ltd., travel agents, in 
national dailies and Sundays until 
spring. Agents: Alfred Bates & 
Son Ltd. 

For Contours Ltd., travel and 
touring agency, in _ national 
dailies and Sundays, London 
evenings, “class” weeklies, and 
Irish papers.-For H. H. Linton 
& Co. Ltd, makers of Heat- 
master, in national dailies and 
Sundays, and weekly magazines 
Agents: Auger & Turner Ltd. 

For H. A. Leon Ltd., retailers 
of women’s wear, trading as 
Leon's, Noel's and Joyce Paget 
shops, in local and provincial 
Press, with cinema publicity and 


New V.D. [Campaign 
With Fresh Slant 


A new campaign to draw atten 


tion to the dangers of venereal 
diseases has been launched for 
the Ministry of Health and the 
Department of Health for Scot 
land, using $+ in. d.c. spaces in 
selected national dailies and Sun- 
days, Radio Times, general 
interest and women's journals, 
ind selected Scottish papers 
Crown folio posters are being 
distributed to local authorities 
Agents are C. Mitchell & Co., 
Led. 

It is hoped, with the co-opera- 
tion of Press advertisement 
managers, to give greater promin- 
ence to the two chief venercal 
diseases in the new advertise- 
ments. There is evidence to sug- 
gest that the term V.D. has lost 
much of its shock value and that 
a more direct approach is neces 
sary 


direct mail, from February. 
Agents: Crossley & Co., Lid. 
For Cherry women’s wear, in 
nationals, provincials and tube 
escalators. Agents: Crane Pub- 


licity Ltd. 

For Mayborn Products Ltd., 
manufacturers of Dylon All- 
Fabric dyes, in women's maga- 
zines and trade journals. Agents 
w Thomas Co. Ltd. 

NEW WEEKLY 

Mr. K. C. Hart Thomas, re- 
cently editor, Hornchurch and 
Upminster News, is shortiy to 
launch the Axminster and Lyme 
Regis Clarion, for weekly circula- 
tion, at lid. on the Dorset- 
Devon border. 


Mr. James Munro Merson, of 
Buccleugh Street, Glasgow, has 
built up a business since the war 
in supplying clocks designed for 
publicity purposes. He has built 
one illuminated clock with 
chimes which play the Wedding 
March. 


January 19, 1950 
Advertising Services 
ee 
And Supplies , , 
NEW FEATURE FOR 
“ADVERTISER'S WEEKLY” 
READERS 

Starting in this issue (pp. 125 
and 126) and hereafter at 4-weekly 
intervals, ADVERTISER'S WEEKLY 
is publishing a section of small 
displayed advertisements of par- 
ticular interest to numerous 
readers whose work entails the 
actual commissioning of printing, 
commercial art and photography 
silk-screening, etc., or who have 
occasion to purchase the “tools 
of the trade.” 

This new reference section, 
studied with the announcements 
of advertisers elsewhere in the 
issue, will, it is hoped, consti- 
tute a more complete and con- 
venient guide for readers who 
want to know at short notice 
those firms who can give a par- 
ticular and specialised service. 
As the Advertising Services and 
Supplies feature grows, every 
effort will be made to categorise 
the announcements in convenient 
form for speedy reference. The 
next issue containing the new 4- 
weekly reference section will be 
that dated February 16. 


To Address Young Newspapermen 


The principal —— at the 
next meeting of the Young 
Newspapermen’s Association, to 
be held in London on February 
6 and 7, will be Mr. G. LI. 
Jones, labour adviser to the 
Newspaper Society, Mr. G. W. 
Soundy, technical officer of the 
Printing, Packaging and Allied 
Trades Research Association, and 
Mr. G. S. Somerset, secretary of 
the Newsprint Rationing Commit- 
tee. The principal speaker after 
dinner will be Col. Radcliffe, 
secretary of the Management 


Research Group, who will deal 
with the problems of manage- 
ment in a changing world. 

The Monday meeting will be 
at Simpsons, The Strand, and on 
Tuesday, February 7, the Coun- 
cil Room of the Newspaper 
Society will be used, the open- 
ing speaker in the morning 
being Mr. W. Truby, manager 
of P.A.-Reuter (Photos) Ltd 
to be followed by Mr. Leonard 
Garland, director and general 
manager of the S. T. Garland 
Advertising Service Ltd. 


PUBLICATIONS NEWS (Continued from page 119) 


The Ceylon Observer Annual, 
published (6s. including postage, 
in this country) by the Colombo 
office of Associated Newspapers 
of Ceylon, is printed on thick 
art paper, 11 in. x 84 in., between 
Slightly larger semi-stiff covers 
decorated with a floral design 
Of the 158 pages plus covers, 61 
are advertisements, many being 
of well-known British products. 


Flight January 26 issue will 
be enlarged and specially illus- 
trated to discuss military aircraft 
of all countries. This is the first 
review supplement on the subject 
since 1940 


A ten-page Knitting Wools and 
Art Needlework Supplement has 
been incorporated in the January 
issue of Smaliwares and Dress 
Accessories. 


As and from the January issue 
The St. John Gazette has been 
renamed The Review of the 
Order of St. John. 


Now a bi-monthly instead of 
quarterly, The Rucksack, pub- 
lished by Youth Hostels Associa- 
tion, uses better quality paper 
than before, and Perpetua Titling 
and Times Roman, instead of 
Caslon Old Face. The January- 
February issue has 34 pages of 
advertisements. 


Portsmouth and Sunderland 
Newspa 
The directors of Portsmouth & 
Sunderland Newspapers Ltd. re- 
commend that the preference 
dividend of 3d. per share, and a 
participating dividend of 4}d. per 
share, both less tax, on the 5-15 
per cent participating preference 
shares, for the quarter ended 
December 31, be paid to share- 
holders whose names appeared 
on the register last Thursday 
They also recommend that a 
dividend of 1s, 6d. per share, less 
tax, on the ordinary shares for 
the quarter ended December 31, 
be similarly paid. 
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Introducing 


WEST YORKSHIRE 


RICHEST MARKET IN THE NORTH 


AN IDEAL GROUND 
for 
LOCAL AND NATIONAL 


ADVERTISING CAMPAIGNS 


Within a 30-mile radius of Leeds is one of the most 
representative and influential industrial areas in Great Britain. 


It contains a population of 2,800,000 in 2,200 square 
miles and includes the centres of three major industries: Leeds 
-—clothing manufacture, Bradford—wool and wool textiles and 
Doncaster and Barnsley—coal mining. 


West Yorkshire is a market worthy of serious 
consideration by both local and national advertisers. It can be 
reached effectively and economically by using 
THE YORKSHIRE POST and the YORKSHIRE EVENING POST. 


ILLUSTRATED BROCHURE SENT ON APPLICATION 


TO THE 
ADVERTISEMENT MANAGER 


THE YORKSHIRE. CONSERVATIVE NEWSPAPER CO. LTD., LEEDS } TEL. 32701 
LONDON OFFICE: 171, FLEET STREET, E.C. 4 TELEPHONE: CENTRAL 9693 
MANCHESTER OFFICE: 5, CROSS STREET TELEPHONE: BLACKFRIARS 0867 
BRADFORD OFFICE: BROADWAY HOUSE TELEPHONE: 21571 
DONCASTER OFFICE: SCOT LANE TELEPHONE: 400! 


THE YORKSHIRE POST 


and the 


YORKSHIRE EVENING POST 


Members A.B.C, 
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ADVERTISER'S WEEKLY 


r 
“For Greater London & Surrey Campaigns” 


Crovdon 


104 HIGH ST., CROYDON. 


Times 


Tel. Croydon 3434 


J 


REPRESENTING THE 
LEADING GROUP OF 
ARTISTS FOR INDUSTRY 


ASTRAL ARTS 


245, Vauxhall Bridge Road, London, 8.W.1. 


— F. D.STEW. 


ion 


/ 
ae 


/ 


GROUP LIMITED 


Tel. : Vie. 5303/6 


We know many of the answers here. 
Those we dent know we refer to 
Calcutta, where we have om omn office. 
A preliminary discusson on India, 
Pakistan, Ceylon and other Empire 
markets, with advertisers or 
agents entails no obligation. Contact 
1R7T 11D. (Hol. 7489) 
8 Lous Lion ae London, W.C.1 


their 
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COLOUR RETOUCHING 
by expert craftsmen 
EALing 169! 


Pre-eminent for quariy & service since 1609 


*) 
BULLETINS’ 
HARROW 


BILLPOSTING 
COMPANY 


POSTER SITES. 


thas 
Priestleys 


SILK- SCREEN + EXHIBITION + DISPLAY 


PRIESTLEYS OF GLOUCESTER 
TELEPHONES GLOUCESTER 2728/-25 
LONDON, VICTORIA 5563 


EEE 


37, Spring Street, W.2 


PADDINGTON om? 
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MEDIA SPACE RECORD 
For week ending Sunday, January 15 


_ London 
| | Meeming» 


“Bapress.. 
Herald 
Mai) 


SPACE IN COLUMN INCHES 


Daily 

Daily 

Duily 

Daily Mirror 

Daily Telegraph 
| News Chronicle 
| The Times 


London Evenings 


Evening News.. 38 
tvening Standard 72 
72 


Sunday Papers 


News of the World 
Observer 

People 

Reynolds News 
Sunday Chronicle 
sunday Dispatch 
Suaday Empire News 
Sunday Express 


Sunday Mail 

| Suoday Mercury 
Sunday Pictorial 
Sunday Sun 

Sunday Times 
Western lodependent 


Provincial nent 


Aberdeen Press & Jnl 
Birmungham Gazette 
Birmingham Post 
Glasaow Daily Record 
Manchester D. Dis 
Manchester Guardian 
Newcastle |x 
North Mail 
Shetheld Telegraph 
Westera Daily Press 


muirnal & 


Aberdeen E. Express 
Belfast Telegraph 
Birmingham E. Des 
Birmingham Mail 
Bolton Evening News 
Bradford Tel. & Argus 
Coventry E. Telegraph 
Eastern Evening News 


} 
Sheffield Star 


EXHIBITION 
STANDS 


MERCURY DISPLAYS LTD. 
vic oy 4 2 <9 


Edinburgh E. News 
Glasgow E. Citizen 
Glasgow Evening News 
Manchester E Chron 
Manchester E News 
Middlesbrough F. Gaz 
Newcastle FE. Chron 
Northern D. Telegraph 


W. Lanes. E. Gazette 
Yorkshire E. Press 


ROYAL WELSH 
AGRICULTURAL SOCIETY SHOW 
Abergele, July 26th, 27th and 28th, 1950 
For rates and conditions of advertisements in the 


SCHEDULE OF PRIZES 
and in the OFFICIAL CATALOGUE please write to 


CREIGHTON GRIFFITHS LIMITED 
50 CATHEDRAL ROAD, CARDIFF 
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MEDIA SPACE RECORD © oninued) 


SPACE IN COLUMN INCHES 


Clhassvfied 
wmciudeng Auctions, 
Berths. Pratdsc 
Marrage:, Notwes, 
Deaths 


TOTALS 


mp 
Blackpool Gazette a 
Herald 
Bournemouth Times 
Brighton & Hove Gaz 
Bucks Free Press 
Cambridgeshire Times 
Group 
Chester Chronicle 
Cumberland News 
Dartington & Stockton 
Times 
Dudley Herald 
Eastbourne Gazette 
Essex Chronicle 
Evesham Journal & 
Four Shires Advtr 


Display 
197% 
428 

1,361 
A846 
238, 


2.483 


Hertfordshire Mercury 
L. of W. County Press 
Kent & Sussex Courier 
Kent Messenger 
Kentish Ties Series. 
Lutoo News & Bed- 
fordshire Advertiser 
Middlesex Chronicle 


senes 

Prescot & District 
Reporter 

Rochdale Observer 

Rugby Advertiser 

Salisbury & Winchester 
Journal 

Somerset County Gaz 

Southport Visiter Seres 

South Yorkshire & 
Rotherham Advtr.. 

South Yorkshire Times 


Senes 
Stourbridge Cry, Exp. 
St. Helens Reporter 
Surrey Comet 
Sussez Express 
Walsall Observer 
Warrington Guardian 
Wellington Journal 
West Herts & Watford 
Observer al 214™ it 
Worthing Heraid 166 = 


When more than one edition is published, figures are for main edition only. 


it must be borne in mind when reading these figures that a large 
number of newspapers are still unable to accommodate all the display 
advertising offered them. 

In many instances classifieds are stili published in “A” and “B” 
copies. Figures given here and on the opposite page represent space 
occupied in one copy. 

Where spaces are left blank, it is because the information has not 
come to hand in time for inclusion. 


“Herald Tribune” 
B.LF. Folder 


The New York Herald Tribune 
has produced a folder giving de- 
tails of its British Industries Fair 
sections, which will be published 
simultaneously in America and 
Europe. Folded in four, to a size 
of 94 in. x 7} in., the brochure 
depicts on the front a robot- 
figure, representing British pro- 
ducts, stretching between Britain 


ANVIL PRESS LTD. 

Anvil Press Ltd. are sole 
agents in the U.K. for selling 
advertising space for the Club 
des Sans Club; Seymour Press 
Ltd., are sole U.K distributors. 

Mr. W. EB. Newten has been 
appointed regional editor (Lon- 
don Midland Region) of the 
British Railways Magazine. He 
has lately been acting editor of 
Carry On, the London Midland 
Region staff news-magazine 


and America; inside, specimen 
advertisements of noted British 
national brands for last year's 
B.LF.; and on the back a list of 
advertising rates 

Advertisements will be accepted 
from all manufacturers and ex- 
porters, whether 
the B:LF. or not 


[POSTERS 


PuBLUCITY 
hib |, NEELO PARADE, WEMOLEY 
exhibiting at Tel : WEM. 3366 and 3008 
— | Telegrams : “ Publicity 


THE 


‘Photographic 
Studio 


OF A LARGE 
PRINTING AND 
PUBLISHING 
HOUSE IN LONDON 
WANTS A 


| High-grade | 
Photographer 


APPLICANTS must have a 
wide knowledge and ex- 
rience of high-class 
ashion and still-life 
photography both in 
colour and monochrome 
Advertiser's staff men 
know of this advertise- 
ment. 
Replies, which will be 
treated as confidential 
and will all be acknow- 
ledged, should supply 
full details of age, 
experience and salary 
required Applicants 
must be members of the 
N.UJ. 


Pox A 11765 
Apvertiser’s WereKxty 


ADVERTISER'S WEEKLY 


HARPER 


GROUP 


180 FLEET STREET, _8e4 


Get at the 


big purchaser 


of medical 


products . 


| USE 


“FIRST AID 
& NURSING” 


Specimen copy and rates 
supplied with pleasure on 


by 


DALE REYNOLDS & CC. LTD 


| 32 Finsbury Square, London, E.C.2 


- Loltering ? 
ash for ¥ 


_ ADELPHI ARTISTS - 


li, Buckingham Street. WO2“" 
= TEM. 2588 


ROOSTER photography 
COVERS BRITAIN 


hia» Ist class phowagraphy to. 
wherever want 6 at comomical 
ne. Santee taplewes 


less, 
A inert wil beset 


ROOSTER PUBLICITY LTD PETERBOBOUGH 


(The Official Oryan of 
the Pathfinder 


Association) 


_ All Journals of Quality 


and Distinction 
* 
HARPER & (0. 


& LLOYDS AVENUE 
LONDON, E.C3 
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ADVERTISER'S WEBKLY 


THAT Ulric B. Walmsley, direc- 
tor and advertisement manager, 
Daily Graphic and Sunday 
Graphic entertained to 
luncheon at the Savoy Hotel last 
Friday Arthur F. Peirce, to mark 
the completion of 25 years’ ser- 
vice. Mr. Peirce, who joined the 
Daily Sketch in Shoe Lane a 
quarter of a century ago, was 
presented with an amusing illum- 
inated address and received con- 
gratulations from other directors 
Also present were several other 
members of the advertisement 
staff who have completed mor: 
than 20 *ycars with the same 
papers 

* * * 
(HAI Harold Geldeard, manag 
ing director, Manchester City 
News group of weeklies, hopes to 
be released from Stretford 
Memorial Hospital this week-end 
after an operation. He is to have 
a short convalescence before re- 
turning to work. 

* * * 
THAT J. D. Mitchell, of 
Mitchell's Advertising Service, 
Glasgow, former president of 
the Publicity Club of Glasgow, 
has been appointed a J.P. 

* * - 
THAT Cecil Turser, managing 
director of Auger & Turner Ltd., 
is visiting Manchester and Birm- 
ingham branches of the agency 

* * * 
THAY the Express and Star, 
Wolverhampton, claims to be the 
only newspaper in the country to 
have given the general clection 
date definitely, in a dispatch pub- 
lished on January 10, from 
Ernest Kay, their London corres- 
pondent. 

* * - 
THAT Edward Bishop, artist, 
designer and typographer, 
formerly art director at S. H. 
Benson Ltd. and at Lintas Ltd., 
has been elected to the Royal 
Society of British Artists 

* * * 
THAT A, W. Colley, until last 
autumn deputy chief information 
officer, Ministry of Works, now 
holds an execttive position in a 
Melbourne advertising agency 

* * * 
THAT Charles Mesting, general 
manager of Rotary Photo 
graphic Co., and publicity direc- 
tor to G. B. Equipments Ltd., 
has just returned from Belgium 
with an order for miniature film 
star portraits which are placed 
in chocolate wafer wrappers. In 


1949 twelve million of these 
photos were produced for ex 
port. And 

THAT the company have re 
cently opened a department to 
deal solely with photographic 
work for advertising agencies 

* * * 


THAT George Newnes Ltd. pro 
motion and book publicity chief 
Clark Ramsay, formerly Press 
officer at Ekeo Ltd. at Southend 
wrote and produced his fourth 
pantomime for the Ekco Social 
Club, seen at the first night, on 
Monday, by the Mayor of 
Southend and 300 old age pen- 
shoners. 


Compositors on the “Telegraph & Argus.” 
(Bradford) 
organisation 
Hunter Howe 
Gerald a 


of Busbys 
that 


advertisements 
luncheon recently by 
in the picture are: G 


& District Newspaper Coa 


Bradford 


who set the 
were entertained to 

Among executives 
advertisement manager, Bradford 
Busby, managing director 


Ltd., 


Bushbys (Bradford); E. W. Busby, chairman of directors; Arthur Busby, 


director; Miss E. Maude, 
Argus 
(Bradford); W. Walker, 


“Telegraph & Argus.” 


THAT firms who wish to adver 
tise their products to high level 
industrial executives are finding 
slip-in cards in Chamber of Com- 
merce journals useful. A decorat- 
ing company and one marketing 
public address and office inter- 
communication systems, report 
two per cent of replies 


ADVERTISEMENT 
BLOCKS 

We have a number of 
advertisement blocks used 
in ADVERTISER'S WEEKLY 
prior to January 1, 1949. 
Will advertisers please 
advise us if they wish these 
to be returned as otherwise 
they will be scrapped on 


January 26. 


THAT preparations for Civil 
Defence recruiting campaigns are 
now being pressed forward 
Agents for Press ads. are Everetts 
Advertising Ltd Posters are 
handled by Saward, Baker & Co 

Lid 


* . * 
THAT an intensive campaign for 
Synflat, a new product, is shortly 
to be launched by Smith & 


Walton Ltd. 
manufacturers, of 
Northumberland 

* * * 


varnish and paint 
Haltwhistle. 


THAT last Friday the Birming 
ham Mail carried a full page of 
“situations vacant” advertise 
ments for the first time since the 
war Eight hundred positions 
were offered, and the total num- 
ber of vacancies advertised dur 
ing the week was brought up to 
3,100 in 31 columns 


advertisement department, 
Eric Busby, director, R. J. Moyce. advertising manager, Busbys 

assistant 
These luncheons have been given annually 
since 1932. 


“Telegraph & 


to the advertisement manager, 


THAT Theodore Feilden, until 
after his eighticth birthday 
editor-in-chief of the Imperial 
Review, has been appointed, at 
86, publicity director of the 
Okiway film studio, Paignton. 

* * * 


THAT G. Ardinge, advertising 
manager, Singer Sewing Machine 
Co., who returned from the 
United States recently, has been 
in Ireland discussing his com- 
pany’s campaign in Dublin and 
provincial areas 

* * . 
THAT Marjorie Lovell Burgess, 
lecture officer to the Gas Coun- 
cil, addressed the employees of 
Ascot Gas Water Heaters Ltd. on 
“How the Gas industry contri- 
butes to national economy” last 
Friday at the Neasden factory 

* * * 
THAT while addressing a large 
Harrow youth club on advertising 
last week, Alan Betts, of Leon 
Goodman Displays Ltd., took a 
spot “survey” and discovered that 
80 per cent of his audience were 
antagonistic to sponsored radio. 

* * * 
THAT Douglas Keller. nephew 
of Fred Keller, advertising man- 
ager of Raleigh Industries Ltd.. 
played rugby for Scotland 
against France at Murrayfield on 
January 14 

* * 

THAT “Freddie” Harradence, 
still in Bart's Hospital, is making 
good progress 

* * * 
THAT Poster Services Ltd. have 
erected a new poster site with 
garden front at Dover Street and 
Hay Hill This site has been 
taken by Brevitt Shoes, and the 
poster has been designed by Miss 
Young, of Young, Askew Ltd 

* * * 
THAT Ascot Gas Water Heaters 
Ltd. advertising manager, AHan 
Edney, became the father of a 
daughter on Sunday. 


January 19, 1950 


THAT Yvonne Thomas, copy 
detail head in Auger & Turner 
Ltd. trade producti>n department, 
has left. She sails in May with 
her family for Australia, where 
she plans to continue her adver- 
tising career. 


* * * 
THAT a firm of contractors who 
took space in Men's Wear of 


January 14 to announce a new 
address duplicated the advertise- 
ment in the journal in slip form 
for easy reference 

. ” * 
THAT more than 72 per cent of 
space at the Industrial Finishes 
Exhibition, at Earl's Court, 
August 3)--September 7, has 
been allotted 

* * * 
THAT Midland News Associa 
tion Ltd. publishers of the 
Express and Star, Wolverhamp- 
ton, have. brought out the first 
number of their staff magazine 
Mercury. 

* ~ * 
THAT special stamps to com- 
memorate the inauguration of the 
Republic of India were designed 
by the Calcutta office of D. J. 
Keymer & Co., Ltd. 

* * * 
THAT an advertisement in the 
January 7 Power Laundry 
demonstrates how to do the job 
of two advertisements for the 
price of one. A Peterborough 
firm announced the approaching 
marriage of one of its employees, 
and advertised for her successor 

* * * 
THAT a travel agency in New 
Bond Street is using up an old 
stock of railway tickets in pouch 
form which have advertisements 
let in The L.M.S. Railway 
originated the idea in 1933-4, but 
soon discontinued it. 


ADVERTISING DIARY 


Friday, 2. 
Pusuicrry Cius oF SHEFFIELD 
Luncheon Meeting. Cmdr. Richard 
Long on “Getting the News in the 


Middle East Grand Hote 

Pusticrry Civus or Gtascow 
Naomi Mitchison on “Burns.” 

Saturday, . 

Pusiicity Qive or LOoNpoN 
Little Journey, National Physical 
Laboratory, Teddington, 2.30 p 

Monday, January 253, 

Pusticrry Civus oF Lowpon 
Mrs. Beatrice Warde on ‘Designing 
a Type Face.” Waldorf Hotel 

Mancuestee Pusticrry Associ 
aTion, Luncheon meeting, Midiand 
Hote! lpm 

y, Jamoary 25. 
REGENT ADVERTISING Cius 


J. K. Bartlet, on “The weather as 
an essential part of general adver- 


using Aldwych Club 6) Dm 
Thursday, January 26. 
Pusuicrry Cius oF SHEFFIELD 


Jount debate with Incorporated Sales 
Managers’ Association. Grand Hote 
7.30 p.m 

InconroRATED Socrery oF Barrisn 
ADVERTISERS, MANCHESTER SECTION 
Sinclair Wood, on “Why do you 


advertise” 

Barrise Dmect Man ApveEr- 
TISING ASSOCIATION. Luncheon, and 
induction of new presidem Sir 
Frederick Rowland. Waldorf Hotel 
12 wMpm 

Friday, # 27. 

Pusticrry Civs or Gtiascow 
Alastair Borthwick on “The 
Festival of Britain.” 


y, Jamuary MO. 
Ikconposatrep Soctery of Barrisn 


ApvertTisers, Yoresame Secrion 
Quarterly meeting Grand Hotel 
Shefficid. 2.30 p.m 
y, B 2 
Pusucry Cite or Lers 
A ? Asma 
Baliroom. 
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Regent St. Contest 
For Ar? Students 


Students in London and Home 
Counties art schools have been 
given the opportunity, through 
the Regent Street Association 
and the Council of Industrial 
Design, to construct window 
displays in a number of leading 
shops in Regent Street, and at 
the same time take part in a 
competition which is to he 
judged on February 20. This is 
believed to be the first time that 
such a scheme has been tried in 
this country. 

The windows will be judged 
by Messrs Gerald Barry 
director-general, Festival of 
Britain; D. St. Julian-Bown, 
chairman, British Display Asso- 
ciation; Ashley Havinden, 
director, W. S. Crawford Ltd.; 
Gordon Russell, director, Council 
of Industrial Design; Sir Charles 
Tennyson, president, British 
Display Association; Miss 
Audrey Withers, editor, Vogue 
and member, Council of Indus- 
tria! Design. 


To Study U.S. 
Exhibitions 


Sir Gerald Campbell, formerly 
H.M. Minister in Washington, is 
to make a study of trade fairs 
and exhibitions in the United 
States and Canada. He will con- 
sider fairs and exhibitions al- 
ready established and open to 
British exporters, and the possi- 
bility of arranging special exhi- 
bitions or display centres for 
British goods. 


ABOUT BOLTON 


An illustrated brochure, Bolton, 
and what an advertiser should 
know about it, has been prepared 
by the Bolton Evening News and 
sent to all advertising agents. The 
object of the brochure is stated 
to be to give advertisers and their 
agents some information about 
the town. The brochure contains 
articles on Bolton as a shopping 
centre and advertising in Bolton, 
and carries a map showing the 
town’s position in Lancashire 


Stowe & Bowden Ltd. 


Stowe & Bowden Ltd., formerly 
registered practitioners in adver- 
tising, have been made Incor- 
porated Practitioners, states the 
Institute of Incorporated Prac- 
titioners in Advertising. Charter- 
house Advertising Service have 
been admitted to membership as 
registered practitioners 


NEW TYPE FACE 


The December-January issue of 
L & M News, published ”y 
Linotype and Machinery Ltd., 
set in their new type ion 
Caledonia. Sizes used are cight 
and ten point, each cast on a 
point larger body. and long 

ders are used throughout 


. 


Aavertlwuns 
SERVICES ¢ SUPPLIES 


Just what you want — when you need & 


SHOWCARDS 


PHOTOGRAPHERS 


YOU want the 


PERFECT 


SILK SCREEN 


~~ GENERAL PRINTERS 


your problem 
1S OUR BUSINESS! 


We have the plant, crafts- 
men and enthusiasm for 
high-class trade printing 
Why not talk over your 
print problem with us? 


F.W.WHITE& CO 
Trode Letterpress & Litho Printers 
ALBION HOUSE, NEW NORTH ST 
THEOBALOS RD. WC! WHOL 943) 


DISPLAYS & EXHIBITIONS 


FOR DISPLAYS, EXHIBITION STANDS, 
SIGNS BULLETIN BOARDS, 
designed, constructed, installed, by 
experienced organisation with a 
mame for high-class production 


Consult 
COOK'S DISPLAY PRODUCTIONS 
LIMITED PARK 665234 


EXCISE THE EXES FROM 
EXHIBITIONING AND 
WINDOW DISPLAY 
20 years of experience in making and 
building stands and window display units 

DISPLAD LTO. 


c 


PHOTOGRAPHERS 


CP PPP POOLE OOOO LOLOL OLE OEE OL OL OE 


A.C.K. WARE 
(PHOTOGRAPHS) LTD. 
Photographer: to leading adverneer 
and industrialists, in COLOUR and 
BLACK AND WHITE (MPT 9835 


Pomeroy House, Basinghal! $t. Londen. £ C.? 


STUDIO LISA LTD 


COMMERCIAL 
PHOTOGRAPHERS 
THE LARGEST LIBRARY OF STOCK 
ADVERTISING PICTURES 
30 FLEET STREET, E.C.4 CEM 7640 


BARNABY’S 
LIMITED 
lilustrative Photography in 
Black and White and Colour 
for all advertising purposes 
Food and Cookery subjects 
prepared in model kitchen 
in studio. Department for 
good class copy printing 

Photographic library 


10/11 Station Buildings 
New Bridge Street, E.C.4 


Press Illustrations 
ULUSTRATIVE PHOTOGRAPHY 
1N ALL FORMS 
Members inst. Grit. Photrs 


93 POWDER MILL LANE, TWICKENHAM 
MIDDLESEX FEL 3083 


SUSSEX 
COMMERCIAL PHOTOGRAPHER 

Mustrative photography in black and 
white and colour for all commercial 
purposes Enquiries to — 

K. COLLIER 

26 Waterloo Street, Hove, Sussex 
Hove 6976 


PROCESS ENGRAVERS 
SUN ENGRAVING Co. Ltd 


Specially equipped to deal with large 
Press Campaigns thoughout 
ENGRAVING . 
ADSETTING . 


STEREOS 
ELECTROS 
"Phone: TEM 8251 


ADVERTISER'S WEEKLY 


BRadlwor terriers 
SERVICES ¢ SUPPLIES 


COMMERCIAL ARTISTS 


FASHION 
ARTIST 


MARGARET JACKSON 
104 Stainburn Crescent 
Leeds, 7 


MACHINERY - 
FOOTWEAR - ° 
FASHION - pal 


Til 


TECHNICAL ILLUSTRATION 

Exploded and cut-away perspectives in 

line, tone, etc., for instructional, spare 
parts or advertising purposes 

A Service exctusively for the engineer 

“4.7.0. TECHNICAL So SERVICE LTD. 
1) Pear Tree Derby 

Phone Durty 46250 Crome banroaed Derby 


LAYOUT AND 
IDEAS FOR 
ALL PURPOSES 


Good art work 


quick service 

fair prices .. . 
RETOUCHING - LINE 
LETTERING - LAYOUT 
DESIGN - PACKAGING 
SCRAPERBOARD 
TECHNICAL DRAWING 
INDUSTRIAL DESIGN 
Try 


SELLAR’S SERVICE 


Boewell St, WC! - 


COMMERCIAL ARTISTS 


SILK SCREEN MATERIALS 


SPECIALIST SERVICE 


IN PERSPECTIVE DRAWINGS AND 
ILLUSTRATIONS OFFERED To 
STUDIOS, AGENCIES & MANU- 
FACTURERS 
Subjects covered 
INTERIORS, PERIOD & MODERN, 
STULL LIFE, INDUSTRIAL SuUB- 
JECTS, DISPLAY ETC 


by experienced § Artist-Designer 
R. L. TUMELTY 
DA. (MIC), LS1A, ALSO 
44 SPRING GARDENS, DIDSBURY 
MANCHESTER 20 Tel. DiDebury 4613 


Silk Bolting Cloth, 
Cotton Organdie 
etc., for Screen 
Process Printing 


GEORGE HALL 
(Stockport) Ltd 


High Lane, WNr. Stockport 
Phone: Diskey 3! 
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ADVERTISER'S WEEKLY 


SERVICES ¢ 


¢ 


‘SUPPLIES 


SILK SCREEN PRINTING! 


FREE LANCE 


ADVANCE 
PUBLICITY LTD. 


DISPLAY ARTISTS 
AND 


149 WARDOUR STREET 
LONDON, W.! 
GERrard 6136 


| 
SILKSCREEN PRINTERS 


SCREEN PRINTED 
POSTERS 


on bine Sama ty bel Sree 


an Ow pacts 


DORES 


% TOPPANG STREET 


SILK SCREEN 


PRINTING 
Advertising Mirrors 
Showcards * Posters 


Displays & Exhibition 
Stand Construction 
MIDDLETON & MELLOR 
38 Bridgewater Street | 
Deansg te, Manchester 3 
BlAckfriars 3315 | 


KATE HALL 
would like those who 
know her work to 
note that she is now 
PREE LANCING at 
22 Abercorn Place, London, N.W8 
Telephone CUNningham 6357 


ARTISTS MATERIALS 


100 PER CENT 
PURE RED 

SABLE BRUSHES 
Pre-war quality in all sizes and 
types for Artists, Lithographers, 
Process Depts., Studios and 
Display trades. Supplied in 
seamless ferrules and in quills. 
Enquiries to L. FENTON, 260a 
Streatham High Road, $.W.16 


MARKET RESEARCH 


MARKET RESEARCH 
Individual Surveys 
Prepared by 
WALTER WYNN & COMPANY 


40 ST. PEVERSGATE, STOCKPORT, CHES. 


PUBLISHERS 


CHORLEY & LEYLAND 
LANCASHIRE 
Advertise in the Waster © Newpaper that 


circulates in over 80% the homes in 
thia prosperous tent Se 
The 
CHORLEY GUARDIAN 


and 
LEYLAND ADVERTISER 
ABC 17,06! Dec. 49 
34 MARKET STREET, CHORLEY 
30/32 FLEET STREET, E.C.4 
CHORLEY 2705 LONDON CEN 2786 
GENERAL PRINTERS & PUBLISHERS 


PJ 


ASSOCIATED 
ARTCRAFTS itd. 


PLENDER PLACE, CAMDEN TOWN, N.W.) 
EUSton 1416-7 | 


EXHIBITION 

STANDS — 
INDOW 
ISPLAYS | 

INTERCHANGEABLE 

METAL LETTER SIGNS 


SILK SCREEN 
PROCESS PRINTING { 


% a et 


SHOWCARDS 


DESPATCHING 
SHOWCARDS? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed. Write or phone 

E. CHRISTIAN & CO. LTD. 

10. De Beauvolr Square, N.1 

Clissold 3443 


Gauge And Tool 


xhibition 
The next Gauge and Tool Ex- 
hibition, organised by the Gauge 
and Tool Makers’ Association, is 
to be held at the New Hall. 
1 - Street, S.W.1, in May 


Of Address 
Promise Press Ltd, pubhshers 
of Sport, of which Mr. §S. J. 
Silver is advertisement director, 
are to move to 149 Fleet Street, 
in February 
* * * 
Hilmar Advertising Ltd. have 
moved to East Cliff House, § 
East Cliff, Preston. 
. * * 
Advertisement offices of The 
Field and Golf Illustrated are 
now at 8 Stratton Street, W.1. 
* * 


Murray-Watson Lid have 
moved to 58 Brook Street, W.1. 
* * * 
Hunter Advertising Service 
have moved to 93 Hope Street, 
Glasgow, C2. 

* * * 


G. W. May Ltd., publishers, 
have moved to St. Anns Cham- 
bers, Atbey Orchard Street, 
$.W.1. 

. * *. 


The telephone number of S. H 
Benson Ltd. has beer changed to 
Holborn 6922 


Legal & Gazette 


SPORTS PARADE LTD. 
CREDITORS’ MEETING 


The first meeting of creditors of Srorts 
Pasape Lrp., publishers, 112, Salsbury 
House, Finsbury Circus, E.C.2, was held 
on January 12 at the Board of 
Offices, Aldwych, London, W.C.2, 
Mr. F. M. Collins, senior assistant official 
receiver, reported that the winding-up 
order was made on December 12 

Mr. D. V. Foulkes, a director, had 
stated that in 1948 he and others began 
publishing the North London Sports 
Parade, wabecquentily Uitled London Sports 
Parade and later Sports Parade 

The paper was published 
and, although at one time it was felt 
that the circulation justified a weekly 
issue. the company were unable to get 
advertisements owing to the small circu- 
lation The last issue was for the week 
ending May 20, 1949 

From Preliminary information abilities 
amounted to £2.075, of which £1,137 was 
due to trade creditors. Eximated assets 
comprised: cash £7; book debts £400; and 
unpaid calls £4 


fortnightly 


t. Foulkes attributed the failure to 
lack of cash working capital; limitation of 
paper supplies; and the heavy cost of 


paper used in publishing the periodical 
The matter was left in the of 
Official Receiver as liquidator 


DISSOLUTION OF PARTNERSHIP 


Dexeick ROLAND Stimson and Heaarer 
Mare trading as Bradford Property 
Agency and Fletcher's Posters, adver- 
using Sunbridge Road 

1949 


agents 40 
Bradford. October 31, 


Ma. Atnert Vowcert Parsons, founder 
and firs: proprietor of the Bexhill Obcerver 
left £31,830 3s, Lid. gross, £31,749 18s Sd 
net 

Ma. Wittiam ou sna, former chairman 
of Crusha & Ld printers and 
proprictors of B. T “tenham & Edmonton 
Herald, the Wood Green, Southgate & 


Palmers Green Herald, and the Enfield | 
74 


Herald, \eft £48,707 18s. 
£48,498 6s. 7d. net. 


January 19, 1950 


SEE ALSO PABE 125 
for 
ADVERTISING 
SERVICES & SUPPLIES 


CLASSIFIED ADVERTISEMENTS 


(Continued from page iii of cover) 


BUSINESS OPPORTUNITIES 


PACKAGE DESIG Consutt Roy 
Courtice, N.R.DL Sha Si Foxgrove 
R Beckenham (BEC $602). Suc- 


cessful specialiaa for 12 years 


EXHIBITION STANDS 
AND DISPLAYS 
DESIGNED AND BUILT by 


RUSSEL—STUBBS 


46 HOLLAND PARK, LONDON, W.1! 
Tel. PARK 8489 


PRINTERS in the N.W. London area are 
pen t undertake the priming of a 

po Journal. up to 48 pages and up 
to about 15.000 copics Publishers 
wishing to place such a contract apply 
Box 1799 Ad. Weekiy 180 Ficet St EC4 


PHOTOGRAPHIC 
PRINTS 


Any Size — Any Quantity 
Write or Phone 
PHOTOWORK LTD. 


LILYWHITE LTD. 


7 Gaher Street, London, W.! 
. Welbeck 0938/9 


INVITATION T¢ AMBITIOUS 
ACCOUNT EXECL TIVE. A young man 
with all round knowledge of agency 
work and with the necessary personai 
abidity, anxious to establish himself as 
agency executive or director is offered 
the opportunity of taking over and 
handling &@ osumber of substantial 
accounts 


Box 626 Ad. Weekly 180 Fleet St BC4 


ARTISTS -A RARE OPPORTUNITY. 
Pre-war surplus unused Portfolios, 100 
omy discovered in stocktaking 
22) in. x 16 in Strong stiff covers 
bound in durable deep green leather- 
cloth Corners and spine handsomely 
finished black morocco-grained leather- 
cloth. Fitted protective inside flaps and 
3 tie tapes. Only £1 cach, post free to 
clear. Orders treated in strict rotation 
Apply at once to Headington Products 
SS Old High Street, Headington, 
Oxford 


£6,000 
Available for controlling interest 
in established periodical. Would 
finance sound venture. All offers 
considered in strict confidence. 


Box 659 
Advertiser's Weekly, 180 Fleet St., E.C.4 


LANCASHIRE AND YORKSHIRE — 
Established publications requ_ring first- 
class fepresentation in (ths areca are 
invited to contact well established space 
sales Organisation 
Box 645 Ad. Weckly 180 Fleet St BC4 


ACCOMMODATION 


MMERCIAL ART: Printer, ECS 
(near Fleet Street) offers office/stud'o 
accommocation to commerc.al artist 
with experience in lay-out and typo- 
graphy. Low rent in consideration for 
Write 

Box 679 Ad. Weekly 180 Fleet St BC4 
WELL - KNOWN PHOTOGRAPHIC 

Studio im Fleet Strect area have space 
suitable Commercial 


my 
Weekly 180 Fleet St BOS 


available 


or smal) Age 
Box 674 Ad 
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APPOINTMENTS VACANT | CLASSIFIED ADVERTISEMENTS | _Arroiutments vacant 


only to applicants RATES: APPOINTMENTS Vy ye hy. on ap Ee ey Pe j 
; Divpiay panel ciavificanoes 
situation = is cull igmoring : . s E N ! OR 
APPLICATIONS arc invited from young . b> . AcC ° U NT 
man or woman, about 25 years of age , 5 . . , 
iayouts, wetting of copy, Siscks, ‘sna anaee, ECA Puener Chanen EXECUTIVE 
negotiations with primers. to take charge 


of advertising and brochure printins Required for London 


etc. for medium sized North West APPOINTMENTS VACANT a cy. first-class man, ail 


London masufacturing company 
imeresting one and 
work on house magazine. | PUBLICITY MANAGER: Position open round knowledge of adver- 
Apply with full details, salary required in Periodical and Book publ shing house ° 
and date available to for man of ideas and creative ability PRODUCTION tising, ability to write with 


Box 656 Ad. Weekly 180 Fleet S: BC4 with o energy and drive to carry them sive tnstinas 4 in 
imo effect Good visualiscr: will be crea nct. cw 
fully supported by Art and Photographic P R ° G R E s s D — P T 


Os vious simi full pport 
GRAHAM AND GULLIES || Sete ts Pas Success || Prominent Londen Agency oe eee 
Write age, experience and salary ires young with 2 Creative team. Experi- 
LeurED Box 638 Ad, Weekly 180 Fleet St BCS | or 3 yeors experience of ence in handling Technical 
require Accounts an advantage. 


GROUP ART ART DIRECTOR | Pension Scheme and Profit 


Sharing. State full particu- 


ired $8 
Di RECTOR x We Wusiip, HD Chas 9.668 lars, age and salary required 
Medium-sized West End s 
LAYOUT ARTIST required tmmediately oO: 
He a be a first-class : agency. Good ag ow wun strong agency caperience. Fasential es 608 
creative layout man wit i are; competem design in colour and 
y for the right man. Selary Black and white-—seed letera nouns | | Adwersiner’s Weekiy, 180 Fleet S., 6.04 
outstanding talent for figure between £1,200 and £1,500 typographical knowledge Permanent 
i i accordi i | Rost for the Fight man. im ever expand: | ADVERTISEMENT REPRESENTATIV 
drawing with some experi- te yang epg | Se apency. snd pussy trae penser ee rcomred lametieeae Te oo 
fashion accounts. iving full details ex- ww equire Arca © represent & mogthiy expor 
ence of : . 8 "es | aon 37, Gordon House 9. Parring uade journal covering the pharmaceu 
Please write in first instance perience (including ac- don Steet, E.C.4 tical and allied trades and a monthly 
: TYPOGRAPHER and Layout Man technical journal covermng the electron 
stating qualifications and counts worked on) to Wanted Should be qualfied t« iadustry, Applicants should have know 
originate pencil visuals and layouts ledge of trade and technical press and 
salary required, to the Box 503 ace | ee of typography csential mus have grperience 
Advertiser's Weekly, 180 Fleet Sc. Pply with copics of testimonials and manship we 
Art Director, Private and a ¢ cxampies of work. Andrew Rew A Co industries covered by 
Confidential, anus a — | a Strawberry Place, Newcastle upon ae stvenmas, hy --) by an 
. s 'T, age 23-2 ox iene scants 
4d tor Industrial Showroom “ate age and write full parveulars of 
GRAHAM AND GILLIES LIMITED p oa ll | ~ Sat De 
Experience of studio work and lay-out PUBLICITY ASSISTA te Ra Director 
Golden London Must be versatile. Apply in NT n (Publishers) Lad., 
37 38 Sq., , W.l fu .- at ¢ to yrs : Assistant required for publicity 28 Essex Sereet, Surand, London, W.C.2 
Mough Estates mdon) Lt 
COME WEST, Young Man. The West 16 Berkeley Street, London. W.1 ae ——, 
of England's leading Agcncy requires 4 BOO! OUNTAN j 
Junior Accoumt Executive (1-25), wo ag Ag hg ne ys competent writer. Duties include SCOTTISH AREA 
cope —s increasing busines and to Aecncy in West End No Saturdays launching and editing quarterly SUPERVISOR 
twain for @ senior pisilion Good P s " 
production f af. Te i i ee required. Must have exceptional 
Box 640 Ad. Weekly 180 Fleet St BC4 tien Scheme, enceliont prospects post war space selling experience 
educat.on experience Give details of age, qualifications and musi be able to eneage and 
7139, Glover's Advertsing, Mark and experience trate representatives: Good salary 


Lane, Bristol, | and commesion Applicants must 
ADVERTISING AGENCY has vacancy £700 PER AN NU M | Box Ast!. W. H. Smith & 
for assistamt in Acccunts t Son Led., Manchester, 3. be prepared to live in Scitland 


leues stating ses. Quali.s- for first-class studio Acow 
fait ecorge. 

iad. 90 Ebury Sere, SW LAYOUT AND COPY MAN reawred Box 256 

man by progressive Hardware manufacturers Advertiser's Weekly, 100 Fleet St., 6.0.4 

Central Londons Appi 


MATHER & CROWTHER LTD. AIRBRUSH, STILL LIFE wt ys . MULTIPLE FIRM with branche all over 


c < kk < ad requires the tv of 
aga eich Ra AND LETTERING Consumers leaflets. suffer : SDibiny ‘Man wih 


ledge of modern typography desirable y working cut and 
Prospects Write stating experence and salary Putting into manufacture backgrounds 


od « Be 323 o Chez and other sal mh ide f 
of Vacancies for PARKER-BAY NES | Harker “A Som i Budge Row, coaien, medwm erioas fackion =e windows, 


Box 649 Ad. Weekly 180 Fleet & BCs 
: ADVERTISING MANAGER required by ARTIST, experienced in producing layouts 
(t) a top grade Art Executive Phone for appointment Wholesale Home and Export Dental ase women J qoocter magaz.nes wees 
h . . Company London area Ideal con or mudio o ondon publuher ust 
with experience in printed HOL 0277 ghion with full scope for originality in he capable a Snished on work such as 
advertising. A love of typo- say — Copy and ayout titles @ jecoorative features 
perverced in sat Seve been notified of this adver 
od Block crdering Useme 
graphy Is essential. ASSISTANT EDITOR required — for : 
jeading enginecring weekly journal MUSeum 9063 for appoinument Box es0 Ad Weekly 180 Pieet St BC4 
(2) a “‘middie weight"’ layout Appucants, preferably between the ages 
. . of 25 and 35, should have 4 thoroug) 
man with at least five years knowledge of mactine tools and modern FIRST CLASS 
flai workshop methods, and should have 
agency experience, and a flair at ieast attained the Mandard of matricu 
for creative typography and | | lation and oe Hane: Navona Corton | | WISUALISING ARTIST - DESIGNER 
design journalistic cxperic.ce m not cssential 
' wided that evidence can be g.ven of wanted by London Agenc 
Appl: i ost to: Sbility to write ‘uentiy. concisely and Hi y 8g y 
y by p ’ unambiguously on techn.cal matiers, The © must be a creative artist with wide advertising experience. 
THE CREAT VE DIRECTOR Position carries responsibility and ‘offers On layout work he must have originality and be used to 
excelicnt prospects for advancement J 
MATHER & CROWTHER LTD. Send full paruculars with, if possible developing schemes from scratch in co-operation with 
Brettenham House, London, W.C.2 ee Oe ee a ee Piect St BC copy. He must be capable of giving to rough visuals— 
c . 
Giving personal details including PERSONAL ASSISTANT, with good whether pencil or ink—a convincing. persuasive and expert 


solory required alitound knowledge and experience look. He must be a designer of all types of advertising 


te —Aatapanae material—posters, showcards, displays, packs. He must 


ae — yf ~~ ~~ 5 Box 642 Ad. Weekly i80 Fleet St BCS know how to brief other artists 
ot 


' 
producing line drawings in a | INFLUENTIAL TRADE JOURNAL . 
eaturalistic manner. Good salary and wih wide circulation requires free We are one of the most notable of London's younger agencies. 
interesting work as assistant on strip | lance space-saicsmen to tee up The commencing salary, and above all the prospects. will 
cartoons 4 | imtensive mailing campaign Libera 
Box 329 Ad, Weekly 180 Fleet St BC4 commission (pius retainer after suc. css ‘ul - commensurate with _ r of any 
PRODUCTION COPY Dispatch Yours | , ‘een, young yet experienc man. 


| Weekly 180 Fleet St EC4 
man with caperience of copy handling 7 Agency conc: awore odvertisernent 
and block ordering required by Fiect ACTIVE SPACE Sclicr required by The Stoff of the jerned ere off of tis 


Street ~~ Write with — ot progressive — rg —— with inter- | * 
experience salary required national appeal. A | Box 670 Advertiser's Weekly, 180 Fleet Street, E.C.A 
Bcc ea! Ad. Weekly 180 Fleet St BC4 Bor 634 Ad Ww F 180 Fleet St BC 
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ADVERTISER'S WEEKLY 


PRODUCTION ASSISTANT, 2-25, 
anny experience and salary required. 
Production Manager, 


letters only 
G. S&S. Gerrard, 10 Areyll Street, Wi 


VERSATILE ARTIST 
WANTED 

S. C. Peacock Limited require a 
versatile artist who amongst 
other things is experienced in 
engineering subjects 

Tne man we require will pri- 
marily be able to produce a high 
standard of finished work, but 
the ability to visualise will be a 
considerable advantage. 

Please telephone REGent 108! 
17 Air Street 
Piccadilly Circus, W.! 


NORTH OCOUNTRY publishing house 
requires 4 young man 24-25 with plenty 
of inttiative and a knowledge of news 
paper advertisement canvassing to learn 
advertsemem departmental and general 
Successful applicant will 
every opportunity to tearn 
of publishing, circulation. can 
vaewung by letter and calls, make-up 
stafl control and ect a good knowledge 
of printing and newspaper work oot 
ly accessitie Also every oppor 
tunity will be given to fit himself for 
excoutive position Write, giving full 
details of caperience, when available 
for interview and salary required to 
Box 639 Ad. Weekly 180 Fleet St BC4 
YOUNG MAN tained in Advertising 
Agency required by Business Consultant 
Responsibilities will cmbrace super 
vimon of Clients advertising sales 
‘omotion, Public Relations and Market 
ge Important prospect demanding 
abdity and wile 

box 1793 Ad. Weekly 180 Fleet St Ba 


FULLY EXPERIENCED 
TECHNICAL ARTIST 


Wf you are able to produce 
exploded drawings in all 
mediums from blue prints, 
and consider you are one of 
the best in the country, there 
is a vacancy awaiting you in 
our London office. 

Top salary, five day week. 
Write in first instance of 
experience in strict con- 
fidence. 


Box 678 
Advertiser's Weekly, 180 Fleet St., E.C.4 


ADVERTISEMENT REPRESENTATIVE 


required for series of ondon (Essex) 
suburban papers. Koowledgc of layout 
cosential Excellent prospects for keen 


lively man with initiative 


Box 654 Ad Weekly 180 Fleet St BC4 


JUNDOR CLERK for City Office, good 
prospects Write stating age, experi 
ence and salary required to 
Box 506 Ad. Weekly 180 Fleet St BC4 


| 
| 
i 


APPOINTMENTS VACANT 


ASSISTANT 


DISPLAY ARTIST 


to Publicity Manager re- 
quired by land enginecring company 
Applicamy showid bave cxapericice in 
advertisemem layout, preparation and 
production of saics literature, and know- 
ledge of block buying Vacancy offers 
a first class opportunity to a young man 
Five day week; pensions scheme. Write 
briefly stating details of caperience and 
salary suggoucd 

Box 652 Ad. Weekly 180 Fleet S' 
required, must be 
keen, capable of good class icticring and 
able to produce designs for window 
back grounds Koowledge of 
Screen heipful Apply in fire 
instance giving fuli particulars and 
stating salafy required to Box 1244 
C. Vernon & Sons, Lid., 17/19 Swatford 
Pigce, W.1 

COPYWRITER = required 
London Advertising Agcms, 
dealing with a variety of wade and 
technical account Ths & a pro- 
grewive opportunity for a really bright 
intelligent young man Do not send 
specimens—-write an interesting letter 
and include details of experience. salary 
and ambition to 

Box 1795 Ad, Weekly 180 Pleet St BC4 


by 


STUDIO 
REPRESENTATIVE 
a seg me and pro- 
gressive Art Studio able to 
handie all types of good 
class work offers an excel- 
lent and remunerative op- 
portunity to a sound and 
experienced Studio Repre- 
sentative with established 


contacts. Write in strict 
confidence giving fullest 
details to : 

Box 662 


Advertiser's Weekly, 180 Fleet Sc., £.C.4 


FIRST-CLASS Designer Draughtsman 


required by well-known London Speci 
alists im bathrooms, kitchens and fire 
places Must have experience of all 
sanitary fittings, modern wall-iining and 
flooring materials and if possible 
fireplace design Wrie giving age 
experience and salary required to RK. F 
WON roy & Sons. Lid. Brunswick 
Works King Street Hammersauth 
W.6 

ADVERTISING AGENCY, Wo! district 


requires shorthand-typist Interesting 
work under congenial conditions. f 


day week, Write, stating age and salary 
required, of phone EUSton 2256 for 
imerview. Era Put¥icity, Lid., 7 Fitzroy 
Square, London, Wi 

EFFICIENT LADY required for Adver 


tising Agemy Experience in prod: poms m 


work shorthand-yping 

Please write giving details of experience 
o 

Box 651 Ad Weekly 180 Fleet St BC4 


ARR for Printers with modern Studix 
1 district High standard of 

ae ity and technical print Excelent 
prospects for creative and general artist 
who can talk aft-work with chents 
Write in first instance 


wo 
Box 655 Ad. Weekly 180 Ficet St BC4 


technical 


If you 
really feel 


essential 


specification, 
write fully 
and tell 


us why at 
eat 


Box 528 


can you write? 


products, 
constructed written matter a 
Science, Engineering or Metallurgy is a distinct 
advantage, but publicity or print experience is 


He should be aged 20-23, must be prepared to 


you measure digest technical references, have an enquiring 
up to our outlook even when he thinks he knows his sub 

ject, and possess a memory that works. As he 
exacting will write solely to promote the Company's 


interests, he must satisfy us that what he writes 
is informative, 
vant padding 


As the youngster appointed 
for at least 6 months, 
but the 
into technical publicity in all its aspects 
office and works are within 7 miles of Manches- 
ter, 30 no applications from Penzance please! 


Advertiser's Weekly, 180 Fleet Street, E.C.4 


A young man is required to 
cover an interesting field of 
mainly by intelligent, well- 
knowledge of 


accurate and free from irrele- 


will lean and learn 
the commencing wage is 
job offered can broaden out 
Our 


CREATIVE ARTIST 
WANTED 


Versatile and with 

experience in techni- 

cal advertising. 

Figure not essentia!. 

Good lettering scase 
required. 

Ring for appointment. 


A.T.A ADVERTISING LTD 
181 Queen Victoria Street, 
London, E.C.4 
Tel. CENtral 3148/4389 


AN OLD-ESTABLISHED Company of 
Commercial Printers and Advertising 
calendar Manufacturers, near London 
with rapidly expanding Calendar trade 
wish to emgage a gecnticman for this 
Section Good salary and cxcelient 
prospects w the right man Artistic 
appreciation not casential, but initiative 
and @ practical business outlook are 
vital requirements Age preferably 
25/3 Write giving full particulars of 

past experience Box K.418, Willings 
362 Grays Inn Road, W.C1 

TRAFFIC § ASSEISTA™T. 
another assistant to 
through Agency 
expericnce ewential 
Applkations in writing to * affix 
Manager, Fome, Cone & pote Lid 
27 Hill Street, London 


PUTNAM 


STUDIO 
REQUIRE 


FIRST CLASS 
LETTERING ARTIST 


ALSO A 


VERSATILE 
GENERAL ARTIST 


Phone for appointment 
Gro. 2585 


11 DOWN ST., PICCADILLY, W.! 


FCB require 

progress work 

Some —— 
Ane 20 / 25 


EXPERIENCED LONDON Space Sales 
man for weekly Drovincsals and 
magazines. Preference given tO applicant 
with good cus. Salary and 
commission stating age, exper 
ence, remunerauon required, etc. to 
Box 607 Ad. Weekly 180 Fleet St BC4 

COPYWRITER 3 required for publicity 
department of Publishers. Good 
opportunity for versatile. quick writer 
with some expericice in Agency oF 
Publishing House Knowledge of 
Fashion, Texte of Furnishing Trades 

\rite stating age 
¥ required to 
180 Fleet St EC4 

SPECIALIST FREE -LANCE Artists 
serwces required by well known West 
London artists agent, preferably in 
London area Write in first instance 


im confidence 


Box 264 Ad. Weekly 180 Fleet St BC4 
LIVE REPRESENTATIVE with good 
contacts wanted by afd-established firm 
to handle additional son-<conflicting 
business in dealer Aids and General 
One accustomed to quality 


180 Pleet St BC4 
red by Acrial Photographic 
Compa Boreham Wood distnct, for 
Process work. finishing and colouring 
ay photographs Preference given to 

xd ietterer Good situation 
613 Ad Weekly 180 Fleet St BC4 


ARTIST requ! 


January 19, 1950 


APPOINTMENTS VACANT CLASSIFIED ADVERTISEMENTS _A?rointments vacant 


LEADING PUBLISHERS ss 


Industrial 
Magazines 


versam with type, make-w printing 
and Wocks. Progressive position for 
right person 


Rox 668 Ad. Weekly 180 Fleet St BC4 
SALES MANAGER wanted control 
Sales and Production of small (40 staff) 


but cxpending general printing works 

Must be experienced in good quality 
mnung Apply 

x 657 Ad. Weekly 180 Flee: Si BCS 

SHORTHAND - TYPIST, aged 17/19 

required © train as secretary to itor 


of Reference Books published by well- 

known Fleet Street of old- 

established Companies Cc 

sainry £4 10s. Od. Particulars of age, 

specds and experichc. to 

Box 631 Ad. Weekly 180 Fleet St EC4 
ADVERTISEMENT REPRESENTATIVE. 

Young man 


wanted a5 aeistant 10 
adverusement Manager of  iceding 
provincial bi-weekly in Midlands 
Experience necessary in copy writin 
and canvassing Good c ppd oO 
Progressive appoinunent rm 


Box 1792 Ad. Weekly 180 Feet St EC4 
ADVERTISING. Required by Gamages 
of Holborn, a young man aged 23-25 


years, with some experience of Layouts 
and Copy Writing. and General Stores 
Adverusing Good Salary pn 
Scheme Cafeteria Apply personally 
to the Staff Manager 
LONDON AGENCY, 


developing space 


comtracting department, has 
with prospects for space salesman pre- 
pared to undertake responsibility for 
copy detail, Write stating age, previous 
experience to 
Box 68 Ad. Weekly 180 Fleet St BC4 
SHORTHAND | TYPIST, aged 17/19, 
required (to Wain as secfetary to 
Editorial Director of old-established 
Fieet Street group of well-known 
Periodicals. Particulars of age, . 
experience and approximate salary 
required to 
Box 671 Ad. Weekly 180 Pleet St BC4 
“SUNDAY MERCURY,” Birmingham, 
has vacancy for Press . 
news and feature work Write giving 
full particulars to Editor 
ADVERTISING applications are invited 


from Agency trained production man 
for a postion with London Agency 
Should have sound knowledge of Blocks 
sales literature Replies 
full — of age, 


“Vacancy cxists 
for experienced 
experience 
position carries high salary 
first-class men need apply 

including experience, age 


The 
and only 
Write fully 
and salary 


Ad. Weekly 180 Pleet St EC4 


ADVERTISEMENT REPRESENTATIVE 
required for well-known ald-established 


Furnishing Trade Journal Must be 
Prepared to travel. as part of his work 
will be in the provinces. Applications 
which will be treated in the strictest 


confidence, should state age and exper 


iene 
Box 351 Ad Weckly 180 Fleet St BC4 
SPCRETARY (SHORTHAND TYPIST 
required in busy London Office of 
Provincial Printers and Boxmakers 
Positicn calls for initiative and carries 
responsibility Holborn = district No 
Saturdays Write a a 
experience and salary expec 
Box 548 Ad. Weekly 180 Pees ‘St res 


LETTERING ARTIST 


ALSO 


GENERAL ARTIST 


required to work in Studio, on 
salary or free lance basis. Apply 
B.S.P. STUDIO, Dudley House 


Southampton St., Strand, W°C.2 
Phone TEMple Bar 9920 & 0481 


EDITORIAL LAYOUT artist required by 
well-known group of technical journals 
It is essential that applicants should be 

to produce editorial pages of 
distinction and cast off accurately 
Write stating age. previous experience 
and salary required 
Box 550 Ad. Weekly 180 Fleet St BC4 

EXPERIENCED VOUCHER Clerk to 
take charge of voucher and checking 
department in large West End Agency 
Apply by letter giving full particulars two 

J e , 24/25 New Band 
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January 19, 1950 


APPOINTMENTS VACANT 


STUDIO MANAGER, cither scx, 
regqured for London Fasneon and 
Commercial Studios Proved ability to 
obtain business and manage safl, Full 

riulars to 


on 675 Ad. Weekly 180 Pieet Si BC4 


ASSISTANY FASHION Operator 

quired by London Studion c 
oduce good straight 

foomenens progressive 5 
mecrcasing respo.s.bility 
eaperience gained under 
Guwecvon of highest Gass creative work 
Particuiars by ieucr followed by 
specumens and intery.c 
Box 676 Ad. Weekly 150 Fleet St BC4 


STRONACHS want Account Executive 
je 25-35 


Fiect Street 


JUNIOR MULTILITH operator wanes 
mac LApCr.cm¢ OO ch.cn.ia) but an 
advantage Must 
Write, with full details 

et or call ft 1. Edwars 
359 Euston Road, London, N 


EXCELLENT OPPORTUNITY for 
woced execulive 
leading § industrial 
Remuncration on four figure ievcl 
resicence Loodon area essenial. Wri 
immediately to 
Box 685 Ad. Weekly 180 Fleet Si BC4 


YOUNG LETTERING artist required by 
manufacturers in West Londo:. General 
art work. design, layout and fin sned 
lettcring knowiedge { typography 
Interesting and varied work Write 
giving full details of expericnce, age 
and salary required to 
Box 680 Ad. Weekly 180 Fleet St BC4 


CLERICAL ASSISTANT requred in 
Production department preferably 
comvcrsant Either sex 
considered Secretary, J 

Brides How e 
12 Salisbury Square, B.C 4 

SHORTHAND | TYPIST Secretary 
quired for Publicty Manager 
chester Textile Organisat on 
eduaation, excellent shorthand 
essential. Writing ability an ad 
Post offers consderabie scope Box 
A689, W. H. Smith & Son, Lid 
Manchester, 3 


TOP RANK Advertisement Representative 
reguired for first-class sports med um 
Excellent terms; Salary commiss. On 
and expenses to right man. Only 
with proved selling ability necd 

4 Warford 
(Phores: Hendon 1934 


required wih knowle lex of 
construction and theory Acton 
Apply and state salary require! 
W.D.1., Harwood Press 
(Advertising) Lid.. 47.49 West Street 
Harrow, Middiesex 
MARKET RESEARCH. Loree Lo doo 
Agency requires experienced Re car 
man © take charge O! the pha fi 
activities. He should be under 40 an 
should have had agence w 
wide variety of inves 
wil be cxpecited wo 
ments, to prepare 
recommendations, but 
reluctant to make 
checking and proving 
paid and included 
scheme 
Box 663 Ad. Weekly 180 Fleet Si BC4 


ADVERTISEMENT REPRESENTATIVE 
wanied with seil.nog experience ° 
techmcal and trade journals for wel 
known technical monthly with cocelient 
prospects of management laicr Salary 
commision and capenses are offered 
together wih guaraniced minimum tk 
commence wee full details, age 
experience, ek 
Box 661 Ad Weekty 180 Fleet St BC4 

EXPERIENCED REPRESENTATIV e 
required, conversant with painted pub 
lichy and por Write ii 
Pparuculars lary nd COMTssI0N 
required 10 Mitch ii Sigams. 21 Wellington 
Street, Woolwich, S.E.15 


WORKS MANAGER required to 
chargec of modern well-equ pped fact 
producing displays. silk screening 
gcnheral goods Must be experienced in 
modern «recning methods and general 
organisation Acommodation 6 0rtly 
avatlabiec Full particulars caperience 
salary. etc 
Box 660, Ad. Weckly 180 Pieet St BCs 


SALES AND WANTS 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS WANTED 


DICTAPHONE transcribing and dictating 
machines for duposal. Apply G FE 
Bartlett & Son, Lid.. Beli Sireet. NWI 
PADdington $222. Extn. 15 


TWO YOUNG MEN, aged M. wih to 
devote themscives whole heanedly to an PUBLISHERS PLEASE NOTE 

carcer. Any position con Advertsing Manager (1 middle thirties) 

with com, hensive knowledge 

Weekly 180 Flee: St BC4 magamne production and sales 

Gexires =pos promotion desires change of position 

Good space salesman Accustomed 

. hen P shouldering responsibility Please 
ru 3 an nm jnasiat address replies to 


Box 682 Bex 159 
Advertiver’s Weekly, 160 Fleet S«.. £.C4 
At 
mal Mase. | GOLDEN OPPORTUNITY. Live Man 
wilting travel age 28, with practical primt cxupericnce 
completed 5} years of hard grind wit 
Jumsived “agency maimy 
thom, proven ability 
Technical Publication Top ace cxcoutive 
ADVERTISEMENT MANAGER nvaluatic as assistant 
4 3 become 10p ace caecutve 
- = = hear his story 
om is seek Box 645 Ad Weekly 180 Fleet St BCs 
t « | 
be required » 2 Ant School traiving ™ 
services are oF J « Wino typography ant 
ua through beter Oe. secks position in London 
udh) 


Bex 272 . 
Ad *y Weekly, 180 Ft St, ECA | Box 647 Ad. Weekly 180 Fleer Si EC 4 


tec 


DESIGN IN PRINT. 


ADVERTISER'S WEEKLY 


TENDERS 


COUNTY BOROUGH OF SOUTWEND.ON SEA 


ADVERTISING IN NEW 
PIER TRAINS 
TENDERS ARE INVITED trom 

4 the 


verting  Coniractors 
Advenising Reh in 4 few 
electric traims on Southend Pier, for 
yoars commencing April |, 1950 
Each wain consists of 7 coaches 
equpped with an average of | 
betreomal adverinag wees, cach 

iste. =» Sm 

All adveribements must be printed 

of mounted on thin card 
in length 


imepected and 
from 
‘ager 


lain sealed env 
ADVERTISING 
must be delivered 
om later than 10 a.m. on February 
i” 

The Corporation do not bind them 
selves 10 sccept the highest oF any 
lender 

ARCHIBALD GLEN 
Town Clerk 
January 14, 1950 


ers, oe | AGENTS WANTED 


< y 
Departmem, Lonseca trm 
“ or NW Londo 


t | 
Bos 538 Ad, Weekly 180 Fleet St || FASHION ARTIST 
“hires, supeises © poskion os Ascsums and ILLUSTRATOR 
- -- . Freedance, caceptionally experi 
enced, seckhs & competent Agem 


m touch with the right cicot 
to handic beh-class work in all 


requires ¢ lange 
ox 536 Ad. Weekly 180 Fleer St BCS 
LATE GENERAL MAN AGER {medium : 
now fre ae samiia post art media suitable only for Mode! 
CAPCT.C.ce « oor Houses and Periodicals of dw 
Administration. etc buuiress will tinction 
dow persocal ¢ PH 
LETTERING ARTIST sccks progressive Ben 546 
pos.tion in Studio or Agency Keer Advertiser's Weekly, 180 Fleet Sc. 6.0.4 
energcuc specimens 
Box 664 Ad. Weekly 180 Fleet St BCS 
YOUNG LAD, nearly i? years old, with 
2 newspaper adveriiing experi 


secks pot’ im Agency with FREE LANCE SERVICES 


549 Ad. Weekly 180 Ficet St EC4 
x s j 
LONDON REPRESENTATION. Advert .| sence CLASS Agvertising couple coms 
ctierpress and bah bine as @ creative team to 
agencies with a compicte 
ideas, compicte schemes. layout 
copy-~runge finwhed artwork 
graphy. ctc (Incidentally, while 
Fleet St BC4 | WOrk & of bigh quality our charges arc 
sufficiently moderate to appeal to the 
smalicr agencies) Enquiries w 
Box 683 Ad. Weekly 180 Fleet St EC4 


DESIGNER 


Specialist in first-class 
ft Stands and Displays requires 
advertising exper tume work Fees reasonable and include 
handling manufa turers riginal 6 ring dr 4 
to final print original designs, working drawings an 
specifications 
Weekly 180 Fleet St | Box 665 
EXPERT FASHION ARTIST. ncwepaper Advertiser's Weekly, 180 Fleet St., E.C4 
and commercial experience socks nd . 
additional COmmuysions 
4 Ad. Weekly 180 Ficet ATAI OGUS COMPILATION: AL 
figure « ry) rath lrade apert and prompt servic 
i Box 633 Ad. Weekly 180 Fleet Si EC4 


YOUNG LADY wishes to 1 | 
“telly waited sad experienced _ COMMERCIAL ART SERVICES 


product 


, 
une eed || ao you need 


top-flight London agency 


Weekly 180 Fleer St BCs 
SHORTHAND - TYPIST 

fetar.cs, Clerks < if yo B Distinctive kag 
urgent need . ’ Pad ing 
Bureau. Excel 
ok or any other of the hundred and one 
specialise ° m o < aids to selling our experienced artist: 
a reat and layout men can give your produc 

experience secks =! ‘ tion drive 


P ‘ » ime +S RAM ADVERTISING SERVICE 
ARTIST. fully ecxperenced retouchin PY’ Ld 
lettering, finished drawings. secks chanee will be ha to help you in ony wa 
Box 669 Ad Weekly 180 Fleer Si EC4 Ppy d 
YOUNG MAN with Agency exper ence phone PAD 262! 


secks post at Junior Copywriter, Good 


references 16 CHILWORTH STREET, W2 


PERSONAL 


COPY well known odver- 


tising people. join your trade 
union, the Publicity Workers’ 
Association You get weekly 
payments when you sre ill o 
out of a job 


SECRETARY 
143 Cranbrook Rd., iMord, Essex 


MISCELLANEOUS 


EDMAR 
PRINTING METALS 


LIMITED 
Managing Director 
6. J. HARRISON 


PRINTING METAL 
MANUFACTURERS 


LINO, STEREO AND 
MONO TYPE METAL 


Telephones 
MITCHAM 2231, Ie8! 


EDMAR WORKS 
MILL GREEN RD., MITCHAM 


292 Ad. Weekly 180 Plea St BC4 
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ADVERTISER'S WEEKLY 


Advertiser's 
ae Weekly 


THurspay, January 19, 1950 


D. a copy 
40/-a year 
Post free 
(45) -overseas) 


You can command exceptional plant and interested 
men and women for letterpress, lithography, cclour 
photography, offset deep plates, foundry, machine 
composition, joined with our wish to support your 
plans. 

When you and we have agreed dates for delivery, 
that timetable wiil be adhered to. 


We are reliable printers. 


(Phone : 
establishment 


STOP PRESS 


NO CANADIAN 
NEWSPRINT 
FIRST HALF 1950 


Newsprint Supply Co. offici- 
ally informed by Government 
that no imports Canadian news- 
print will be permitted in first 
half of 1950. 

Directors of Newsprint Sup- 
ph Co. will issue statement on 

matter in next few days. 


ARTHUR MAIDEN LTD. 
FINED £2 


Arthur Maiden Ltd., of Mount 
Pleasant, Liverpool, were fined 
#2 by Nottingham magistrates 
for displaying advertisement at 
Nottingham without consent of 
Ministry of Town and Country 
Pianning, or lecal planning 
autnority. 

Frank Padicy, of Ravensworth 
Road, Nottingham, fined £2 for 
aiding and abetting. 

Two similar summonses dis- 
missed. 

Cases were heard on Novem- 
ber 24 and decision then 
deferred. 


EIGHT ACCOUNTS TO 
SOMMERVILLE & MILNE 


New accounts to Sommer- 


Alpac Lid. J. 5. Dunn & 
Lid., John Blackwood & 

& Co. Lid. Scottish Joinery 
& Door Manufacturers Associa- 
tion, Linen Thread Co., Lid. 
J. Dykes & Co., Lid., and, from 
March, Bairds, the Bootmakers, 
Stark Bros. (Edinburgh) Ltd. 


Miss Olive Rawson appointed 
advertisement and sales mana- 
ger, “King-Hall National News- 
letter” bookstall edition, which 
will appear on February 3. 
“Newsletier” now being adver- 
tised im national and trade 
Press. Miss Rawson was for 8 
years in advertisement depart- 
ment, “Tribune.” 


“Vogue Beauty Book 
come bi-annual, publishing 
March and September. Next 
issue in March. 


“Home and Gardens” to pub- 
lish six times yearly, instead of 
quarterly, from next 
February. 


Regent Advert Clab 


dance arranged for February 
ae — Hotel, Joburn Place, 
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